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Testimony tn the case of — 


ISOoO-BEESWAX 


This case was recently put before Supreme Court of Public Opinion. 


It appears that creams offered to the public, particularly the new type 
of soft cream, have in many cases shown a broken emulsion, due to hot 
summer days or to standing over a considerable period; that many were 
coarse in texture and when opened did not have the appearance or quality 
the advertising had led the buyer to expect. 


Expert witnesses who were called testified as follows: 


(1) That creams made with Iso-Beeswax do not show a broken emul- 
sion, even after eight months. Micro-photographs were offered in 
evidence to prove this. 


(2) That Iso-Beeswax Creams have a soft texture without suggestion of 
grain or flakiness and are glossy all through. That further, they 
have that rich, cream appearance, now so popular with women 
everywhere. 


(3) That Iso-Beeswax is not only priced economically but also has 
greater emulsifying properties. 


(4) Because of the absolute standards in quality, it is much easier to 
make a superior cream, of finer texture, of richer appearance and 
color, and of remarkable stability, with Iso-Beeswax.‘ And at a 
lower price. 


Samples of Iso- Beeswax soft creams will be mailed on request. A formula 
for this fine cream, which you can duplicate for further tests, is at your 
disposal. And, if you did not see the convincing comparative microscopic 
tests between Iso-Beeswax Creams and Pure Beeswax Creams published 
in our page in April DRUG AND COSMETIC INDUSTRY, be sure to send 


for it. 


Do you want a sample of Iso-Beeswax Cream, the formula, or both? 


HARRISON REFINING COMPANY, Inc. 


Producers of Harrison's Pure, U. S. P. Flaked, White Beeswax 
Harrison’s Flaked Ceresine 


350 Madison Avenue, New York City 





Plant: Belleville, N. J. Stocks carried in 14 principal cities and Canada 
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Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 


M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 
Alcohol 


American Commercial Alcohol Corp. 
Commercial Solvents Corp. 

A. K. Hamilton 

U. S. Industrial Alcohol Co. 


Alkaloids 
Abbott Laboratories 
J. T. Baker Chemical Co. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Aromatic Chemicals, Essential Oils, 
Flavors 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc 
Compagnie Duval 
Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
General Drug Co. 
Givaudan-Delawanna, Inc. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A. M. Todd Co 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc. 


Applicators and Droppers 
Glass Products Co. 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Hazel-Atlas Glass Co 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
’.C. Ritchie & Co. 
Karl Voss Corp. 
Young Bros., Inc. 
Douglas Young, Inc. 
Cans 
Continental Can Co. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co, 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp, 
lerkelsen Machine Co 
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Beeswax 
Harrison Refining Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc. 
Orbis Products Corp. 

Will & Baumer Candle Co. 

Botanical Drugs 
W. Benkert & Co., Inc. 

J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 

Chalk 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 

Citric Acid 
H. J. Baker & Bro. 

J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 

Merck & Co., Inc. 

N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 

Cod Liver Oil 

W. Benkert & Co., Inc. 

P. R. Dreyer, Inc. 

Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 

Colors 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 

Gums 
Paul A. Dunkel & Co., Inc 
Frank-Vliet Co., Inc. 
August Giese & Son 
rs Hopkins & Co. 

‘Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 

Lanolin 
Innis, Speiden & Co. 

N. I. Malmstrom & Co. 
Merck & Co. 
Pfaltz & Bauer, Inc. 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Standard S ecialty & Tube Co. 
Sun Tube Cons 
White Metal Mig. Co. 

Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 

Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 

Transparent Paper 
Riegel Paper Corp 
Sylvania Industrial Corp. 

Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 

Machinery (Packaging) 
John W. Ayers & Son (Pill & Tablet) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
Pneumatic Scale Corp., Ltd. (Capping 

& Labeling) 
Geo. G. Rodgers Co. (Tube) 
E; my Stokes Machine Co. 
Tablet) 

Stokes & Smith Co. (Powder) 


(Tube & 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 


Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 


Mineral Oil 
\tlantic Refining Co 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 


Private Label 
Dresden Cosmetic Co. 
Ehrmann-Strauss Co., Inc. 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 


Tale 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
R. F. Revson Co. 


Zinc Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
R. F. Revson Co. 


U. S. Bottlers Machinery Co. (Bottle) 
Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Ertel Engineering Corp. 
Highest Grade Machinists, Inc. 
Manton-Gaulin Mfg. Co. 
National Packaging MachineryyCo 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co. 
Scientific Filter Co. 
F. J. Stokes Machine Co. 
U. S. Stoneware Co. 
Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 
Packing Material 
Kimberly-Clark Corp. 
Plastic Materials 
General Plastics, Inc. 
Tanks, Kettles 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 


Vials 
Kimble Glass Co. 
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SELLING 
THE WOMAN 


Some may think their responsibility to the manufacturer ends if he is satisfied. MM&R does 
Your product, to us, must be sold to the ultimate consumer—usually a woman—and every 


not. 
effort we make is aimed at pleasing her. We know we will please you most by helping you most, 


and we direct our energies and resources towards helping you sell. 


You want, because women want, basic odors that endure. MM&R Standard Fixatives and 


Perfume Oils have a permanency that convinces careful buyers. Concentrated in form, constant 
I 3 s 
in their ability to please, they add an action-producing sales appeal to your product. We find 
particular attention is being paid to 
Perfume Oils 


COLONIAL BOUQUET = GARDENIA G.H.—DELMAREO-B CARNATION FLEURS 


Fixatives 


VETIVERT No. 612 MM&R SNAKE ROOT No. 521 MM&R FIXATIVE E-Y MM&R 


These MM&R products were evolved to meet specific requirements in your industry. Upon 


request, we should be pleased to send you a sample that justifies our claims. 


MAGNUS, MABEE & REYNARD, Ine. 
32 CLIFF STREET NEW YORK CITY 
CHICAGO PHILADELPHIA BOSTON MEXICO, D. F. 


Manufacturers and Importers of 


Mohawk Brand Oil Peppermint Terpeneless Essential Oils 
Paragon Olive Oil Basic Flavoring Materials 
Infused Oils Aromatic Chemicals 
Oleoresins Natural Isolates 
Balsams Perfume Oils 


NAGNYZ 
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FA City of diversified industry, user of large quantities of ROSS- 
VILLE ALCOHOLS... Local warehouse facilities insure 


prompt delivery to all points in the Buffalo trading area. There 
isa ROSSVILLE ALCOHOL for every industrial and sci- 


entific need. 


(@MMERCIAL SOLVENTS @RPORATION 


NEW YORK CENTRAL BLDG., ORK, N.Y. 
ROSSVILLE ALCOHOL..tHe spirit OF THE NATION 
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EJJENTIAL OILS 


and Kindred Products 
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The “D&O” quality of the following products 
is the intrinsic value upon which their 
sale has been’ constantly increased. 


JN) 
WEY 


© 


JIN 
Wé 


& 


y 


W a 


Our OLEO RESINS for pharmaceutical work and}, for 


making standard extracts are recognized as quality 
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products. 
OIL ANISE, Lead Free U.S.P. 
ANETHOL, a pure isolate of Oil Anise, free of by-odors, 


answering requirements of the National 
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Formulary. 
EUGENOL U.S.P. -- ISO EUGENOL 


OIL PEPPERMINT NATURAL -.-- 
OIL PEPPERMINT DOUBLE DISTILLED U.S.P. 


VANILLIN --- MAYWOOD, from Eugenol. 
COUMARIN --- MAYWOOD, a superior product. 
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Our FLAVORS for candy and other food products are in 
use by many discriminating consumers. 


We offer a complete line of PERFUME BASES for per- 


fumes, cosmetics, lotions, powders and for disguising un- 
pleasant odors in materials used for industrial purposes. 
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Consult us on your requirements for 


PROMPT or CONTRACT DELIVERIES 


DODGE AND OLCOTT COMPANY 


180 Va rick street New York er 
opyright 1930 
BRANCHES: Philadelphia - Boston - Chicago - St. Louis - Los Angeles 
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INDUSTRIAL ALCOHOL 


Pure and Denatured (all formulae 


INDUSTRIAL CHEMICALS 


Ethyl Chloride 
Ethyl Nitrite 
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ARTIFICIAL FLAVORING MIATERIALS 
For use in manufacture of synthetie fruit 
flavors and fortification of true 
fruit flavors 

Iso Amyl Alcohol 
Iso Amyl Acetate 
lso Amyl Butyrate 
Iso Amyl Formate 
Iso Amyl Valerate 
Ethyl Acetate (Acetic Ether 
Ethyl Butyrate 
Ethyl Formate 
Ethyl Valerate 
Ethyl Propionate 
Specially distilled to meet very eracting require- 


ments of odor and taste. 


Descriptive booklets sent on request 


PENNSYLVANIA ALCOHOL CORPORATION 


Subsidiary of Pennsylvania Sugar Company 


FRANCO-AMERICAN CHEMICAL WORKS 


Sales Office 





342 MADISON AVENUE A. K. ELAN LTON NEW YORK, N. Y. 


Sales representatives and warehouse stocks in principal cities 


DISTILLERY — PHILADELPHIA, PA. CHEMICAL PLANT—CARLSTADT, N. 
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FOR MANUFACTURE OF 

COSMETIC CREAMS, 

PASTES, AND SIMILAR 
PRODUCTS 


The only way to be absolutely sure of the color and 
smoothness of your creams, is to make them in glass. 
Exposed metals frequently cause contamination that 
affects color and quality of your product. Glass guards 


against this and is easy to clean. 


The new Pfaudler Double-Motion Gate-Type Agitator 
produces thorough mixing of all ingredients with minimum 
incorporation of air. Absolutely no vortex is formed. 
Consequently Pfaudler processed cosmetic creams have 
the right color, smoothness, and freedom from semi- 


solids or solids. 


Two standard designs, stationary and tilting, are available 
for manufacturing all types of cosmetic creams, ointments, 
salves, emulsions, heavy lotions, pastes, wax products, 
etc. Tilting type has special tilting frame, tilting gears, 
hand wheel and self-locking device for easy operation. 
Special pouring lip is an added convenience. Glass- 


lined melting and heating feed tanks enable you to carry 








out your operations entirely in non-contaminating 
equipment. 

Our new Drug and Cosmetic Catalog No. 757 just off 
the press, describes this and many other units for the 


drug and cosmetic producer. The coupon brings it. 









The Pfaudler Co. 
1509 Gas & Electric Bldg. 
Rochester, N. Y. 


Please send me your new Drug & Cos- 
metic Catalog No. 757 


Firm 


Address 






PFAUDLER g/@ss-lined — See 


UULTIMIRENS « ° “STORAGE TANKS « ° DISTILLATION. EQUIPMENT e EVAPORATING PANS ° REACTION KETTLES ° DOUBLE MOTION MIXERS 
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CITRIC ACID U. S. P. MERCK 


Used in Lotions to allay pain in Sunburn 


GLYCERIN U. S. P. MERCK 


Used in Lotions to prevent them from 
drying too fast and as an emollient 


KAOLIN COLLOIDAL N. F. MERCK 


Used as a base in Sunburn preventive pow- 
ders in combination with Quinine 


LANUM (LANOLIN) U. S. P. MERCK 


4 


Base in Sunburn and Suntan Creams 


PICRIC ACID U. S. P. MERCK 


iS solution for Sunburn (remedial) 


QUININE SULPHATE U. S. P. MERCK 


Used in Creams and Oils to filter out 


for the manufacture of 


SUMMER-TIME  [BSaaeeieE 


More Soluble form than the Sulphate; 


otherwise used in Lotions, Powders, 
and Creams—same as Sulphate 


QUININE HYDROCHLORIDE U. S. P. 
MERCK 


Same as Sulphate 





In planning your production of up-to-date preparations for the summer season, 
you will find these dependable Merck chemicals of service because they meet 


the standards of modern manufacturing requirements. 


QUININE OLEATE N. F. MERCK 


Used in Suntan Oils 


BENZOCAINE MERCK CALCIUM CARBONATE (PRECIP. CHALK) 
Anesthetic, for relief of pain in Sunburn — U. S. P. MERCK TALC U. S. P. MERCK 


od i “rea Z -agi “ : haere : 
used in Creams and Oleaginous | In preventive powders in combination with 
| 
| 
| 


Used as base in Suntan powders 


reparations Dale 
a Quinine 


CHLORBUTANOL (TRICHLORBUTYL 
ALCOHOL) HYDROUS MERCK 


1% solution in 12149 Glycerin for 
720 3 


ZINC STEARATE U. S. P. MERCK 


To shed moisture in preventive powders 


BISMUTH OXYCHLORIDE MERCK 


Used in preventive powders in combina- | 


tion with one of Quinine Salts — | 


also in Suntan Powders Sunburn 


ZINC SULPHOCARBOLATE N. F. MERCK 
CHOLESTERIN MERCK Used in Lotions for Astringent, Antiseptic 
CALAMINE N. F. PREPARED MERCK As a base to absorb water or aqueous | fee cae ' 


Used in Lotions to allay pain of Sunburn solutions in Creams in relief of Sunburn 


Our Chemical Service Department will be pleased to assist you with formulas. Further 


information, quotations and samples will be furnished to manufacturers on request. 


MERCK & CO. INC. Manufacturing Chemists RAHWAY, N. J. 


NEW YORK: 161 SIXTH AVENUE ° PHILADELPHIA: 916 PARRISH STREET ° ST. LOUIS: 4528 S$. BROADWAY 


ees stiisicnerioaittie nn A eed: MERC & CO: FED. MON EREAL ata TORONTO | ee eee 
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..... JOS RIGHT 
for SOFT DRINK 
POWDERS 


rare ‘wee, 


STOKES & SMITH 
FILLERS ond SEALERS 





ackaged on the S & S Filler and 
Sealer, soft drink powder, or any free 







flowing material, is accurately Filled, 
tightly sealed and speedily delivered. One, 
two, or three filling units can be used with 
each sealer. 


A host of well-known users have made the 
S &S Filler and Sealer one of the most pop- 
ular of packaging machines. ikea. 
25 to 150 Units Per Minute 








Convenient payment terms are available. 





Write for complete information. 









STOKE MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Philadelphia, U.S. A. 
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by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


MEMBER 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, consult any of the 
following distributors: 





WE DO OUR PART 





DISTRIBUTED EAST OF THE ROCKIES BY 
hliackrodt CHEMICAL WORKS, St. Louis, Philadelphia, SWANN CHEMICAL COMPANY, Birmingham, Alabama 


New York, Chicago. eee THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio 
J. T. BAKER CHEMICAL COMPANY, Phillipsburg. New = Cay VERT ANILINE & CHEMICAL CO., 225 Walnut Street. 


Jersey. 


DODGE & OLCOTT COMPANY, 180 Varick Street, New York Cincinnati, Ohio 
NEW YORK QUININE & CHEMICAL WORKS, 101 North THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 
11th Street, Brooklyn, New York west Boulevards, Kansas City, Missouri 


PACIFIC COAST SERVED BY 
Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
AR TET AR ST: LA ORE NEN LT ITIP I EA 
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NATIONAL Machines 


for speedy powder filling — 
Speeds from 2010160 per minute 


If you have any powder such as face powder, tale, body powder, 
medicinal powder, household chemicals, ete. which you fill into cans, 
boxes, drums, canisters of any size or shape, the swift efficiency of 
National Equipment will give you accurate filling and low cost. 


Below are shown a few of the well known products in various 
containers of different sizes and shapes filled by our equipment. 


Semi-automatic and fully automatic, speed from 20 to 160 per 


minute, gross and net weighers. 


Write for our circular and full details 
on equipment for your specific product. 





NOTICE TO THE TRADE and users of **“NATIONAL” machines— 
Bond Weighers, Scott Scales and Feeders, T U Transfers, Liners, 
Wrappers, Carton Sealers and Carton Machines—bearing PACK- 
OMATIC name plates: When servicing and repair parts are needed, 





National Model MH Bond contact our home or branch offices as we always have been the only 
Gross Weigher manufacturer and are now the sole manufacturer and distributor 


of these machines. Write for our latest folder. 
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NATIONAL PACKAGING MACHINERY COMPANY 


Division of 
U. S. AUTOMATIC BOX MACHINERY COMPANY, INC. 
PACKAGING MACHINERY @ PAPER BOX MACHINERY 


459 WATERTOWN STREET, NEWTONVILLE, BOSTON, MASS. 


Branch Offices 
NEW YORK CLEVELAND CHICAGO SAN FRANCISCO LONDON, ENGLAND 


9- 9e - _— = re . : Or 
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TT night view of the Dow plant symbolizes the growth of the 


American chemical industry . .. now celebrating its 300th 
Anniversary. * Dow congratulates its fellow manufacturers on their 
contributions to the development of this great industry and pledges 


its own best efforts to continued progress. 


THE DOW CHEMICAL COMPANY ¢ MIDLAND, MICHIGAN 
Branch Sales Offices: 30 Rockefeller Plaza, New York City * Second and Madison Sts., St. Louis 
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For several years our perfumers 
abroad have been working to perfect 
a high-quality, low-cost substitute 
for Rose Absolute Grasse. The great- 
est difficulty of all has at last been 
overcome. They have recently suc- 
ceeded in faithfully reproducing the 
fresh ‘‘green’’ note that distinguishes 
the original absolute. ROSIS is now 
ready—an outstanding achievement, 
a fine addition to the famous Givau- 
dan series which already includes 
JASMONIS and TUBEROSIS! 


Here is how ROSIS will help you: 
You can buy ROSIS at approximately 


one-half the cost of Rose Absolute 
Grasse. You can use it alone or with 
the natural product. In either ¢ase 
vou save monevy—at no sacrifice of 
qualitv—for ROSIS rivals the orig- 
inal in odor attributes. You can not 
only save by using it in your present 
extracts, lotions, powders and 
creams, but you'll find it extremelv 
helpful and economical in creating 
new combinations of interest. ROSIS 
opens up an entirely new field for 
profits. Write to us for a sample and 


full information. 


GIVAUDAN 


DELAWANNA 


INC. 


80 FIFTH AVENUE, NEW YORK, N.Y. 
Branches: Philadelphia Los Angeles anta Cincinnat Detro Dallas 
Baltimore New Orleans Chicago San Francisc Montrea Havana 
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YOUR LOGICAL SOURCE 
OF SUPPLY 


For the following 
BULK ‘PHARMACEUTICALS 


Cinchophen, U.S.P. Neocinchophen 
Saligenin 


Alpha Dinitrophenol---Medicinal 
Sodium Dinitrophenol---Medicinal 
Methylene Blue, U.S. P. 
Methylene Blue, U.S. P. Crystals 
























sem ts INTERMEDIATES --- DYES 


Eosin Fluorescein Lepeseuenme 

Sulphanilic Acid Aniline Oil 

Aniline Salt Aluminum Chloride Anhydrous, C. P. 
Sulphur Dioxide | 

Beta Naphthol--- Technical 
We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 
Samples and Prices Will be Submitted on Request 

ammount Ye ee : Se ' 
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So CACO THE CALCO CHEMICAL COMPANY, INC. 
PHARMACEUTICAL DIVISION 
Bound Brook, N. J. : 


REG. VU. S. PAT. OFF. 
A DIVISION OF AMERICAN CYANAMID COMPANY 
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ODORS proving that. distinc 
bé achieved also by thos 
disers who do not play ; tk 


Tested, tried, and proven, | 
are distinct types, each one a w 
and they are not purse-proud, 
exemplify the broad ran 


the industry with outstan 


ALBERT VERLEY, INC., ll 
East 25th St., New York . . 


Write for Kberal sample — or oY 








The exceptional whiteness 

and purity of Monsanto Phen- 

olphthalein U. S. P. is recog- 

nized. Always dependable ae 

and not habit-forming, it re- \ Oqn—_—_:, 

mains a favorite among laxa- “= lonsan 
 —~s 


tive manufacturers. LOUISE 





Monsanto Chemical Lompany 
St.Louis ,U.S.A. 


Empire State Bidg. Everett Station 500 N. Dearborn 383 Brannan St. 
NEW YORK BOSTON CHICAGO SAN FRANCISCO 


378 St. Paul St., West Victoria Station House 
MONTREAL Victoria St., LONDON 


Other Monsanto Medicinals include AC- 
ETANILID U.S.P.; ACETPHENETIDIN U.S.P.; 
ASPIRIN, ASPIR GRAN AND ASPIRIN 
STARCH GRANULATIONS; CAFFEINE 
U.S. P.; GLYCEROPHOSPHATES; 
a complete line of SALICYLATES. 





Photo courtesy DeVilbiss 


FEeLTon CHEMICAL COMPANY 


INCORPORATED 


Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER and FLAVOR OILS 


603 JOHNSON AVE. BROOKLYN, N. Y. 


Philadelphia, Pa. Sandusky, Ohi Chicago, III St. Louis, Mo New Orleans, La. Los Angeles, Calif 
8U Boylston St. 200 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg 515 So. Fairfax Ave 


Stocks carried in principal cities 











The one standard raw material which 


dentifrice manufacturers have always used with 


a se) mp OO COE 


perfect confidence and with no trouble is Sturge’s Standard 


Precipitated Chalk. @ Uniform in any specific grade or weight, according 


ae Oy | es ee Oe 


to your own formula, you will find Sturge’s Standard 


the perfect precipitated chalk for your dentifrice. 


oe JOHN & E. STURGE. Ltd. 
BIRMINGHAM, ENGLAND 


Distributors 


H. J. BAKER & BRO. 


271 Madison Ave., New York, N.Y. 









"s44 “a... am 


~ 


~ 





a 


























FRITZSCHE SERVICE UNIMPAIRED 
BY HALF MILLION DOLLAR BLAZE 
IN NEW YORK HEADQUARTERS 


Most of Stocks Saved. New 
Laboratory Already Estab- 
lished. All Records and 
Precious Formulae Intact 


First newspaper accounts of the spectacular blaze 
which swept the Fritzsche establishment in the early 
hours of March 27th proved greatly exaggerated so 
far as effects on operation of the Fritzsche business 
were concerned. 


Fritzsche’s valuable records were not even threat- 
ened; nor their extensive stocks of oils, aromatics 
and other raw materials stored in cellars and sub- 
cellars where the fire did not penetrate. 





Investigation revealed that the chief damage was 
to a portion of the general offices and the working 
laboratory. Even before the ruins ceased smoking, 
however, adequate space in an adjoining building had 
been secured, and before the day ended new shelv- 
ing was being erected and new equipment arriving. 
Some orders were shipped the following day. 


Within a week of the fire routine orders were be- 
ing rapidly filled and only some of those items pro- 
duced by lengthy and intricate processes were more 
than slightly delayed. Some new machinery and 
equipment were required. Certain raw materials had 
to be manufactured. But these were difficulties which 
needed only a little time to overcome. 





Each day found Fritzsche Brothers, Inc. nearer to 
a complete resumption of the prompt and efficient 
service to which this firm has been dedicated 
throughout its 65 years of existence. This astounding 
recovery is a signal tribute to the loyal and efficient 
organization which made it possible. 


To the trade, Fritzsche Brothers, Inc. wishes to 
express its keen appreciation for their many sincere 
offers of assistance and extends thanks to those it 
serves for the forbearance shown during the brief 
period of inconvenience and reconstruction. 





APE g MW racVgery 
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inc. 


1164 SO. CENTRAL AVENUE, LOS ANGELES, CAL. 78-84 BEEKMAN STREET 


Proprietors of PARFUMERIES de SEILLANS, Seillans, France NE W YORK, we. Fe 
RITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO, ILL.) 
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Now at Competeteve Prices! 
GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 





WHITE OILS 





The recent decision of the U.S. Court of Customs and Patent ) 
| Appeals, Washington, abolishing the duty on mineral oil, ! 
% again makes it possible for us to offer Genuine Imported $ 
| Russian White Mineral Oils, guaranteed U.S.P., on a compet- 
itive price basis with oils of non-Russian origin. 





€ 
——- 


TECHNICAL WHITE OILS FOR INDUSTRIAL USE 


Low Cold Tests 


g @ a 
d in New 
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S. Schwabacher & Co., Inc. 


95 Beaver Street 
New York 


No 
on 
> 
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Representatives are wanted in a few territories... . . Inquiries are invited. 


























The Drug and Cosmetic Industry May 735: 36,5 

















VU are pleased to 


ofter the following novelties: 


KK 
D5 RUONIAX 
c. 


\ new warm note for perfumes of the heavy type. Original 
and lasting. Can also be used in powder 


C /OMOXYNE 


An extremely useful base to impart an original note to the 
heavy spicy types of perfumes 


ALB LIANAL 


A new straight chemical which is meeting with great 
success. Used in perfumes for extract its remarkable flowery 
note lasts to the last stage of evaporation. 


/ 
JACINTHE ='NVAR 


A synthetic Hyacinth for use in perfumes for extract. The 
trend towards heavy notes makes this product extremely 
useful. It imparts much strength and a decidedly flowery 
character. 





GEORGE SILVER IMPORT Co. 


351-353 Fourth Ave., New York City 
Agents for 


ROURE-BERTRAND FILS & JUSTIN DUPONT 


CHICAGO: y LOS ANGELES: 
722 West Austin Ave. 819 Santee St., Room 622 


(Phone: HA Ymarket 0991) (Phone: Tucker 6453) 
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ATLANTIC 


begins a NEW ERA in 





The Atlantic Refining Company 
announces a new line of high- 
quality white mineral oils for 
medicinal, pharmaceutical and 
cosmetic purposes. These fine 
oils are refined in one of the 


most modern plants in America. 


ATLANTIC AMEDOLS. The pur- 
est, most highly refined grades 
of medicinal oil, manufactured 
from American crudes. In 
eolor, Atlantic Amedols are 
more transparent than water. 
They are without taste, odor or 
fluorescence. Atlantic Amedols 
exceed all U.S.P. requirements. 
Viseosities range from 80 to 345 
see., S.U. at 100° F. 


THE ATLANTIC REFINING COMPANY 


Specialty Sales Department ¢ 260 South Broad Street, Philadelphia, Pa. 


CO 





ATLANTIC ULTROLS are re- 
fined from American crudes, 
and serve for certain pharma- 
ceutical and cosmetic uses. They 
have no color, taste, odor, or 
bloom. Their viscosities are low, 
the range being from 50 to 90 


sec., S.U. at 100° F. 


Test Atlantie’s white oils for 
your products. We will be glad 
to send samples and further in- 
formation upon request, and to 


assist you with your problems. 








te 
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ATLANTIC 
RUSSIAN 
MINERAL OIL 


The only white mineral 
oil completely refined in 
this country from crude 
Russian distillate. 
**American-made” by 
The Atlantic Refining 
Company, it is superior 
to ordinary Russian 
white oils for medicinal 
purposes. Atlantie 
Russian Mineral Oil ex- 
ceeds all U. S. P. re- 
quirements. It is erys- 
tal clear and limpid in 
appearance, and has no 
taste or odor. Viscosity 
335 to 345 sec., S.U. at 
100°F. 
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Give tt a Killip 


Sometimes a line will go if you just give it a fillip. 
But the question is: What is a fillip? 


Generally a fillip is that little something, that extra 
touch, that special character, which lifts a thing out 


of the commonplace and places it above par. 


In selling and advertising, in design, in performance, 
in perfume, in appeal of every kind—give your prod- 


uct a fillip. See it move. 


Our Fillip Department suggests: 


ee _. $9.00 lb. 
Lily of the Valley H......... ... 24,00 Ib. 
Perel @....-...2....¢, .. 21.00 Ib. 
Orange Blossom...... . eee GO 
Jasmin 34... ....:. ee ... 20.00 Ib. 
Oh: eee rere ...... 32.00 Ib. 
Carnation 34. ............ .. 28.00 Ib. 
Gardenia 35........ cae PSOE 
Gardenia 2445A....... -.... 6.00 Ib. 


Samples on request. Be sure to 
state what you want to use them in. 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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Books - 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 
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MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 


RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 
Herman Goodman, B.S., M.D. 

In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas given can be adapted by cos- 
metic manufacturers as a marketable corrective preparation. 


First Trade Edition, $5.00 


THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 
Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 


HENLEY’S 
Twentieth Century Book of Ten Thousand 


Formulas, Processes and Trade Secrets. 


New Edition, 800 Pages, $4.00 
MODERN BEAUTY CULTURE, Verni 


All modern methods relating to the art of beauty with 100 
original prescriptions and recipes. 


Half Leather, 450 pages, $10.00 


PRACTICAL PHARMACEUTICAL CHEM- 
STRY, Cooper and Appleyard 


A systematic practical course in pharmaceutical chemistry for 
study or review. 
185 Pages, $1.75 


REMINGTON'S PRACTICE OF PHAR- 
MACY, Cook and LaWall 


2,000 pages covering every phase of modern pharmaceutical 
requirements, service and activities. 


2070 Pages, Buckram $10.00 
A MANUAL OF PHARMACOLOGY 


Sollmann 


An outline of the current conceptions of the actions of drugs, 
especially from the point of view of their practical importance 


in medicine. 
1237 Pages, Cloth $7.50 


MODERN DRUG ENCYCLOPEDIA AND 
THERAPEUTIC GUIDE, Gutman 


Provides an authoritative source of information embracing all 
the modern drug preparations. The What’s What in drug 


aniaae 1393 Pages, Cloth $7.50 
PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 





























MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 


5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutical and 
toilet preparations. 


2000 Pages, Price $10.00 
"9999 RETAILING IDEAS” 


Emanuel Lyons 
Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 


337 Pages, Cloth $3.00 
AN INTRODUCTION TO DERMATOLOGY 


Sutton and Sutton 
Cloth $5.00 


OUR VANISHING HAIR 


by Charles Nessler 
Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 


preparations. 
140 Pages, Cloth $2.00 


DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 
Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 


197 Pages, Cloth $2.00 
NATIONAL FORMULARY V 


Prepared by Authority of the American Pharmaceutical 
Association. 

















546 Pages, Buckram $3.50 
COSMETICS, T. Koller 


A handbook of the manufacture, employment and testing of all 
cosmetic materials and cosmetic specialties. 
269 Pages $3.50 


THE PREPARATION OF PERFUMES AND 
COSMETICS, J. P. Durvelle 


Translated from the Fourth French Edition by Ernest J. Parry. 
427 Pages, Cloth $8.00 


A SYNOPSIS OF THE 
U. S$. PHARMACOPOEIA AND NATIONAL 
FORMULARY, H. J. Fuller 


The purpose of this book is to satisfy a long-felt need for a 
treatise of the Official Preparations in a concise form for the 
study of the Latin Titles,-English Titles, Synonyms, Composi- 
tion, Method of Preparation, Strength and Dose, arranged as 


to class of preparation. 
247 Pages, Cloth $2.00 

















THERAPEUTICS, MATERIA MEDICA AND 
PHARMACY, R. J. E. Scott 
15th Edition Revised. 410 Preparations. 997 Pages. Each 
Section Thumb Indexed. 
Cloth $8.50 
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The Drug and Cosmetic Industry 


101 WEST 31st STREET 


Please remit with order 


NEW YORK CITY 


For other titles, consult our Book Dept. 
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BENZOATE OF SODA 
BENZOIC ACID BENZYL CHLORIDE 
BENZALDEHYDE 


Acetyl Salicylic Acid Formaldehyde Creosote 

Salicylic Acid Para Formaldehyde Creosote Carbonate 

Sodium Salicylate Hexamethylenetetramine Guaiacol 

Methyl Salicylate Glycerophosphates Guaiacol Carbonate 

Minor Salicylates Silver Proteins Bromides Potassium Guaiacol Sulphonate 


HEYDEN 














2 CHEMICAL a9 
N.WACKER DR. CORPORATION GARFIELD,N.J5. 
CHECAGO. HAL. 50 UNION SQUARE PERTH AMBOY,N.J. 















<a a 








May 35: 36, 5 The Drug and Cosmetic Industry 5935 














Manufacturing 
Chemist 











ONE OF THE WORLD 
AUTHORITIES 


ON THE MANUFACTURE OF 


TOILETRIES & PHARMACEUTICALS 


COSMETICS SOAPS 
DRUGS  OINTMENTS 


CONTRIBUTORS INCLUDE 


J. A. Augustin J. S. Remington 
H. W. Avis K. N. Richardson 
W. Clayton K. Schulze 
F. G. Hobart F. H. Sedgwick 
S. P. Jannaway L. T. Trabaud 
Subscription T. McLachlan C. |. B. Voge 
10/- per annum Karl Pfaff F. Zernik 


post free 


Published by 


LEONARD HILL LTD. 


17 STRATFORD PLACE 
LONDON, W. 1, ENGLAND 
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4 PIRATE PROOE 


Alseco Seal 


This unbroken metal 
seal guarantees 
genuineness. 


Alter-Proof 


Telltale seal breaks 
when cap is 
unscrewed. 


Keep sales moving YOUR stock 


@ Products which have achieved success, rep- 
utation and large demand are eager prey for 
brand pirates. We doubt if any man can ever tell 
the extent to which he may be losing sales to them. 
You can end concerns about bootlegging your 
brand, once and for all, if you adopt an Alseco 
solid metal Anti-Counterfeit Seal. Pirates will 
leave it alone. These seals can be put on only in 
your plant. Meddling leaves telltale evidence. 


an Alseco rolled-on seal to your bottle. “Rolled-on” 
means that the threads are tailored into the 
finish. The cap screws on and off smoothly; 
never jams. Yet this more modern seal can even 
hold a vacuum. 

Alseco Seals can be beautifully embossed and 
lithographed. Being made of Aluminum they can- 
not contaminate. Let us show you how economical 











these modern seals are. Write ALUMINUM Y 


The Alter-Proof Alseco band shown above locks SEAL COMPANY, New Kensington, Pa. 


( AL GEco 
sai J fais | REG. U.S. PAT. OFF. 


LECCO SEALS AND SEALING MACHINES 


ANTI.C@GQUBRTEREVELT SEALS OF MANY TYPES 


R¢ Iverseal Corseal 


C. T. over Goldy 


Pilfer-Proo f 


Tamper-Proof 
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A Ds gyal _ 


i 
“I have learned a few things about packag- 


. / / 
ing and ‘sales appeal.’ | know what women 





prefer in the way of packages — especially if 
they are to contain drugs, perfumes, cos- 
metics or toilet articles. Give the average 
woman or man a neat, dainty glass vial that 
can be safely carried in handbag or vest- 
pocket, and you’ve made a good friend and 
a real customer.” 

Kimble Glass Vials are widely used by 
the great pharmaceutical houses—by manu- 
facturers of proprietaries and perfumes—by 
producers of toiletries, oils, chemicals, dyes 
and hundreds of other products that require 
modern, sanitary, transparent packages to 
capture sales in a highly competitive field. 
Kimble Vials are strong and leak-proof — 
retempered to resist shock and breakage 
light in weight to minimize shipping costs 


—and extremely attractive with their colorful 


K ) KIMBLE GLASS COMPANY . 


caps or closures in metal or moulded designs. 

For packaging and sampling your products 
effectively and economically, you will find a 
complete line of Kimble Vials for Droppers, 
Applicators, Shaker Tops, Goldy Seals, 
Re-Seal-It Caps, Slip Caps, Screw Caps, and 
specially designed vials for special purposes. 


Full specifications and prices upon request. 


VINELAND, 





N. J. 





> NEW YORK+ PHILADELPHIA+BOSTON+CHICAGO 
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Distinction 


— average consumer has never tried many of 
the goods on the druggist’s shelves... What can 
a manufacturer do to make his package stand out? 
How can he make his brand say: “Here! Buy me!” 

Maison Jeurelle believe the answer lies in dis- 
tinctive packaging . . . in dressing up products 
with stylish bottles and attractive molded plastic 
caps. So they gave their package designer free 
reign. And the caps, an integral part of the pack- 
age design, were molded by Armstrong. 

If you'd like to have a cap privately molded to 
fit exactly the requirements of your package, write 
for full information, samples, and prices. 
Armstrong Cork Products Co., Closure 
Division, 913 Arch St., Lancaster, Penna. 





Armstrong’s 
ARTMOLD CAPS 


Also METAL CAPS ~ METAL-TOP ~ EMBOSSED-TOP 
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A SELLING ASSET TO ANY PACKAGE 

















TAPERED and STRAIGHT CORKS 
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Not just ordinary salts of iron. But Grade A 
products, which cost no more. When you use 
Mallinckrodt Iron Salts you put almost three- 
quarte = ntu site of chemical manufacturing 
experie nto your work. For purity and fine- 

s are more than just words when chemicals 
bear the Ma is ckrodt la ‘ els. 









































Order Mallinckrodt for the best to make 
the best. 


Sat wie of any Mallinckrodt Salts 
are yours for ee asking, so that 
you ca , feel < a try 
th aor wee self; a 
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Iron Reduced U.S.P. 

Iron Chloride Soln. U.S.P. 
Iron Chloride Tincture U.S.P. 

Iron & Citrate (Ferric) 
Iron Hypophosphite N ue nae 
Iron Carbonate Saccharated U.S.P. 








= 


Iron Oxide Saccharated Soluble N.F. 
Soluble U.S.P. IX o an nd Scales) 

Iron Glycerophosph nna e N.F. (Powder and Scales) 
Iron Phosphate ae (Pear ee i and a 

Iron Pyrophosphate N.F. in urls, Scales and Powder) 








CHEMICAL WORKS 


| |/ $1. LOUIS * CHICAGO + PHILADELPHIA » TORONTO + NEW YORK + MONTREAL 


“ MAKERS OF OVER 1500 FINE CHEMICALS 
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The Manufacturers’ Answer 


a bs fierceness of competition in this industry is causing 
a rapid growth in the manufacturing, wholesaling, and 
retailing facilities of the industry to the end that all of these 
functions will be spread more thinly over a greater area. 
etail facilities are being spread because of the growth of 
drug chains and the formation of new chains, as well as 
because of the determination of syndicate stores to enter 
the drug business in a real way. Wholesale facilities are 
being spread because of the determination of chain stores 
and at least one manufacturer to take over the wholesale 
function for otherwise independent retailers. Greater manu- 
facturing facilities are resulting from these various new 
stores and new wholesalers either making or demanding 
lines which can be sold at prices below those of national 
items. 


PP THE middle of this melee stands the manufacturer. He 
must protect himself not only against other manufac- 
turers, but also against the entire distributive field which is 
now arrayed ready to attack him if he makes a false step. 
Even the independents and service wholesalers will fight 
him if he so much as tries to do business with any of the 
newer distributors who offer them competition. 


A LL this simply means that the manufacturer must take 
'X his case straight to the consumer by means of effective 
advertising and prices low enough to overcome the attempts 
of distributors to switch consumers to private brand mer- 
chandise. The public will still demand nationally known 
goods if the price differentials between these products and 
private brand items are not too great. 


OWERING the entire price structure of nationally adver- 

4 tised goods, at least partially justified by discontin- 
uance of free goods, advertising allowances, rebates, and 
other foolish concessions to competing distributors, will 
mean that the steady increase in retail function of the trade 
will only react to the benefit of manufacturers of advertised 


goods. 
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NEW AND NON-OFFICIAL 


Maybe a Drug Act 


Before the present session of Congress 
ends we might get a new Food and Drugs 
Act after all. The fact of the matter is 
that the atmosphere has been very much 
cleared. The statements which appeared 
in our April issue described the situation 
exactly as it is and the food and publishing 
people. as well as Senator Copeland, are 
sald to realize that now that the entire 
industry of drug and cosmetic manufac 
ture and wholesaling realize that) an 
attempt was being made to “slip one over.” 
the opposition will strengthen on all sides 
Further than this, they realize that the 
senators and members of the House are 
keenly aware of the true situation 

Because of this, conferences have been 
held to which representatives of the strong 
est opposition in the drug trade have been 
invited, and a serious attempt is being 
made to compromise the Copeland meas 
ure so that the drug trade will support it 
The fact that) the Bailey 


eliminates multiple seizures in cases of mis 


amendment 


branding and false advertising except on 
order to show cause is one of the reasons 
why the drug people would talk about the 
Copeland Bill at all Another feature of 
the Batley amendment which lessens the 
opposition of the drug people is the change 
in the definition of products which are 
labeled or advertised in such manner as to 
be detrimental to health from adulterated 
product: to misbranded or falsely adver 
tised products. 

Many people close to the situation ex 
pect a compromise bill to be agreed upon 
and passed at the present session. It is 
said that Senator Copeland and Enforce 
ment Chief Campbell realize that they 
cannot put the bill over unless they make 
reasonable concessions to the drug people 
Having lined up practically all other 
major industries affected by the measure 
and having found that the drug industry 
alone was able to stop them, further con 
cession were made to the food and pub 
lishing interests apparently in an attempt 
to make these interests still more anxious 
to get the bill passed and thus ride rough 
shod over the rebellious drug people. One 
of the concessions made to the food pe ple 
was removal of the provision for ingredi 
ents of proprietary foods to be stated on 
the label 


to allergic individuals in the case 


Vhus the protection to be given 
of foods 
was removed from the bill while the pro 
Vision for the same purpose in the case of 
drugs remains. But even this did not do 
the trick, and conferences with the drug 


people are the result 
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Active Armbruster 


Who did we run into the other day at 
the American Chemical Society Meeting 
but Howard W. Armbruster. Howard 
asked us if we read the newspapers, and 
in particular if we read the New York 
Woorld-Telegram [le 
duced a photostat of April 10 comments ot 
D1 Harry Elmer Barnes me of the 
regular feature writers in’ the Seripps 


in which Dr. Barnes 


thereup om repro 


Howard newspapers 
discussed Mr. Armbruster’s recent book, 
entitled, “Why Not Enforce the Laws We 
Already Have?” Dr. Barnes concluded 
his column with the statement: “Either 
he should be sued for libel. or those whom 
he denounces should be relentlessly ex 
posed and properly punished.” On th 
same piece of paper is also a photostat of a 
letter which Mr. Armbruster addressed 
to Dr. Fishbein, Walter G. Campbell. and 
Senator Copeland 

There is no telling who will be = in- 
terested in’ Mr. Armbruster’s writings 
next since we were told that Walter 


Winchell showed some interest: from one 








angle or another and passed it on to the 
right party Nir. Arrnbruster reminded us 
that he had two years to go to complete a 
full ten years on his present job, and we 
recalled that it was in the first week ot 
September. [927 that we published the 
first article on the whole subject entitled, 
“A Corner in Ergot?” 

Howard promised us that) he would 
obtain a thorough investigation of the 
“Whole mess” of the Food and Drug 
Administration before long if Howard 
doesn’t consider the last Senate investiga 
tion whieh he brought about a thorough 


one, we imagine we shall take larger ollices 


or rent storage space somew here to ac- 
commodate the printed testimony 
Be) 


Lower Prices 


At the end of last month we learned that 


I. R. Squibb & Sons had reduced the re 
tail selling price of their Shaving Cream 
from forty cents to twenty-live cents per 
tube. This is in Line with our opinion of 


how to do business under present condi 








“Did you hear the new Dodge sza skiff for 800 bucks has a self-bailer?”’ 
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expressed in recent 
devoted our lead 


tions repeatedly 
months, in fact we 
editorial to it in the March issue Maybe 
Squibb reads these editorials). However, 
it seems to us the part of wisdom to reduce 
prices to the consumer and forget much of 
the gifts which have been given to dis- 
tributors. since more and more the dis- 
tributors are becoming competitors. Fur- 
thermore, no retail or wholesale outfit can 
exist without the goods which the public 
demands. and if the reduction is passed on 
to the consumer, the distributor is going 
to have the deyil’s own job selling his own 
goods, and his ardor in this direction ts 


going to be greatly dampened. 


Physician’s Attacks 


The latest attack made upon drug 
products came at a meeting of the Amer- 
ican Association of Pathologists and Bac- 
teriologists held at Cornell Medical Center, 
in New York. Dr. [Irving Greaf, patholo- 
gist at Bellevue Hospital made a report 
in which he stated that six fatal cases of 
pneumonia were caused by mineral oils 
and animal fat oils being drawn into the 
lungs of infants and edults in smal) quan- 
tities. In addition, four other doctors 
reported similar cases within the past ten 
years. Nobody at the meeting disagreed 
with the report. 

Autopsies were said to have revealed as 
much 100 ce, of mineral oil in one man’s 
lungs. and cod liver oil odor in others. The 
cod liver oil was said to get into the lungs 
through the forcing of the oil down the 
throat of an infant by holding the nose. 
The mineral oil gets into the lungs, it is 
said when mentholated nose drops are 
used. 

Manufacturers were up in arms when 
they heard the report which they de- 
scribed as “ridiculous,” and “silly.” Any- 
thing getting into the lungs causes spas- 
modic reactions, they said, by which the 
substance is immediately ejected. “Just 
get something into your lung and see 
what happens,” they said, “Everyone has 
this experience many times during his 
life.” Further than this, sellers of cod 
liver oil were certain that their product. 
or any other animal fat would certainly 
be absorbed even if it were not ejected, so 
that makes certain that infants would 
not be alfected 

Discussion of the whole question of 
physicians giving what are described as 
“half-baked reports” is rife among manu- 
facturers. Such physicians are described 
as either publicity seekers, or men who 
do not think their problems through to 
the logical conclusion because they have 
not sufficient knowledge or clear minds. 
More such combinations as was recently 
formed by makers of phenolphthalein and 
phenolphthalein laxatives to determine the 
actual facts by cooperative research is 


being strongly urged. 
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“And | thought this was a brushless shave.” 


Changing to Officials 


With our ear to the ground we dis- 


R. Squibb & 


Sons are planning some changes in their 


covered recently that E. 


products The plan is something like 
this: Squibb is investigating all its phar- 
maceutical preparations with a view to 
ascertaining whether or not it is necessary 
to vary from the U.S.P. and N.F. formulae 
to obtain a stable or efficacious prepara- 
tion. In other words. Squibb will seek to 
determine whether or not the variations 
in some of their preparations are neces- 
sary or vital. If they find that the U.S.P. 
or N.F. formulae will give a_ perfectly 
satisfactory and stable preparation they 
will change to the official formulae. But 
when Squibb is of the opinion that the 
U.S.P. or N.F. formulae are not. satis- 
factory. they will continue to manufacture 
by their own formulae. 

The reason appears to be that Squibb 
realizes that when a prescription calls for 
a U.S.P. or N.F. preparation, the pharma- 
cist has no right to supply a preparation 
which varies from the official formula. 
Also much business is placed by various 
government subdivisions, and due to the 
great increase in the extent of relief 
agencies and their purchases, this business 
has grown to a point at which it deserves 
greater consideration on the part of manu- 
facturers. All-of these purchases call for 


official formulae. and nothing else goes 


Hence a change in formulae is essential if 


a manufacturer wants to obtain this busi- 
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ness which now represents a considerably 
greater percentage of the market for 
pharmaceutical preparations than it did 


SIX Vears ago. 


a 
A Wholesaler’s Folly 


The story is told of a very large whole- 
saler who recently decided to put the 
main selling effort of the salesmen on the 
company’s own line. The result was a 
very large decrease in the sales volume of 
the wholesale firm during the first quarter 
of this year. The reason is two-fold. tn 
the first place the wholesaler’s salesmen, 
since they would not talk about  pro- 
prietaries and fast-selling items when in a 
retail store, had very little of interest to 
the retailer to talk about since the re- 
tailer had the wholesaler’s brand and 
there was little to be said about it. Further, 
some manufacturers, it is said, attempted 
to defend themselves against this move 
by the wholesaler and made it) worth 
while for the other wholesalers to push 
When 


the sales of the ambitious wholesaler 


the goods of these manufacturers. 


started to decline, special bulletins went 
forth from the offices of the wholesaler to 
the salesmen telling them that they must 
sell certain nationally advertised items. 
All of which seems to mean that a whole- 
saler cannot get anywhere without the 
popular nationally advertised items any 
more than a retailer can get: anywhere 


w thout them. 


) | 
we 








A CHANGING INDUSTRY 


With the report that drug departments are to be in- 
stalled in the many units of the Kresge department 
store chain comes the definite information that the sell- 
ing of drugs and cosmetics will continue to be spread 
thinner in a greater number of retail outlets, and also 
that the increase in the number of chain stores selling 
drugs and cosmetics will continue at a comparatively 
high rate for some time to come. Without question 
other chains which are members of the Limited Price 
Variety Stores Association—which association has as 
its president’ Professor Paul Nystrom, of Columbia 
Some 


U niversity—are thinking along similar lines. 
« t on) 2 


time back Professor Nystrom was making a study of 


the pharmacy laws of the various states with a view to 
ascertaining just what drug products could and could 
not be sold in department stores. However, the phar- 
macy laws of the several states will in no way affect 
Kresge since they are going to install real drug depart- 
ments under the care of registered pharmacists. There- 
fore, Kresge will become a real factor in the distribution 
of drugs and cosmetics and other department store 
chains will probably follow the lead if the move proves 
profitable. 


This fact indicates clearly that the manufacturers of 


the country must face the changing conditions or lose 


their positions in the industry. For it is a foregone con- 
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clusion that the Kresge and other chains will become 
outlets of importance which must be contacted by 
manufacturers, and also that these outlets will market 
brands of their own. Therefore, the number of large 
corporations acting as distributors of drugs and = cos- 
metics is growing greater, and the percentage of the 
total business in distribution of drugs and cosmetics 
done by such corporations will rise to new heights. 

Manufacturers are already faced with doing their 
business in large units with the many large distributors, 
practically all of whom are competitors of the manufac- 
turers in that they seek to promote their own brands. 
Such outstanding firms as United Drug Company, 
Vchkesson & Robbins, Whelan, Walgreen cooperative- 
mutual wholesalers and the many large chain store 
systems, to say nothing of stores like Macy, are already 
causing manufacturers plenty of headaches. That no 
relief from the headaches is in sight is evident from the 
latest developments. 

It should be plain to manufacturers that none of these 
concerns can get anywhere with the sales of their own 
goods unless they are able to handle the popular na- 
No retail store 
or chain store system can open or continue a retail drug 


tionally advertised fast-selling items. 


business without these popular items. Therefore, with- 
out these items, no wholesaler can continue in business. 
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But at the same time, no manufacturer (unless he is 
willing to do business in the manner of Eli-Lilly & Co.) 
can amount to anything unless he does business through 
these distributors. 
ufacturers is protect their business at the same time as 


Therefore, the problem before man- 


they sell through these many competitive channels, « 
to protect this business by finding some other method 
of distribution. 

The method which has prevailed to date—and which 
will continue to be at least the easiest way—is to work 
out special cooperative deals with the large units so that 
the goods of the manufacturers will obtain real con- 
sideration in the chain stores and in the large wholesale 
distributive organizations. This can be done for the 
reason that the large distributors today are anxious to 
maintain prices, and so long as prices are maintained 
the independent retailer has no legitimate kick. Further 
than this, the manufacturer knows that by the protec- 
tion of his resale prices, he is to a great extent protecting 
the independent retailers who are by and large the most 
satisfactory distributors from the point of view of pro- 
tection of the manufacturer's business. 

\s a second move under existing and apparently 
future conditions, the manufacturer must continue to 
advertise heavily, and probably to increase the per- 


centage spent for consumer advertising. This is so for 
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Retailing, wholesaling and manu- 
facturing organizations in the drug 
and cosmetic business are increas- 
ing in number. All are, in some 
cases, performing the functions of 
the others. What can manufacturers 
not interested in wholesaling and 
retailing anticipate? 


the reason that the pressure behind private and un- 
identified brands is steadily becoming stronger and is 
operating over a steadily increasing area as the large 
units continue to increase in number and size. 

The plan which is to be tried out in the New England 
territory by which a number of manufacturers of non- 
competitive proprietaries will distribute direct by 
automobile truck to the retail stores on a cash basis has 
to be proven as an effective and economical move. But 
if the trial proves successful we can expect to see plan 
extended throughout the country, and we might also 
see other groups of manufacturers undertake similar 
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schemes. This plan has the advantage of the manufac- 
turers being certain that their goods go only to stores 
which maintain prices, and it also has the advantage of 
frequent deliveries in small quantities to the independ- 
ent retailers. It has the obvious disadvantage of im- 
mediately antagonizing the wholesaler with a certain 
cooling of the wholesaler’s interest in stocking the prod- 
ucts at all. 

The cooperative distribution idea direct by manufac- 
turers might also be worked out by a large manu- 
facturer who might take on the distribution of the 
products of smaller manufacturers with only one or two 
items. This would make possible some bargaining with 
distributive outlets, and would probably result in the 
entire group of products receiving better cooperation 
and better display from the distributors. Also the com- 
bined efforts of all the manufacturers in the group 
would result in wider latitude in the sales and distribu- 
tion plans than if each manufacturer attempted to sell 
his goods with his own sales force. 

In view of the fact that Whelan controls certain re- 
tail stores through the formation of agencies which 
appear the same as units in the Whelan chain, and in 
view of the fact that United Drug Company will event- 
ually have a still greater control over their 12,000 
Rexall agents by supplying them with practically all 
their needs, it is well within the bounds of reason to 
assume that a large manufacturer might reverse the 
process and be in the same position as Whelan, United 
Drug, or McKesson. That is, a large manufacturer 
might work out arrangements with independent re- 
tailers to supply them with their wholesale service much 
in the manner as United Drug has done. This would 
mean that the manufacturer would expand its ware- 
housing facilities throughout the country and would go 
into the wholesaling business solely as means of self- 
protection. The first step in the development of such a 
plan would be for the manufacturer to extend special 
considerations to certain retail outlets throughout the 
country, and perhaps extend this to full or partial 
ownership in the stores in some instances, eventually 
adding the wholesale service. 

It is also well within the realm of probability that the 
complex and difficult distribution problem which faces 
manufacturers today might result in an epidemic of 
mergers, since the condition might well arise where in- 
creased size and strength is needed among manufactur- 
ers to meet the increased size and strength of the dis- 
tributive organizations. 

While the majority of manufacturers are, from a 
strictly business viewpoint opposed to the idea of state 
laws which tend to increase the scope of the monopoly 
which the retail druggist holds over the sales of medic- 
inal agents, they have, as a matter of policy, refrained 
from opposing these moves in the open. There is a 
strong possibility that manufacturers of prepared 
medicines will work hard to keep the market for their 
products open to all types of retail outlets, because of 
the fact that only by broadening the scope of stores dis- 


546 


The Drug and Cosmetic Industry 





tributing their products can manufacturers expect to 
overcome the increased tendency within the drug trade 
of private brands to displace the products of the 


manufacturers. 

The answer to demands on the part of pharmacists to 
increase the restrictions upon retail outlets selling 
remedial agents, is to insist that in return for this grant 
to the pharmacists, the pharmacists should be willing to 
make their stores purely professional in character and 
should give up the sale of many side items which are 
generally handled by other retail outlets. The aid of 
other retailers can be obtained in such a movement. 

The fact that more large corporations are to act as 
wholesale and retail outlets for the goods of manufac- 
turers might mean a serious curtailment of the number 
of men in the sales force of some manufacturers. This 
might come about because of the fact that an increased 
part of the business of manufacturers will be the power 
of an ordinary salesman and will have to be handled 
directly from the home office by an official of the com- 
pany. The tendency to reorganize sales forces because 
of this condition is already evidenced by the action of 
one large manufacturer of a broad line of ethical prepa- 
rations and home necessities. This manufacturer was 
formerly organized with several sales managers in its 
home office, each sales manager being responsible for 
the sales of a particular group of products. Each sales 
manager would work out merchandising stunts, com- 
binations, and in this way try to boost the sales of the 
products for which he was responsible. Now the 
method has been changed. Instead of each of the 
several sales managers being responsible for a group of 
products, each of them is now responsible to the sales 
to a particular type of outlet. Thus one is responsible 
for sales to wholesalers, another for sales to chain drug 
stores, another for sales to syndicate and department 
stores, and soon. A reduction in the sales force, which 
might prove wise under present conditions, would have 
the additional advantage of reducing costs which would 
permit the manufacturer to reduce prices as a further 
means of meeting competition from distributors by 
lowering the price spread between his line and the 
private brand lines. 

The lowering of prices on nationally advertised items 
probably will be the most effective means which manu- 
facturers will find of meeting this competition from 
large distributive organizations. No retail or wholesale 
organization can operate without having for sale the 
nationally advertised goods. And if the prices of these 
advertised goods are low enough in all outlets, the 
private brand merchandise will have tough sledding. 
Colgate has proven this conclusively. Retailers express 
the thought it is too easy to sell Colgate’s tooth paste at 
a good profit to cause them to bother with private 
brand tooth paste when Colgate’s is requested. There 
is also the fact that the differences in price between 
Colgate’s and the private brand tooth pastes is too 
small to make an effective argument for the retailer to 
switch the customer. 


(Continued on page 621) 
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FAIR TRADE BILLS 


As the number of states enacting 
price maintenance bills increase, the 
pressure upon manufacturers to act 


under them 


likewise 


increases. 


What must a manufacturer do so 
as not to violate the Federal law 
which remains unchanged? 


With the increase in the number of states which have 
enacted Fair Trade Bills, which bills are in effect Price 
Maintenance Acts, Junior Capper-Kelly Bills, such as 
has been effective in California for some time, manufac- 
turers are being faced with the problem of making some 
decision regarding them. Naturally there are many 
manufacturers who welcome such acts, and, without 
hesitation, these manufacturers are taking the neces- 
sary steps to adjust their businesses in accordance with 
these acts as they are enacted. 

There are many manufacturers, however, who have 
not bothered to operate under the California law, be- 
cause only one state was involved. Now with many 
more states having such laws, many more manufactur- 
ers will decide that it is a wise policy to operate under 
these laws in all the states which have enacted them. 

These laws give the manufacturers the right to make 
contracts with the distributors of their goods regarding 
the resale prices which the distributors shall charge for 
the goods. Because of the fact that the federal law of 
the country prohibit such contracts, these contracts 
must be made between individuals or corporations both 
resident in the state in which the law under which the 
contract is made is effective. Also goods cannot be 
shipped from a manufacturer to a distributor interstate, 
as this would violate the federal law and bring the 
Federal Trade Commission down on the manufacturer’s 
neck. Therefore, all shipments of goods must be made 
intrastate between individuals or corporations both of 
whom are resident in the state in which the law is 
effective. 

This means that a manufacturer who wishes to 
operate under these various Fair Trade Bills must 
“domesticate” in each and every state having such a 
law. That is the manufacturer must set up a separate 
corporation in each of these states and then the con- 
tracts must be made between these corporations and the 
distributors in the states where these corporations are 
located. Shipments of goods by the manufacturer must 
be made from the parent company to the subsidiary 
companies in the various states. Then shipments to 
distributors under resale price agreements must be made 
from the warehouse of the resident corporation in any 
state to the distributors in the same state. 

Such a method of procedure would be necessary even 
though two adjoining states had Fair Trade Acts and it 
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was desired to ship from one state to the other. In fact 
the same method of procedure would still apply if all the 
forty-eight states of the Union had Fair Trade Acts, and 
the federal law remained unchanged. Under such con- 
ditions it would be necessary to establish forty-seven 
new corporations, each of which would have its own 
warehouse and shipping facilities. 

If a manufacturer is not particular about selling his 
goods direct to retail accounts, and is willing to do all 
his business through wholesalers, he may take advan- 
tage of what is known as the wholesaler’s omnibus con- 
tract. However, there is still a very grave question that 
a manufacturer in one state can by any known legal 
means expect to force a wholesaler in another state to 
maintain his prices, since the goods are shipped in inter- 
state commerce. The only advantage in doing business 
with a wholesaler is that a manufacturer can watch a 
few wholesalers to whom he sells much easier than he 
can watch a larger number of retailers. 

Bills of this character are now law in the States of 
California, Oregon, Washington, Maryland, and New 
Jersey. All of the bills are not mandatory upon the 
manufacturer, but merely permissive, that is, the manu- 
facturer may operate under the provisions or not as he 
desires. As regards retailers, however, the bills under- 
take to prohibit a dealer who is not a party to a contract 
between himself and a manufacturer who is operating 
under the law, from selling merchandise which he owns 
below the contract price which the manufacturer has 
made with other dealers. This phase of the law is be- 
lieved to be unconstitutional in that it seeks to bind all 
retailers to a contract signed by one or more retailers. It 
does not seem that a person not signing a contract can 
be bound by it. 

The validity of the section in question has been up- 
held in two cases before the Superior Court, but in 
another case it was held unconstitutional by the 
Superior and is now before the California Supreme 
Court for review upon appeal, but a decision is not 
expected for several months. 

While the law merely gives the manufacturer permis- 
sion to make such contracts if he so desires, independent 
retailers and other retail outlets interested in main- 
taining prices will put considerable pressure upon 
manufacturers to operate under the law. 
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Extracting venom from large rattler. The fangs puncture the rubber cover and the poison glands are emptied by pressure with the fingers. 
All photos courtesy of Sharp & Dohme, Inc. 


SNAKES AND SERUMS 


Between fifteen hundred and two thousand persons in 
the United States are bitten each year by poisonous 
snakes. As recently as ten years ago, about half of 
these bites were fatal, but today, thanks to a scien- 
tifically prepared serum, the death rate from such bites 
has been reduced to two per cent—probably the result 
of improper or incomplete treatment. 

The snake bite season in this country lasts from the 
end of April to the middle of October, except for those 
states around the Gulf of Mexico, where the season may 
extend the The rattle- 
snakes, the copperhead and the moccasin are the only 
important poisonous snakes in the United States and 
one or more of these species are found in every state, 


throughout winter months. 


with the possible exception of Maine and New Hamp- 


shire. Roughly speaking, over half the bites are from 
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rattlesnakes, about 35 per cent. from copperheads, and 
about 10 per cent. from moccasins. Children are most 
frequently bitten, while farmers and other workers in 
rural districts are also heavy sufferers. Fishers, hunt- 
ers, campers and vacationists are other groups fre- 
quently exposed, who are frequent victims during the 
vear. 

The first attempt to produce an antitoxin for snake 
bite was apparently made in Brazil about 1910. As 
might be expected from the nature of the country, 
thousands of fatalities from snake bite occurred each 
year so that the government established an agency for 
preparing all antiv enomous serum which was used with 
success for years. Small quantities of this serum were 
imported from Brazil by individuals and companies in 
this country who were working with or among poisonous 
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shakes until 1925, when the [ 


prohibited its importation. 


.S. Public Health Service 
In 1927, the manufacture 
of a serum to counteract the bites of poisonous snakes 
indigenous to this country was started. 

The method of 
serum is Closely analogous to that of other antitoxins 
The first step 
is to capture live poisonous snakes which may be used 


manufacture of an antivenomous 
used to neutralize toxins from bacteria. 
as a source of venom. The venom is gathered by a 
process Which is known as “milking” the snake. The 
reptile is held so that its fangs strike through a rub- 
berized cloth stretched over a small dish or flask. As 
the fangs penetrate the cloth the snake discharges the 
venom. The collectors attempt to increase the amount 
of poison discharged by stimulating the snake's poison 
glands but even under the most favorable conditions 
the collection of venom requires innumerable snakes 
and frequent painstaking handling of them. 

After a working quantity of venom has been gath- 
ered, it is purified and then crystallized. 
prepare a serum for human use, small amounts of a 
dilute solution of these venoms are injected into horses. 


In order to 


The doses are repeated every few days, being slightly 
Through this process, the 
horses become immunized so that they can stand very 


increased at each injection. 


—several hundred times as 
When the horse 
has become heavily charged with venom, his blood is 


large doses of the venom 
much as would kill an ordinary horse. 





snake with hook-stick for extraction 


of venom. 


live poisonous 


Capturing 
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then used to manufacture a concentrated serum, which 
is called antivenin. 

This serum is the life-saving substance which is 
rushed to the stricken person by special convoys of 
motorcycle policemen and by airplanes whenever a life 
is at stake as the result of snake bite. 
have been made to educate those who are or who are 


Efforts which 


about to be exposed to contact with poisonous snakes, 
to have the antivenin as a standard part of their equip- 
ment or in the household medicine chest, has met with 
some success, although a great number of people who 
frequent the out-of-doors still needlessly expose them- 
selves to the danger of snake bite. 
of the country there are, however, those who have co- 
operated in spreading the knowledge of this serum and 
of its proper use. It is to them or to the doctor, drug- 
gist, hospital or manufacturer that the call for help 
whenever has been bitten. From 


In various sections 


comes someone 
strategically located biological depots begins the race 
with death which, so often during the snake bite season, 
is dramatized and headlined in the day's news. 

The treatment of snake bite has a two-fold purpose— 
(1) to reduce the absorption of venom near the bite to 
prevent, if possible, a fatal dose from getting into the 
circulatory system, and (2) to counteract the effect of 
The 


latter result, of course, can only be accomplished by 


the venom which does get into the circulation. 


Continued on page 621 


The expert obtains a safety grip just back of the head preparatory 


to venom extraction. 
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ACIDITY PREPARATIONS 


Acidosis is a symptom, not a disease. It arises from 
a variety of conditions and affects people of every age 
strata. Aside from organic disturbances acidosis is 
most commonly caused from stomach and intestinal 
upsets due to improper diet, excessive smoking, and 
excessive drinking of the convivial order. Since the re- 
peal of prohibition the acidosis frequency in this country 
has accelerated sharply to the profit of manufacturers 
of products designed to restore the acid base equilib- 
rium, as well as equilibrium of another order. 

A good part of the trade’s output of alkaline composi- 
tions is being used to prevent hang-overs. But the ad- 
vertising people are not yet putting it so bluntly. At 
this time of the year, sales of this type of product begin 
to increase anyway due to changes in living conditions 
and dietetic habits. 

Many of the acidity preparations on the market are 
mixtures of soluble and insoluble alkaline salts with 
digestives such as pepsin, pancrease, diastase, added. 
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Peppermint, cinnamon, anise, menthol are added also. 
Preparations of this general type are suggested below. 


No. 1. 

Magnesium oxide 25% 
Sodium carbonate 25“ 
Sodium bicarbonate 25“ 
Lactose 20 
Pepsin a 

Procedure: Mix thorouglily. 

No. 2. 

Precipitated calcium phosphate 9% 
Precipitated calcium carbonate 10° 
Magnesium oxide Hi 
Sodium bicarbonate 30“ 
Bismuth subnitrate 20." 
Powdered sugar. 20“ 

| ‘ 


Oil of peppermint 
Procedure: Rub up the oil of peppermint with the 
chalk and mix the rest of the ingredients thoroughly. 


Continued on page 621) 














COMMENTS ON SOLAR SHIELDS 


L. Stambovsky 


Much has been said about sunburn 
preventives, but we believe that 


this discussion will definitely clear 
up many of the false impressions 
which are abroad on this subject. 


Now that Sunburn Preventives are emerging from 
the empirical and chaotic stage of their development 
and are becoming a standard article of the Cosmetic 
Industry, we may begin to regard them with an aca- 
demic eye. Why do they function and how? 

While these products were in their infancy no one ex- 
pected them to have any merit and such expectations 
But competition is a powerful stimulus 
to progress. The saturation point for sales had been 
reached. And why not? Built entirely upon empiricism 
and devoid of any power to protect the consumer from 
over-doses of Sunlight, such a situation was to be ex- 
pected. But as mentioned above the great number of 


were fulfilled. 


participants entering this lucrative field soon made it 
necessary for the more ethical purveyor of Sunburn 
Preventives to resort to research in order to develop 
something which possessed more than just emollient 
and lubricating properties. Such manufacturers who 
went to this expense expected to be rewarded by 
capturing a “‘lion’s” share of this very profitable busi- 
ness by virtue of the fact that their preparation would 
sustain the claims made for it and actually afforded the 
purchaser the protection he expected. P 

This research has borne fruit. No longer is it pos- 
sible to dye an oil and claim for it positive protection 
against Solar Dermatitis. The writer tested 20 different 
products sold for the purpose in question. Three 
would protect the user against practically any length 
of exposure and six others would be satisfactory if 
the initial exposure was less than three hours. The 
balance were unworthy of definition. Nine meritorious 
preparations out of twenty proves that progress has 
been made. The manufacturers of these products 
deserve a major portion of the business not only for 
their investigations but because they are rendering 
the SUNBATHING public a real service. The tech- 
nique and theories used in making the above tests 
may be found in the January 1935 issue of Perfumery 
and Essential Oil Record (London). 

Solar radiations extend from 2950 Angstrom Units 
to 20,000 A. U. The portion of this spectrum with 
which we are concerned is between 2950 A. U. and 
about 3150 A. U. The energy between these wave- 
lengths is biologically active, which upon contact with 
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skin produces TAN, BURNS, Vit. “D” and other less 
understood photodynamic effects. 

The stimulation of TAN or pigment maybe some- 
what likened to baking a potato, it can be done so fast 
and no faster. Any attempt to hurry the process re- 
sults in burning and destruction. The wise cook there- 
fore applies sufficient heat to bake said article at a 
maximum speed but not enough heat to burn. This 
simile may be applied to the acquisition of a “painless 
tan.” Thanks to the valuable work of Dr. Luckeish 
from whose excellent book, ‘Artificial Sunlight” we 
have available the following data: 

“Effects of June Sun at noon upon average untanned 


SKIN” 
Minimum Perceptible Erythema. . . 20 minutes 
Vivid Erythema........ . 50 
| re ee Pere 100 
Blistering Burn... . cE Pe ee ee ey: 200 sa 


May we impress upon the reader that these figures 
are for average untanned skin. Blondes and red-heads 
being more sensitive would react somewhat in excess 
of the degrees given above. Over or near large bodies 
of water, great quantities of Ultra-Violet energy are 
reflected which added to the effect of the direct rays 
greatly magnifies the total. Laurens states reflection 
from the surface of water is about twice as great as 
from a field of grass. Beach sand also has this property 
to a large extent. 

Theoretically, the maximum safe exposure for the 
average person would lie between “Vivid Erythema’ 
(50 minutes) and ‘Painful Burn” (100 minutes) or 
about 75 minutes. But to compensate for variable 
sensitivity and for reflection factors as stated above, 
it is readily appreciated that the safe average would be 
less than 75 minutes and that the safety zone would 
fall between the “‘Vivid Erythema” (50) and the 
average (75) or about 65 minutes. The writer feels for 
reasons discussed that 65 minutes is approximately the 
safe average initial exposure. 

With the aid of the above theories and facts it can be 
easily understood that Sunburn Preventives function 
by controlling initial exposures so that they will fall 
within the safety zone previously explained. This con- 
trol is accomplished by absorbing or transforming a 
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major portion of the SOLAR actinic energy. Assuming 
that four hours or 240 minutes constitutes the time 
spent by the average person for their first Sun bath and 
remembering that 65 minutes is the maximum safety 
average, it is obvious that the protecting film of a Sun- 
burn Preventive should not transmit more energy 
than which will allow the “neophyte” 
effect of a 65 minute unprotected exposure. 
words although the person in question be exposed to 
virtue of the protection 


to receive the 
In other 


Sunlight 240 minutes, by 
afforded him by the Sunburn Preventive he will receive 
but the effects of 65 minutes radiation. 

Therefore by reduction, the maximum transmission 
allowable and still be effective is about 33°7. This per- 
centage of 240 yields a figure somewhat in excess of 65, 
but since biologic response is so variable plus the fact 
that this “65” is a most conservative claim, we feel 
that 33°7 is roughly correct. 

The writer hopes that it is now clear that Sunburn 
Preventives “prevent” because they control initial 
dosage to within safe limits and NOT as is claimed in 
certain quarters, because they filter out the burning 
rays and allow the passage of the tanning rays. This 


is grossly erroneous. The Erythemogenic and Pig- 


mentogenic rays are one and the same, degrees of 


effect being dependent upon time of exposure, sensi- 
tivity, intensity, humidity, etc. It is difficult to under- 
stand how claims can be found in trade literature 
claiming it desirable to filter out all energy between 
3000 A. U. and 3600 A. [ 
3600 A. U. up will produce “tan.” 
it not a well-known fact one could spend days exposed 


. and that wave-lengths from 
This is naive for is 


to Sunlight previously passed through ordinary window 
glass and yet never burn nor tan. The explanation is 
simple for ordinary window glass transmits little or no 
energy below 3200 A. | 


that the actinic potency of Sunlight lies below 3200 A.U. 


Is this not conclusive evidence 


It is now clear that Sunburn Preventives should absorb 
strongly between 2950 and 3150 A. UL. to be most 


effective. Absorption above 3150 A. U. is of but little 
import. 

Dr. David Sinclair of Columbia Physics Department 
conducted a series of spectrographic tests on five of the 
better Sunburn Products. Three showed no selective 
absorption, but about 50°; scattered throughout the 
entire band. The other two showed considerable ab- 
sorption at 2970 Angstrom Units which is the wave- 
length of maximum erythemal effectiveness. Of these 
two, one product absorbed 95°; at this effective wave- 
length. This would lead one to believe that some 
preparations are efficacious because of premeditated 
design, i. e. designed to absorb mostly at the wave- 
lengths responsible for actinic effects. Others function 
through sheer concentration of activating chemicals. 
For example if “X° shows a 95°; absorption factor at 
2970 A. U. and “Y™ but 50° at the same point, it is 
easily apparent that twice the quantity of “Y" would 
be required to afford the same protection as “\." 


Unfortunately Dr. Sinclair's spectrographic results 
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did not even remotely coincide with his practical ex- 


periments, i. e. by means of Erythemal Response. 

Fluorescence is a phenomena no doubt intimately 
associated with the protective action exerted by certain 
chemicals. But apparently not so vitally as is believed. 
Certain tables have been prepared listing the effective- 
ness of various compounds according to the intensity 
and color of their fluorescence. The following will at- 
tempt to prove the fallacy of such data. The property 
of rendering invisible l.-\. energy so that it is per- 
ceptible by the human eye is probably some sort of a 
transformation of wave-length. Radiant energy be- 
tween 3900 and 7600 A. LU. is visible. Wave-lengths 
above and below this band are invisible. Then if 
Ultra-Violet energy of between 3200 and 3600 A. I 
impinges upon a fluorescent chemical and a glow is 
perceivable, is it not true then, that the reflected energy 
is now of a longer wave-length, i. e. above 3900 A. U. 
for it is now perceptible by the human eye. A trans- 
formation has certainly taken place. 

To repeat, Ultra-Violet energy of pigmentogenci and 
Erythemogenic effectiveness lies between 2950 and 
3150 A. U. Wave-lengths above 3150 A. U. are of but 
little importance in this respect. Consequently merely 
because a chemical exhibits a brilliant fluorescence upon 
excitation by Ultra-Violet energy of a wave-length such 
as 3600 A. U. it does not mean that the same sort of 
phenomena will take place with a wave-length of 
3000 A. U. and we have just proven that 3600 A. U. is 
of no import so far as actinic effect are concerned. A 
solution of ethyl ortho amino benzoate in oil gives a 
brilliant blue fluorescence even in bright Sunlight and 
yet when tested by Erythemal response for its pro- 
tective value against actinic burns, it was but of 
negligible value. 

Fluorescence is not a true indicator of the worth of 
compounds to be used as activators in Sunburn Pre- 
ventives unless the exciting energy is composed of 

And even 
is doubt if 


wave-lengths between 2950 and 3150 A. | 
if this Ultra-Violet there 
fluorescence can be used as a measurement. Dr. Sinclair 
in his work observed the five preparations mentioned, 
to note if there was any correlation between the in- 


band is used 


tensity of the fluorescence and his spectrographic data. 
Lsing a wave-length of about 3000 A. UL. he found that 
all five of these products fluoresced about the same 
and yet one absorbed practically at 3000 A. U., twice 
as much as the others. The writer would stress that 
less emphasis be placed upon the interesting phenomena 
of fluorescence and more attention paid to the actual 
estimated protection afforded the skin against Ultra- 
Violet Dermatitis. 

There is a great diversity of opinion as to whether 
greasy or nou-greasy products are most desirable. Each 
has its own advantages. The non-greasy type will 
probably find a great deal less consumer resistance 
among women because of cleanliness and invisibility. 
The oily type do act as emollients and lubricants and 
prevent the skin from drying while exposed to a fierce 


Continued on page 554 
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HAIR TONICS 


While hair tonics are widely sold, 
there are various types of prepara- 
tions. This article discusses the 
various types, giving their advan- 
tages and method of manufacture. 


There are three general classifications of hair tonics. 
There are those designed to prevent baldness, in which 
group are included those intended to “‘cure” baldness. 
There are those which may be classified as astringent 
and which are intended to restrict excessive oiliness and 
scalp perspiration. There are those which are designed 
to stimulate the scalp and dress the hair. 

In view of the fact that most cases of alopecia or bald- 
ness are due to physiological conditions or heredity, the 
folly of claiming to prevent or to cure baldness is appar- 
ent. If a man’s baldness is congential or hereditary 
nothing now known will keep his hair from vanishing. 
Glandular treatment might help but this is in the 
province of medicine and therefore beyond the scope of 
cosmetics. In a few cases tonics can help to restore hair 
which was lost through disease by killing bacteria on 
the scalp and by stimulating the circulation of blood 
through the area. Such cases are rare because effective 
only when the hair follicles are dormant and not dead. 
When baldness occurs through carelessness, that is, the 
wearing of excessively tight hats and improper care of 
the scalp, stimulating tonics are useful in correcting the 
condition and preventing further loss of hair by restor- 
ing the conditions which facilitate its growth. 

One of the important things to be remembered in 
connection with claims made for “hair” tonics is that it 
is the scalp and not the hair you are treating. You can 
do absolutely nothing for hair except to keep it clean, 
Tonics for baldness, dandruff and 
oiliness must treat the scalp and the hair will take care 
of itself. 


because tonics are not detergents 


lustrous and soft. 


Cleaning the hair is not a function of tonics 
or not very good 
Ones. 

Cleansing claims are made for tonics of course, but 
though any alcoholic composition will dissolve oil and 
dirt, the hair isn’t clean until the loosened dirt is rinsed 


out of it. Thus, the so-called cleansing tonics dissolve 
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the accumulations of dirt and oil on the scalp and cause 
Effective 
cleansing must remove dirt from both the scalp and the 
hair and this requires a detergent followed by clean 
water. 


it to run into the hair where it remains. 


\s to the softness and lustre of the hair these condi- 
tions depend upon deposition a very thin film of oil on 
the hair shaft. Highly alcoholic tonics containing no 
oils will have an opposite effect. 

From a merchandising standpoint it is best to sell 
two tonics: one for dry scalp, dandruff and the other for 
oiliness. These conditions are basically opposite and 
cannot be treated by the same tonic, although some 
manufacturers manage to produce marvelous products 
that It is 
obvious that you cannot stimulate underactive seba- 


will—if one can believe their advertising. 
ceous glands to normal activity by the use of a tonic 
which contains a powerful astringent. 

Among the ingredients used in compounding hair 
tonics are: water, glycerin, alcohol, castor oil, de- 
odorized kerosene, sulfonated castor oil, Fowlers Solu- 
tion, cantharidies, capsicum, diethyl phthalate, quinine 
arsenite, potassium arsenite, potassium sulfate, resor- 
cinol monoacetate, resorcin, formaldehyde, formic acid, 
sodium lauryl sulfonate, saponin, tincture quillaia. 

Kssentially most hair tonics consist of (a) solvents: 
(b) 
counter-irritants: cantharidies, formic acid, capsicum, 
diethyl phthalate; (c) 
fonated 


water, alcohol, glycerin, kerosene, chloroform; 


conditioners: castor oil, sul- 


castor oil: (d) dandruff removers: quinine 
arsenite, potassium arsenite, potassium sulfate: (e) 
antiseptics: Fowlers Solution, Carrel-Daken Solution, 
formaldehyde, benzoic acid and its esters, phenol, re- 
sorcin, resorcinol monoacetate and any other good 
antiseptic; (f) foaming agents: saponin, powdered soap, 
tincture of quillaia; (g) detergents: sodium lauryl sul- 
fonate, sodium cetyl sulfonate, soap, sulfonated oils. 
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How many of these functions he will wish to include 
depends upon wishes of the compounder. We present 
below some experimental formulas for his guidance in 


research : 


No. 1. 

Castor oil, odorless 18.0% 

Chloral hydrate. . 7 as 
=9 


Alcohol : 7 
Perfume. 

Procedure: Dissolve the chloral hydrate in the castor 
oil add the perfume and then the alcohol. Filter. This 
tonic is useful for dry hair and scalp. It makes the hair 


vu 


lustrous. 


No. 2. 

Potassium arsenite vA 
Deodorized kerosene 74 
Alcohol 20. 


Perfume ae 
Etheleyne glycol Sak 

Procedure: Dissolve the potassium arsenite and the 
perfume in the alcohol, add the etheleyne glycol and the 
kerosene and mix thoroughly. This product is excellent 
for dandruff and should be sold with a “shake well” 


label on it as it is likely to separate. 


No. 3. 

Fowlers Solution 25.0% 
Alcohol... . 200°" 
Glycerin. a. 
Saponin. Pik 
Water. . SA 
Perfume a ia 


Procedure: Dissolve the saponin in a small quantity 
of the water, add the glycerin and alcohol. Mix slowly 
but thoroughly; then add water and Fowler’s Solution. 
This tonic is a good antiseptic and is useful in the treat- 
ment of dry scalp and dandruff. It is a good hair 


dressing. 


No. 4. 

Chloro thymol 1% 
Tincture of capsicum . a 
Quinine arsenite > da 
Alcohol. ... . . fo. 
Castor oil. . 20. * 
Perfume . Sy is 


Procedure: Dissolve the chloro thymol and_ the 
quinine arsenite in the alcohol, add the perfume, tinc- 
ture of capsicum and the castor oil. This tonic is an 
excellent antiseptic for the treatment of dandruff as well 
as being a good hair dressing. 


No 5. 

Tannic acid. . 4.0% 
Formaldehyde Sia 
Alcohol... . 60. 
Water.... oo. °° 
Perfume. a 


Procedure: Dissolve the tannic acid in the alcohol, 
add perfume, formaldehyde, water. Mix and filter. 
This is a good astringent antiseptic tonic intended for 
oily scalp and oily dandruff. 
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No. 6. 


Quinine arsenite 


Tincture of cinchons 10 
Tincture of quillaia 1 
Quinine alkaloid gs 
Alcohol 60 
Perfume a 
Water 25. 


Procedure: Dissolve the quinine arsenite and the 
alkaloid in the alcohol, add the tincture of cinchona, the 
tincture of quillaia, perfume and water. Mix well and 
filter. This is a variant of the familiar quinine tonics. 


Comments on Solar Shields 


(Continued from page 552) 


summer sun. This fact is amply substantiated by 
noting that natives of the South Seas and other tropical 
lands, who although are deeply pigmented and are no 
longer Solar sensitive, but yet do regularly annoint 
their bodies with some sort of vegetable oil. There will 
always be a demand for both types on account of this 
diversity of opinion among the laity. 

The writer while on the Florida beaches last winter 
attempted to approximate the number of people who 
used any sort of oil or cream or preparation while in 
the Sun. It would be safe to say that at least 75°; 
were using something for protective or emollient pur- 
poses. Of this total at least three quarters of the 
products were greasy in character. 

Cosmetic retailers are constantly asked, “‘will this 


oil make me tan?” “Can you guarantee I will be tan if 


I use ‘Zilch’ cream)” And on indefinitely. Following 
the lines of least resistance the clerk usually says yes. 

But little information is available as to whether any 
substance applied supercutaneously intensifies pigmen- 
tation or not. It is known that certain essential oils 
such as oil of bergamot when applied to the skin and 
exposed for long periods to Ultra-Violet light, does show 
a deeper pigmentation than the surrounding area. This 
may be the result of a chemical irritation rather than 
Ultra-Violet synergism. Possibly the same pigmenta- 
tion would take place by applying this oil and “not” 
exposing this area to actinic rays. 

Drs. Jausion and Dufestel in an article entitled, 
“Chemical Medicaments and Therapeutic Light,” (In- 
ternational Journal of Medicine and Surgery June 1930) 
state verbatim, ‘“‘Cocoa butter or coconut oil shuts the 
door on the actinic effect as measured by Saidman 
method but on the contrary it accelerates and inten- 
sifies pigmentation.” 

The reader may interpret the above any way he 
wishes. No proof is offered to strengthen the state- 
ment. The writer feels that when the label of a good 
Sunburn Preventive claims to promote tan, it is not 
misbranding, for by preventing burning and dermal in- 
jury, pigmentation is acquired faster and is deeper than 
in skins which have been outraged. Many skins after 
severe burns fail to tan for months thereafter. This is 
to most vacationists a serious cosmetic loss. 
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HERMAN L. BROOKS B. M. DOUGLAS 


ALL-INDUSTRY 





CHARLES S. WELCH 


J. 1. POSES 


COSMETIC 


CONVENTION 


An all-industry convention of the Perfume and Cos- 
metic Industry will be held at the Hotel Plaza in New 
York on May 21-22-23. This convention will take the 
place of the usual annual meeting of the Associated 
Manufacturers of Toilet Articles. 

Legislation harmful to the cosmetic industry, state 
and federal sales taxes will be foremost among the sub- 
jects scheduled for discussion. Among the speakers 
will be responsible officials from the United States 
Bureau of Internal Revenue and other government 
agencies dealing with matters of vital concern to the 
perfume and cosmetic industry. Provisions will be 
made at certain sessions of the three-day meeting for 
the frank and open discussion of 
major problems related to sales 
taxes, legislation and code matters. 

The business sessions will be held 
on the mornings and afternoons of 
May 21 and 23. 

Charles S. Welch, secretary of the 
code authority for the perfume and 
cosmetic industry, has been made 
chairman of the business program 
for the industry’s convention. The 
industry’s committee sponsoring the 
convention consists of Herman L. 
Brooks, general manager of Coty, 
chairman; Mrs. Lillian Sefton Dodge, 
president of Harriett Hubbard Ayer; 
B. M. Douglas, vice-president of 
Bourjois, Inc.; A. H. Bergman, 
president of Oxzyn Co.; and J. I. 
Poses, general manager of Vantine’s. 

The entertainment scheduled for 
the convention is in charge of a com- 
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mittee headed by Charles E. Kelly of Hagerty Bros.. 
New York. For Tuesday evening, May 21, a theatre 
party has been organized to see ““Thumbs Up,” at the 
St. James Theatre, followed by a supper-dance at the 
hotel. 

On Wednesday, May 22, an all-industry golf tourna- 
ment will be held on Long Island, while a bridge tourna- 
ment for the ladies is scheduled at the same time. 
Wednesday evening will be free for those attending to 
make their own engagements. Thursday, the last day 
of the convention, will close with the All-Industry 
Banquet and Dance, which promises to be the largest 
event of its kind ever held. 





CHARLES E. KELLY, Chairman of the Entertainment Committee 
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GOLF 


A. C. Burgund, B. J. Gogarty and W. P. 
Murray 
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THEATER PARTY /\ 

Paul W. Hyatt, W. E. Klaas and A.C. /{' 
Burgund v 
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PUBLICITY 





M. Lemmermeyer, Charles Fishbeck, and 
Karl Voss 
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HOTEL ARRANGEMENTS 
L. R. Root and W. C. Young 





SOUVENIRS 


Karl Voss, W. P. Murray and 
B. J. Gogarty 
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After the agar is boiled and forms into jelly condition, it is cut into 
strip form. 


““Tengusa’"—the seaweed selected and washed before boiling. 


Diving for seaweed from which agar is made. 











AGAR-AGAR 


Agar-agar—the double name of which is a mystery 
lost in the antiquity of this interesting material—is 
obtained from certain red seaweeds, belonging to the 
class of algae known as Rhodophycae. Those species 
producing the finest quality are Gelidium cartilag- 
ineum, G. coulteri, and G. corneum, found growing in 
the ocean at from sea level to depths of 60 feet. All of 
these kinds of seaweed are indigenous to the California 
coast and to all of the shores washed by the Japan 
current. 

The United States depends on Japan as its source of 
supply as there is but one producer in this country. 
The annual imports vary, but under normal conditions 
approximates 400,000 pounds. This quantity actually 
represents, taken on an average basis, about one-third 
of the entire Japanese crop, of which it can be said that 
about fifty per cent. is consumed by the confectionery 
industry, and the very large majority of the balance by 
pharmaceutical manufacturers, in medicinal prepara- 
tions. 

Japanese agar manufacture has certain primitive 
features which make its production both romantic and 
picturesque. The first step is the collection of the sea- 
weed. This is done by raking in the very shallow 
water and by diving where the depths make the raking 
method impossible. Men go out in small boats—the 
divers swimming to the sea floor with a small wire 
mesh basket attached to a rope which, when filled 
with seaweed cut from the ocean bottom is pulled up 
and emptied in the boat, the diver emerging only long 
enough to take a deep breath, after which he again 
descends, continuing this procedure many times during 
a day’s work. 

The collection period is from May to October. After 
the seaweed is collected it is spread out on the beach to 
dry. It is then taken to factories back in the hills or 
mountains where the nights are cold and the winters 
long. Here it is cleaned by beating, pounding and 
washing in cold, fresh water until all traces of salt and 
other foreign matter have been removed. The washed 
weed is then boiled to permit clarifying and to 
thoroughly dissolve it. After a straining process the 
agar solution is allowed to run, while still hot, into 
shallow boxes and is then placed out in the cold clear 
air to jell or congeal. When frozen solid the mass is 
cut, by means of large knives, into the shape of bricks. 
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An important raw material has an 
interesting method of recovery and 
purification in far-off Japan. We 
describe the production of agar- 
agar in word and picture. 


These so-called bricks are placed in wood presses and 
eventually the mass is slowly forced through resulting 
in long, thin, jelly strips which give the agar the ap- 
pearance of spaghetti before it is thoroughly dry. The 
strips are placed in the open on rush mats or shelves to 
dry. 

After the agar strips are properly spread out, they 
are allowed to remain in the open, subject to all 
weather exposure. The evenings being extremely cold, 
the agar is practically frozen during the nights the sun 
gradually thawing it out during the day and aiding the 
bleaching process. 

The American market is mostly familiar with two 
varieties of agar, namely, the Yokohama or Shinshu 
type, and the The Kobe quality, though 
slightly darker in color than the Yokohama, is gen- 
erally preferred as its yield in strength is greater and it 
is also generally prepared under more careful condi- 
tions and supervision. 


Kobe. 


Each of the above species comes in three grades, the 
number one, number two and number three quality. 
The number one grade is the cleanest and whitest, the 
number two being somewhat darker. The number 
three grade is often lacking in uniformity as to quality 
being what is left after the number one and two grades 
have been segregated. It is also not as clean as the 
two better grades. 

As far as the United States is concerned the one 
firm manufacturing agar on the Pacific coast uses a 
process almost eutirely mechanical. The cans of agar 
jelly are frozen just as ordinary ice would be, rather 
than upon exposure to natural weather conditions, as in 
Japan. Drying the flakes is carried out in a unique 
dehydrating apparatus developed especially for the 
purpose— in fact the whole process is highly mechanized. 

The varied uses of agar-agar are so generally well 
known in the trade as to make it unnecessary to go into 
detail here. The culture of bacteria by means of agar- 
agar is indispensable for studying inoculations, and for 
the study of diseases resulting from bacteria. [1 is also 
used in the manufacture of medicine for curing con- 
stipation, as well as for slimming corpulent persons. 
Mixed with vaseline, it is made into an emulsion 
effective for smoothing the skin and is also a valuable 
ingredient in cooking, in making cakes, jelly candies, 


Ice cream, starch paste, textiles, etc. 
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Pulling agar apart for-sorting and grading. Japanese towel over 
the mouth is to prevent inhalation of agar powder. 
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Agar is bleached and dried for eighteen days only in extreme cold weather. 
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PRESCRIPTIONS 


Now that physicians of New York City are trying to 
obtain cooperation within the medical profession of the 
city to establish special rates of two dollars for a home 
call and one dollar for an office call for people in the 
low-income group, as a means of preventing this busi- 
ness from going to the free clinics of the city, it will be 
interesting to see what pharmacy will do to help further 
such a scheme. 

For if the movement is successful it might well spread 
throughout the country. But such a scheme can hardly 
be expected to advance very far if the retail pharma- 
cists insist upon getting their usual high prices for the 
compounding of prescriptions. Certainly if a person 
with a very limited income has a choice between a free 
clinic and a private physician at one or two dollars per 
call, he is not going to choose the private physician if he 
knows that he might have to pay one dollar or more for 
the prescription which the physician is going to write 
for him. 

The movement is plainly for the purpose of improving 
the economic position of the physician in the present 
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IN DEPRESSION 


And if physicians agree on some such coopera- 


period. 
tive plan, they will certainly use every means at their 
command to make it work. They should seek the co- 
operation of the drug retailers of the city as soon as they 
have sufficient members of the medical profession will- 
ing to cooperate. 

The druggists must cooperate in such a movement for 
their own benefit. For if the physicians find that the 
retailers insist in charging their usual high prices for 
such prescriptions, the physicians will, in self defense, 
either find specific retailers who will cooperate, or they 
will seek to reduce the cost of medication by prescribing 
fewer drugs, and, or by carefully instructing the patients 
in the generic names of the drugs so that they can be 
purchased without the high additional cost which would 
be charged if the products were purchased on prescrip- 
tions. In addition, some of the physicians who do not 
like to tell the patient what is being prescribed either 
for the reason that the patient will not come back and 
will spread the information throughout his family and 

Continued on page 621 
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~ WATER STILLS 


for 


Industrial - Laboratory 
and 


All W ater Purification Purposes 


Polarstils have long been accepted as 
standard for complete water purification, 





Made in all sizes and types to meet your 
specific needs. 

Steam, Gas or Electrically Operated in 
Wall and Floor Stand types. 

















Laboratory Wall- 


EF ; Type Still. 
Industrial type Steam Operated in Hospital Installation 
capacities of from 5 to 2,500 gals. with hot and cold 





distillate tanks. 


per hour. 










Send for our Polar Water Still Catalog which explains the 
essentials of complete water purification, the needs for 
and how to accomplish it, illustrating and describing the 
proper equipment for any desired capacities and all 


necessary installation and operation data. 


BOTTLING AND PACKAGING ENGINEERS 
Manufacturers of 
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VON MIKLOS 


THE DEMONSTRATOR’S VALUE 


Acrimonious discussion which began when demon- 
strations were first tried still continues, for the cosmetic 
code neatly straddled the matter. One provision, call- 
ing for identification of demonstrators by means of 
badges, serves only to tell the customer that the clerk 
waiting on her is employed by the manufacturer to push 
his goods. The only other reference requires the demon- 
strator to be available at all times for the sale of mer- 
chandise. The last does not mean that the demonstra- 
tor must sell the merchandise of the manufacturer pay- 
ing her salary, but that she may not be kept off the 
floor to do excessive stock work; she is still subject to 
rules that the departmental buyer imposes. 

Probably about fifty of the large manufacturers of 
cosmetics regularly use demonstrations. From time to 
time as the burden seems to be too great, demonstra- 
tion expenditures are to be curtailed, while at other 
times better business conditions seem to warrant expan- 
sion of the department. The manufacturer thinking of 
trying this method of sales promotion should consider 
several factors. In the first place, demonstrations are 
likely to prove expensive. Average costs will run about 
20° of the value of retail sales and will often be much 
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higher. Itis very difficult to keep the number of demon- 
stration accounts down, the first 2 or 3 soon developing 
into 50 or 60, while 200 is not an unusual figure. More- 
over, although the buyer will not always be overjoyed 
by the installation of a new demonstration and in some 
cases may be actively opposed to it, he will always be 
downright angry when the demonstration is closed be- 
cause it proves unprofitable. Finally, although demon- 
strations can generally be conducted profitably only in 
those stores whose annual volume of purchases is greater 
than $2,000, the manufacturer with the demonstration 
department will encounter a certain amount of pressure 
from buyers of smaller stores who want demonstrations, 
or else. 

Why have demonstrations at all, if they are admit- 
tedly an expensive and not always effective method of 
sales promotion? Aside from competitive pressure 
forcing the manufacturer to use the method, demonstra- 
tions when properly controlled can be distinctly useful. 
In general, since the manufacturer is paying the salary 
of a sales clerk who would probably have to be em- 
ployed anyway, overhead of the cosmetic department 
is lowered for the retailer, resulting in an indirect price 
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one line almost to the exclusion of the other. 
matter of fact, the set-up is such that the demonstrator 
is often almost unaware of her responsibility to the 


In other words, the demonstration may be a 
Beyond this, the 


rebate. 
means of buying retailer cooperation. 
demonstration clerk is a means of assuring that prom- 
ised cooperation is actually being given. Adequate dis- 
play space for the merchandise is generally assured, 
complete stock is maintained, slower moving items of 
the line are pushed and re-ordered as the stock runs low 
and the price control desired by the manufacturer can 
be assured. 

The demonstrator herself can become an important 
force in the department in seeing that her line of mer- 
chandise gets proper representation in general displays 
in other parts of the store and through the force of her 
own personality can be instrumental in gaining prefer- 
ence for her goods by other sales clerks and by the buy- 
er. Moreover, the demonstrator handling one line of 
merchandise can become thoroughly familiar with all 
of its sales points and can spend a great deal of time 
with each customer, pointing out the special merits of 
the product desired and suggesting related items for 
trial. A demonstration, merely by its presence in a high 
class retail outlet, can obtain intangible prestige for the 
merchandise. Finally, periodic visits by special repre- 
sentatives serve to spur interest in the manufacturer's 
goods and provide valuable training and supervision for 
the demonstrator. 

The many weaknesses of demonstrations as an effec- 
tive method of sales promotion are often due to the 
failure of the buyer and the demonstrator to give proper 
cooperation to the manufacturer. Very often store 
rules require the demonstrator to push first the store's 
private brands, so that the clerk may be put in the 
anomolous position of switching her customer away 
from the manufacturer's goods to the store’s merchan- 
dise. Another problem arises when the demonstrator’s 
salary is shared by two manufacturers and the clerk is 
required to push two competing lines equally. As gen- 
erally happens, the clerk either exercises her own pref- 
erence or that of the head of the department and pushes 
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As a 


manufacturer. 

Although the money for her salary is supplied by the 
manufacturer, she receives her wages directly from the 
store paymaster; she is subject to all the store personnel 
rules: she is generally hired by and through the store's 
personnel department; her contact with her actual 
employer is limited to the weekly reports she sends him, 
to the occasional bulletins she receives, to the semi- 
annual visits of representatives and the visits of salesmen. 
She is generally paid a low salary and the salary is fre- 
quently a reflection of her actual worth as a sales clerk. 

Because of these circumstances, the actual coopera- 
tion received by the manufacturer may be almost 
worthless. The space given to the line may be small 
and inconspicuous, demonstrators may not report cut 
prices (since cut prices results in larger sales volume and 
greater commissions for the demonstrator). In some 
cases, demonstrators have even been known to exercise 
their own initiative and recommend a competitor's mer- 
chandise to the customer. Finally, once the demonstra- 
tion has been installed, the manufacturer may find that, 
short of closing the demonstration, he has been deprived 
of all control and that his suggestions are either com- 
pletely disregarded or politely “taken under considera- 
tion.’ Within his own organization, the manufacturer 
may find the demonstration department expenses diffi- 
cult to control and extremely high; the reports sent in 
by demonstrators are so numerous and complex that 
they can receive little attention: and although insiatla- 
tion of demonstrations may increase gross volume of 
sales to some extent, when demonstrations are curtailed, 
sales may fall far below their previous value. 
that 
demonstrations is opposed to the effective use of sales 


It seems apparent the fundamental idea of 


promotion money. The primary idea should be to get 


May 735: 36, 5 





























consumers interested in your product and then to pre- 
vent them from being switched to another item. 
Interest will be aroused by effective advertising 
methods; the retailer will have little incentive to switch 
if he can be made to feel that his profit margin is ample 
and turnover is rapid. Yet demonstrators appear at 
the final stage of the selling process, after the customer 
has decided that she needs an item, has gone to her 
favorite store and has found the place where the man- 
ufacturer’s goods are on display. However, where well 
thought-out policy or pressure from buyers has led to 
the use of demonstrations, they can be made as efficient 
as possible. 

Since the manufacturer who employs demonstrators 
is paying for a retail merchandising service (which 
should properly be paid for by the retail outlet) he 
should strive to maintain control over that service. He 
should insist, tactfully or directly as the case requires, 
that his selling space be adequate and that the demon- 
strator be assisted in every way to push the manufac- 
turer's goods. There must be no question as to the con- 
trol of the demonstrator: she, and the buyer in the cos- 
metic department, must know and be reminded that 
her first duty is to the company paying her salary. 
Reports sent in by the demonstrator should be care- 
fully examined by the head of the demonstration de- 
partment and immediate action taken on faulty sales 
effort revealed by these reports. Attempts should be 
made to compare performance in comparable stores 
from two angles: discovering reasons leading to low 
sales volume and correcting conditions and, more im- 
portant, determining factors that are leading to large 
volume in certain stores and applying these methods, 
where possible, to other outlets. 

Demonstrators should have effective display ma- 





terial, since a certain number of general store customers 
will be reminded to make purchases if the display 
Girls should be required to keep 


catches their eyes. 
complete, up-to-date-records of customers and get in 
touch with these customers by letter or telephone at 
frequent intervals. The manufacturer who wishes to 
make the best of the fundamentally bad bargain of 
demonstrations must not pinch his pennies and should 
throw the weight of his prestige back of the efforts of 
his demonstrators. 

Demonstrators should be carefully chosen on the 
basis of appearance and record of sales ability. They 
should be chosen, however, only by a representative of 
the manufacturer who will not permit store politics to 
affect his judgment. Salaries should be sufficient to 
insure loyalty on the part of the demonstrator, since 
only the salary and commission can be a sufficient and 
lasting incentive. Commissions should be so arranged 
that successful sales effort will be reflected in increased 
earnings. The judicious use of shoppers to report on 
the condition of displays and the attitude of the clerk 
will frequently reveal surprising conditions and these 
reports should be called to the attention of the demon- 
strator. 

Finally, expensive special representatives or travel- 
ling demonstrators should be used as effectively as pos- 
sible. Primarily, they should give periodic training to 
demonstrators in the stores they visit and should be 
able to show the effectiveness of their sales approach by 
the increased volume during their visit. The visit 
should be supplemented by window displays and co- 
operative advertising, but most important, customers 
must be given some inducement to visit the representa- 
tive. This is generally arranged by making some 
special offer only for the duration of the visit. 
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THE DOCTOR RECOMME 
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Ne other group gives more thought to packaging or uses better looking 
or more expensive packages than do the manufacturers of ethical 
medicines. Yet these packages are marketed only through the doctors— 
no direct appeal to the consumer is used. 


At the same time, no other group of products assumes a wider variety of 
forms or uses more widely differentiated types of packages. 
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MERCHANDISING NEWS 


Prize Contests 


As this year has already had more than its share of 
prize contests and as Calox, Barbasol, Bost and Kreml 
are the most recent additions to the drug and cosmetic 
companies which have sponsored or are sponsoring con- 
tests, a recent article by Edith M. Stern in the American 
Mercury, entitled “‘Contest-Crazy,” may be of more 
than usual interest. It is Miss Stern’s premise that 
these contests are wasteful of the advertiser's money 
and creators of much ill will towards him. 

**Many sponsors feel that the contests they have held 
were a waste of time and money and that the same 
energy expended in other advertising schemes would 
have brought better results,” the writer says. ‘“True, 
through trial and error, a technique of holding contests 
has been worked out which, if followed, prevents them 
from being a total loss. 

**Many small prizes are better than a few huge ones, 
because $50 which will pay the doctor’s bill seems more 
within the realm of possibility to Jim Smith than an 
income for life. For the same reason, short-term con- 
tests are preferable: a small prize next week is more 
alluring than a large one six months from now. 

“The fact, however, still remains that from the adver- 
tiser’s point of view, the simple offer of a six-cent 
premium or sample brings just as good a response as all 
the rigmarole, hullabaloo, and agonies of contests. 
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NEW TOOTH POWDER 
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Whether the latter are gaining or waning, whether they 
will be replaced by the simpler mechanism of offers, 
which have all their advantages and none of their dis- 
advantages, is a moot point. 

“It is generally admitted that contests are still 
flourishing but have about reached a plateau, though it 
is still too early to judge the general trend for 1935. 

“Ten years ago contests in their present form were 
almost unheard of; if they were held, the sponsor 
deemed himself an innovator and a gambler. Five 
years ago they began to spring up. By 1931 they were 
replacing offers and premiums, and during 1932 the 
country went contest mad. Though their numbers 
were slightly reduced after December of that year, there 
were more in 1934 than in 1933, and twice as many 
during January, 1935, as in the same month a year 
before. 

“The cost of running a contest is terrific. The lavish 
prize money is the least of it. A contest with prizes 
totaling $5,000 costs $35,000 to run. In another, more 
than $15,000 was spent in sorting, reading and filing 
the 2,300,000 entries. 

“Cost is not the only fly in the ointment. There is the 
potential creation of ill will which is almost incalculable. 
So few receive prizes: so many don’t. Some of the many 
are disgruntled, and express their indignation. One 
early contest brought in its wake letters of complaint 
for a period of ten years.” 
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The smart Albodon car-cards featuring the blue-green can 
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Green Cross 


a our discussion of newer distribution plans and 
programs in these pages last month, we emphasized 
cooperative efforts by independent retailers. One of the 
most recent of the developments along this line is due 
to swing into action about May 20 in Detroit when the 
Green Cross Drug Stores, a group of non-competitive 
independent retail druggists, launch a new merchan- 
Advertising will feature nothing but 
nationally advertised products and both the manufac- 
turer and wholesaler will bear part of the advertising 
and promotion expense, according to Louis E. Beal, 
executive secretary of the Detroit Retail Druggists 


dising program. 


Association. 

Every Thursday for an experimental period of 
thirteen weeks, the Detroit News will carry advertising 
for these stores featuring the nationally advertised 
products. Circulars and direct mail will be further used 
to tie-up the stores with this advertising. Arm bands. 
banners and the Green Cross emblem will also be used 
to identify the stores participating. 

An initial group of 70 stores is participating with a 
maximum membership set at 175. Prospective mem- 
bers are investigated and graded according to class of 
store, neighborhood, windows, inside displays, cleanli- 
ness, proprieter, prescription stock and equipment, 
general stock and personnel. Members pay but $2 per 
week to enjoy the benefits of this cooperative adver- 
tising and merchandising. 


Shampoo Tint 


Nestle is making use of some very smart packaging 
and display material in introducing their new Shampoo 
Tint. They start with an unusually well-designed and 
attractive package which has a somewhat new thought 
in the celluloid cap which is used as a slip-on, over the 
regular bottle cap. This added cap acts as a container 
for three foil-wrapped tablets which are developers to 
be used with the tint. 

The tint 


shades and the introductory 


comes in ten 
offer to dealers is twelve 11% 
oz. bottles, with a value of 
$9.00, at a cost of $7.50. 
Five Shampoo Tint brushes 
go free with this offer as do 
the attractive displays 
which are shown here. The 
shade card shows all ten 
shades on actual hair, and 
the counter display tells the 
complete story, shows the 
package, and offers a free 


folder for the consumer. 
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Drugs and Radio 


Tie bigger chain broadcasting systems have been 
trying for some time to reduce their percentage of drug 
advertising. The drug and cosmetic group are the 
largest single buyers of radio time, but the chains 
would much rather it were something else. Chief of the 
advertisers with whom the chains would dispense if 
they could get somebody else to spend the same money, 
are advertisers of laxatives. Again and again the story 
has gone the rounds that the chains are dropping their 
laxative accounts. Since 1933 the National Broadcast- 
ing Co. has taken no new laxative accounts, though 
they have dropped no old ones. 

This squeemishness has taken on renewed intensity 
since the formation of the Women’s National Radio 
Committee, which committee has definitely called for 
the abolition of programs featuring laxatives, deodor- 
ants, feminine hygiene products and other drug items. 

[t was on the complaint of this committee, inci- 
dently, that Station WMCA in New York was cited for 
a hearing on renewal of its license, because it had ac- 


cepted Birconjel’s program. 


Cocktail Toothpaste 


For years and years, starting way back around 1929, 
we have advocated the use of various cocktail, cordial 
and wine flavors in tooth paste. It remained for First 
National Pictures to recognize the value of this con- 
tribution to the marvels of merchandising and to make 
use of it in a movie, ‘Traveling Salesladies.””. Many of 
those who have seen this picture and who are no ad- 
mirers of the orthodox tooth paste flavors have com- 
mented very favorably upon the Cocktail Tooth paste 
which the entrepreneurs of this cinema market through- 
out the country. Now, maybe somebody else will 
recognize the genius in this suggestion, and _ really 
place a paste or line of pastes like this upon the market. 
Of course, the crying need for it, which existed during 
the Volstead days, has passed, but it is still a good idea. 


vs 
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Storm Over Chicago 


The difficulties encountered by a new manufacturer 
breaking into the market with a new product are well 
illustrated by the experience of Nuchar Laboratories, 
makers of Nuchar Tablets. Starting out by calling on 





wholesalers at the same time that the company was 
promoting the product through the physician and the 
retailer, the company received an offer of real coopera- 
tion from Walgreen. This offer of cooperation hinged 
upon the request by Walgreen that Nuchar Labora- 
tories bear the cost of advertising their products in 
Chicago newspapers directing consumers to Walgreen 
for supplies. 

Immediately the well organized and scrappy Chicago 
Retail Druggists Association took up the cudgel in their 
publication, C. R. D. A. News, and slammed Nuchar 
Laboratories all over the lot. Representatives of Nuchar 
hastened to Chicago to assure the independents that 
there was no intention of slighting them; Nuchar Lab- 
oratories was only trying to promote the sales of their 
product; if they were in fault, it was because they were 
new in the business. 

\ conference ensued with the C. R. D. A. giving its 
ultimatum. This ultimatum was a page in C. R. D. A. 
News embodying a letter of explanation; advertise- 
ment in the Chicago Evening American (‘‘for sale at all 
drug stores’) costing dollar for dollar what the adver- 
tising over the name of Walgreen will cost; a contract 
for a booth at the C. R. D. A. Drug Show. Further, a 
quarter dozen of the product was to be sent to each 
member's store gratis. The ultimatum was accepted. 


Variety Chains Sell Drugs 


W. T. Grant and Kresge, variety chains, are both 
experimenting with complete drug departments, carry- 
ing practically nothing but nationally advertised drug 
and cosmetic products. 

Included in stock are laxatives, effervescent salts, 
mineral oils, digestive aids, mineral oil and agar com- 
pounds, milks of magnesia, liquid antiseptics, mouth 
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washes, first aid items, citrate of magnesia, cod liver oil 
emulsions, burn and sunburn remedies, cough syrups, 
cold remedies, aspirins, rubbing alcohols, and petroleum 
jellies. Among the cosmetics offered are shaving 
creams, tooth pastes, face powders, face creams, talcum 
powders and hair preparations, all nationally advertised. 


Pompeian’s Plans 


Within the next month, Pompeian will probably be 
starting its new program. Meantime surveys are being 
conducted and packages are being developed and rad- 
ical changes are being planned in the whole line. The 
familiar massage cream will be the only member of the 
old line to be retained as it is. Pompeian has decided 
that this is primarily a man’s item and that the chief 
outlet is the barber shop, so that sales and advertising 
efforts on it will be concentrated in that direction. 

So far as the rest of the line is concerned, there is not 
much which can be said about it yet. The old packages 
are definitely out of the picture as are many of the old 
products. New products have been developed on the 
basis of laboratory tests as well as field investigations 
among consumers and the trade. In the field investiga- 
tion people in ten major cities were interviewed on cos- 
metic preferences and uses. Independent druggists, 
chain operators, wholesalers, department and syndicate 
stores, were also interviewed during the survey. The 
results of these findings are the basis for the planning of 
the packaging, sales and advertising of the new line. 

\s soon as the merchandising plans are completed, 
the new packages will be shown here and a more com- 


plete story on Pompeians new program will be given. 
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Back in 1912, it was clearly indicated to this company 


that the consuming public wanted medicinal **Nips”’ of 


a granular effervescent salt packaged in small, sanitary, 
convenient containers. After considerable research and 
survey of the market a “test campaign” was launched. 
The result is the 10c ‘‘one-dose”’ vial of BROMO-MINT 
which made a hit from the very start. The identifying 
name given to this 10c “one-dose” package was “Cap- 
sules.”” However, the glass container was a small 
homeopathic shell vial, round bottom and hand-made 
especially for the Bromo-Mint Company. The corks 
used as the closure were also made especially as there 
was nothing in the line of stock containers or closures 
available at that time to meet the required specifica- 
tions. Since the introduction of the 
10c single-dose size of BROMO- 
MINT, sales of the larger sizes have 
also advanced in a gratifying man- 
ner. Back in 1929 the sale of the 10c 
size began to equal and to exceed 
the sale of the larger sizes. In 1930 
concentrated effort was increased by 
the company to distribute, mer- 
chandise and to advertise the single- 
dose package. Advertising in the re- 
tail drug papers urged the retail 
druggist to fill one of the bins of his 
10c tables with BROMO-MINT 
one-dose size for increased sales as 
well as to stimulate sales on the 
larger household sizes. We also sug- 
gested that the counter display car- 
ton attractively printed in two 









BROMO-MINT’S “NIPS“ 


By W. M. Groce* 


that the larger sizes, namely 15c, 35c, 75e and $1.25 
were sold by druggists. From 1930 to date, sales of 
these 10c “Individuals” have far exceeded the com- 
bined sales of the standard and larger sizes notwith- 
standing the fact that the 15c bottle contains three 
times as much as the 10c¢ one-dose size. 

The 10c size has opened “‘new markets” and has been 
decidedly a great asset in meeting the great wave of a 
demand for a small, economical single-dose package 
during the past five years. This 10c package justifies 
itself economically in that it bears its full cost, pays its 
overhead and delivers to the public no more than a pro- 
portionate share in accordance with the prices of the 
regular sizes. Many drug store soda-fountains which 
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with CAFFEINE 
| SIMPLE HEADACHE, HEARTBURN, 


| ACID INDIGESTION, UPSET STOMACH 
PEPPERMINT FLAVORED SEDATIVE and ANTACID 


DOES NOT CONTAIN ACETANILID OR ASPIRIN 














colors on clay-coated board and con- 
taining 24 one-dose bottles be placed 
on the cigar counter or on the soda- 
fountain for quick sales and quick 
profits. The label on this 10c pack- 
age conspicuously called to the at- 





» 


tention of the consumer the fact Bromo-Mint’s single-dose packages, packed twenty-four in a display carton for sale in drug 


*President, Bromo-Mint Co., Inc’ 
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stores, restaurants and other retail outlets. 
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Ny Carr-Lowrey Opal Jars meet every re- / 


quirement of the particular cosmetic 


\ buver. 

\ Now in stock for immediate delivery, in 
.. large or small quantities, in the follow- 
ing sizes: 54 °02., 1.0z., 134. 02., 2 02., 


3.07). 4.02: 8: 02., 46-02. 





Furnished from stock with black double 
\ shell metal caps, the jars are made to 
\ G.C.A. standards and therefore molded 
| or any standard metal cap may be used. 
\ We also design and manufacture opal 
jars from private molds. 





CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 
CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 
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now stock the regular sizes also display a counter carton 
of the 10c “Individuals” on or near their soda-foun- 


tains. They are used as a quick, convenient method of 


dispensing over the fountain. The display carton ad- 
vertises, creates and stimulates a demand for BROMO- 
MINT in all six sizes to the retailer, offers the patron 
a small, measured dose as an emergency package, that 
conveniently fits the pocket or the handbag. The larger 
sizes dispensed at the fountain offer a longer margin of 
profit per sale when the demand has been created. 

The small attractive display carton containing the 
10c “Individuals” packed 24's is also popular with pull- 
man trains, hotels, clubs, cafes and restaurants, espe- 
cially those which sell or dispense alcoholic beverages. 
The public is assured of a limited dose of a “‘trade- 
marked”, headache and antacid preparation, available 
for their convenience at many different retail outlets in- 
cluding drug stores. Naturally, we do not want the 
public to buy exclusively on a dose-by-dose basis. We 
do not believe that this will prove to be the case in the 
future, in view of the fact that we have recently added 
the one pound bottle to meet the demand of a bulk 
fountain dispensing package. However, this one pound 
package is far from being as popular as the 10c “‘In- 
dividuals” for dispensing purposes, which we believe is 
due entirely to the convenient and assured profits on the 
dispensing and sale of each one of these measured-doses. 

During the past six months we have received many 
letters, inquiries and orders from the consuming public 
for the regular sizes as a result of their having purchased 
and taken the 10c “Individuals.” We have also re- 
ceived many inquiries from retail druggists as well as 
orders to be shipped direct, which orders, we usually 
transfer to their favorite wholesale druggist. As a re- 
sult many new retail drug accounts have been estab- 
lished and consequently many new wholesale drug 
accounts have been added through- 
out the country. Some of these 
recent include the Owl 
Drug Company, the McKesson- 
Kirk-Geary Co., Ltd.; McKesson- 
Ogden Wholesale Drug Co., Ine; 
Blumauer-Frank Drug Co., as well 
as increased sales and turn-over 
from other nationally known whole- 
sale drug houses as well as nation- 
ally known chain drug stores. 


accounts 


We closely watch the market at 
all times and we have found from 
our analysis of sales charts and rec- 
ords that the sale and turn-over of 
the 10c¢ “Individuals” is not limited 
geographically by states, or large 
market areas or by the rural or small 
city groups. We are reasonably cer- 
tain that the 10c “Individuals” have 
a definite appeal to all groups and 


classifications of consumers. This 
package apparently fits in and 
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adapts itself to all markets and at the same time creates 
or stimulates the demand for the larger drug store sizes. 
The 10c size we believe, appeals to the chronic user as 
well as to business men, travelling salesmen, etc., who 
are fast becoming educated not to pass by a minor ill 
as they can now quickly and conveniently obtain from 
most every type of retail outlet a one-dose emergency 
package. There is no need for them to buy a package 
and to throw it away three quarters full or to lug a large 
package around with them. These things greatly con- 
tribute as factors to the popularity of BROMO-MINT 
10c “Individuals.” These 10c packages also find their 
way into medicine cabinets as an economical, precau- 
tionary measure. 

We know definitely that the U. 
a newly reconditioned cruiser, handles the 10¢ size in 
their restaurant and soda-fountain commissary. Like- 
S. S. “Pennsylvania” has also purchased 


S. S. “Minneapolis,” 


wise, the U. 
them in quantities for the convenience and to supply 
the demand of its crew and officers. We know that the 
boats of the Wilson Line, Inc., regularly handle 
BROMO-MINT 10c¢ “Individuals” and have for many 
years. Many ferry boat lines stock them for the daily 
convenience of their patrons. 

The immediate and future plans of the Bromo-Mint 
Company is to continue and in every way possible in- 
crease the distribution, merchandising and advertising 
of the 10c “Individuals.” Our contracts for supplies 
have been considerably increased to anticipate the 
rapidly increasing demand and popularity of this item. 
We do not distribute or market any other products as 
we believe that our concentrated research and energy 
devoted to this ‘‘Measured-Dose” package will be 
amply repaid in increased consumer acceptance in the 
future, thereby assuring steadily increasing demand for 
the larger sizes as well. 





The larger sizes retail for 15 cents, 35 cents, 75 cents, $1.25 and $3.75, in- 
cluding household sizes and bulk sizes to suit any requirements. 
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MODERN 
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MODERN 
SMART... 


Hazet-atias Opal Jars make an 
immediate impression of smart- 





ness and cleanliness. Even if the ) 
product is a new one, unknown 
till now, it is already well along 
the way to popularity if it is packed 
in a Hazel-Atlas Opal Jar! Women 
realize with their quick intuition 
that the manufacturer or dealer 
who displays such good taste in 
his packaging is giving them a 
bona-fide product of merit. Hazel- 
Atlas Opal Jars are smart and mod- 
ern in their black and white color. 
A shelf display always is outstand- 
ing. Products in Hazel-Atlas Opal 
Jars sell! 


And the smooth white surface 
of the jar, topped by the shiny 
black screw top, is the best possi- 
ble space for your label, harmon- 
izing perfectly with any color. 


The overwhelming popularity 
that Hazel-Atlas Opal Jars have 
always enjoyed is ample proof of 
their selling power! Look at your 
product—visualize it in a smart, 


modern Opal Jar. 


And we'll send you samples if 


you like. 
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SELLERS 
CLEVELAND 


Cleveland was recently the scene of an original study 
of buying habits in the drug and cosmetic field con- 
ducted by the Cleveland Press and the Parent Teachers 
Association. Through a two per cent. cross-section of 
homes in the city area, products found in 5457 medicine 
cabinets or boudoirs were actually listed. A compre- 
hensive questionnaire disclosed sources of supply, prices 
paid, uses for the product, and reasons for purchase. 

Out of 5,457 housewives reporting, 31 per cent. de- 
clared that “location” influenced their choice. “‘Price” 
was the predominating factor in 22.2 per cent. of the 
replies, “quality” in 14.1, “service” 5.2, and “other 
reasons” 6.9. 

Chains in Cleveland secure 69.1 per cent. of the drug 
store patronage while independents are the choice of the 
remaining 30.9 per cent. Independents rule strongest 
in the low rent classes and weakest in the high rent 
brackets. They run 27.5 per cent. in Class A homes, 
30.6 per cent. in Class B, and 33.9 per cent. in Class C. 

\ total of 36.3 per cent. of the people stated that their 
druggist frequently suggested other brands than the one 
asked for. Of this number 56.1 per cent. said they often 
accepted the suggestions, which means that 20.8 per 
cent. of the market is influenced by dealer suggestion. 

Independents made suggestions in only 26.5 per cent. 
of the reports. This compares with 54.4 per cent. for 
one cut-rate chain. Yet 91 per cent. of the public 
claimed they often took suggestions from independents 
while only 28.2 per cent. would take suggestions from 
this cut-rate chain. 

In the field of laxatives, 89.1 per cent. of 5,457 fam- 
ilies reported 10,055 items on hand. Ex-Lax ruled the 
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favorite with 18.5 per cent. possession. The next seven 
in ranking order were Castor Oil, Epsom Salts, Sal 
Hepatica, Feen-a-Mint, Fletcher’s Castoria, Cascara 
and Pheno-Lax. 

In the field of indigestion, a total of 57.7 per cent. 
reported 4,679 items in their cabinets. Phillip’s Milk 
of Magnesia with 22.1 per cent. was strongly entrenched 
in first place, followed by Alka Seltzer, Milk of Mag- 
nesia (no brand), Bi-So-Dol, Soda Bicarbonate, Up- 
john’s Citrocarbonate, Peppermint, Squibb’s Milk of 
Magnesia. 

Among the remedies for headache, 81.9 per cent. re- 
ported 7,061 items. Bayer’s Aspirin, with 47.6 per 
cent., held the lead followed by Camphorated Oil, 
Aspirin (no brand), Emerson’s Bromo Seltzer, Anacin, 
Oil of Wintergreen, Squibb’s Aspirin. 

Vick’s Vaporub with 25.7 per cent. had no close rival 
in the field of coughs and colds, but 81.1 per cent. of its 
users reported 4,660 other products for the medication 
of colds, an average of 2 other items per family. 

In the field of tonics, Fleischmann’s Yeast was first 
with 11.5 per cent.; cod liver oil (no brand) second; 
Squibb’s cod liver oil, third; Mead’s cod liver oil, fourth 
and Upjohn’s cod liver oil, fifth. 

\ total of 10,126 salves and ointments were reported. 
Vaseline was first with 21.3 per cent., massage alcohol 
second with 13.5 per cent., and Unguentine third with 
9 per cent. 

A total of 8,239 items were reported in the bathroom 
of the 5,457 homes inventoried on antiseptics. The 
first seven were Listerine 195. per cent., Mercurochrome 
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Design Quality 





Among the loveliest creations of the year are the two new 


combination sets of Daggett & Ramsdell, the Beauty Maker 
and the Band Box. 


The finest kind of craftsmanship required to make these 
effective boxes is the ideal which has always been maintained 
in the factory of the Karl Voss Corporation. 


KARL VOSS CORPORATION 


Division of Shoup-Owens, Inc. 


HOBOKEN NEW JERSEY 
eM mane as 
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Carter's Liver Pills were first among the kidney and 
liver remedies, its users comprising 29.6 per cent. of the 
total reporting. Doan’s Kidney Pills ran 15.6 per cent. 

(mong weight reducing preparations Jad Salts se- 
cured a 35.9 per cent. listing. Kruschen Salts followed 
with 19.9 per cent. 


Tooth Paste 


Tooth paste was reported by 75.9 per cent. of the 
families while powder was reported in 38.2 per cent. of 
the homes. Despite the fact that tooth paste outnum- 
bered powder two to one, the leading powder nearly 
equalled the first two leading pastes. Pepsodent was 
named as the brand of tooth paste used in 15.1 per cent. 
of the bathrooms. Others in order were Colgates 14.4 
per cent., Squibbs 8.4, lodent 7.2, [pana 7, Kolynos 6.5, 
Dr. Wests 6.4, Listerine 6.2. 

In the Tooth Powder market, Dr. Lyons stood almost 
alone with 65 per cent. of the total customers under its 
banner. Calox was second with 3.3 per cent., Colgates 
and Sodium Perborate third with 3.2, and Vince fourth 
with 2.7 per cent. The demand for powder is definitely 
increasing over paste. Last year 12.6 per cent. of 


powder customers were new ones. Only 6.9 per cent. 


paste customers were new during that period. 
Palmolive lead the shaving creams with 24.3. per 
cent.; Williams was second with 13.4 per cent.; Colgate, 
third with 10.4 per cent. Barbasol lead the brushless 
creams with 32.6 per cent. with Molle second, with 30 
per cent. Forty-eight per cent. reported the first, while 
22.1 per cent. reported the brushless. Williams Aqua 
Velva with 24 per cent. was the leader among shaving 


lotions. 


Cold Creams 


Pond’s lead the cold creams with 27.4 per cent. and 
Lady Esther was second with 22.3 per cent. The same 
two were leaders of the cleansing cream group with 
21.4 per cent. and 12.8 per cent. respectively. In van- 
ishing creams, the order was Pond’s 49.6 per cent.; 
Woodbury’s 10.7 per cent.; and Lady Esther, 5.5 per 
cent. Only 15.1 per cent. reported tissue creams and 
preference was widely scattered, although Harriet Hub- 
bard Ayer lead with 7.1 per cent. 

Lady Esther lead the face powder field with 20.6 per 
cent., Coty was second with 7.6 per cent. and Wood- 
bury, third, with 5.9 per cent. Preference for rouges 
and lipsticks was widely scattered. Leader in dry 
rouge was Princess Pat with 10.2 per cent.; paste rouge, 
Angelus, 7.8 per cent.; lipsticks, Tangee, 10.5 per cent. 

In the hand lotion field, Campana was first with 31.4 
per cent.; Jergen, second with 11.9 per cent.; and Hind’s 
third with 11.2 per cent. Cutex spreadeagled the field 
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in manicure preparations with 59 per cent. of the polish, 
60.9 per cent. of remover, and so on. 

Coty lead the perfumes with 20.8 per cent.; Evening 
in Paris was second with 11.9 per cent. 

Deodorant leaders were Odor-o-no, 58.6 of the liquid 
preparations; Mum, 70.8 per cent. of the creams; and 
Amolin, 52.6 per cent. of the powders. 


Urp or Burp? 


Odorono’s latest contribution to the subject of what 
another advertiser more delicately termed ‘B.O.,” is 
“Armhole Odor.” Running in women’s magazines, the 
copy reads, ““No matter how carefully you deodorize 
your underarm—if any dampness collects on the arm- 
hole of your dress, you will always have an unpleasant 
‘armhole odor.’ Test this by smelling your dress 
tonight.” 

There are those who think that this will have a 
favorable influence on the market for anti-nausea 
remedies. Well, maybe so, but we think the net result 
will be to develop stronger stomachs and consequently, 
that this should be considered as a form of competitive 
advertising. 

Now, if some athlete’s foot remedy will only advise 


all men to smell their socks. at Nat he 


Ad Shorts 


Ex-Lax recently ran an advertisement entitled Our 
“Hope Chest’, showing a picture of 522 little boxes, 
each one of which was said to contain a laxative with 
“hopes” of imitating Ex-Lax. The copy then went on 
to tell how **Ex-Lax has stood the test of time.” 

Schering Corp. is now making an extensive study of 
the laxative market with an eye toward a consumer 
campaign on Saraka. 

Lehn & Fink is starting a new radio campaign on 
Lysol which will feature its dual use as both general 


antispetic and disinfectant. 


New York Survey 


Consumers Foundation, with the cooperation of Mer- 
chandising Facts, Inc., is planning a consumer survey 
of drug and cosmetic buying in New York. A prize 
contest is being used to get the facts which are to in- 
clude brand or brands used, price paid, quality, reason 
for changing brands, advertising methods and media. 


All But 8% 


According to Pepsodent, all but eight per ceni of 
the country’s druggists sell Pepsodent tooth paste at 
or above the suggested minimum resale prices. 
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T’S A SUN TUBE. 


Distinctive, white Beetle caps, on tubes containing 
Harriet Hubbard Ayer world-famous cosmetics, mark 
the introduction of this plastic to the tube field. 
Available in light, bright tints... dark, rich hues... 
practically proof against color “bleeding”. . . Beetle 
simplifies problems of tube decoration by achieving 


colorharmony between printed decoration and closure. 





SUN TUBE CORPORATION - HILLSIDE, N. J. 


CHICAGO, ILL. DETROIT, MICH. CINCINNATI, OHIO ST. PAUL, MINN. LOS ANGELES, CALIF. 
Harry Holland & Son, Inc. Harry Holland & Son, Inc. R. B. Busch Alexander Seymour Package Associates 


400 W. Madison St. 1941 W. Fort St. 100 So. Ohio Bank Bldg. 1745 University Ave. 900 East 31st St. 








PACKAGING NOTES 


Edited by Elmer Sheets 


More About Design vs. Production 


| have read with keen pleasure the two articles which 
appeared in your April issue under the heading: ““The 
New Package,” writes H. J. Sander. 

“The controversy between the designer and the pro- 
duction engineer undoubtedly aroused great interest 
among professionals and manufacturers, and should 
give them something to think about. 
fact, there has been given far too little attention to the 
importance of package engineering in the past, and the 
modern package designer has been traveling above the 
clouds, not thinking, that sooner or later he would have 
to come down to earth again. 

“To the question, whether ‘Production must keep 
pace with design’ or ‘Designers must learn Production 
Technique’ my answer would be: ‘Package Design and 
Production Engineering must keep pace with each 
other.” In other words the modern package designer 
should familiarize himself with the production prob- 
lems and consult the production engineer before he 
attempts to design a modernistic package. The de- 
signer who has no knowledge of production technique 
is doing more harm to the industry than the production 
man who stands in the way of the so-called ‘New Ways 
of Doing Things.’ 

“Tl admit, that a great many well-designed packages 
helped to increase the sales considerably, however, in 
most of these cases the production facilities had been 
taken into consideration, and the designer had not gone 
to the extreme. On the other hand, there are far too 
many designers who do not realize that the volume 
producer cannot afford a new package design, which 
would not only involve a complete change in the pro- 
duction equipment, but would also increase the manu- 
facturing cost inasmuch as this particular package 
could not be handled as efficiently and speedily as the 
old one. 

“Let us give due credit to the package designer, but, 
on the other hand, production men deserve a certain 
amount of consideration. The designer is, and cannot 
be anything else, but an artist. He strives for beauty 
in color combinations and modern appearing packages; 
he wants and does create attractive looking packages. 
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“But here are a few things the designer does not take 
into consideration. First, that there are three dis- 
tinctive packaging methods: hand, semi-automatic and 
automatic packaging. In regard to hand packaging 
the artistic design is a very important factor as long as 
the selling price can stand the expense. For the semi- 
automatic class the package design already requires 
some careful study as to marketing possibilities which 
might in time compel the manufacturer to change over 
to automatic machine packaging. 

“Now then, we come to the all automatic class. Here 
the artistic design encounters strong opposition. There 
are so many things to be considered; such as filling, 
capping, labeling, cartoning, wrapping and many other 
operations. That’s the time when the artist should come 
down to earth without delay and compromise with the 
production engineer. I am sure he'll meet with a 
sympathetic fellow, who also has an eye for beauty, in 
spite of the fact that he happens to be a production 
engineer. And then, probably, the artist will be very 
much astounded to hear that the poor fellow is sitting 
up many a night figuring how he could put certain 


Bromo-Seltzer has just discarded the old wrapped package and 
adopted a carton, thus satisfying both design and production re- 
quirements at the same time. 
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MAKE YOUR PACKAGE 





A SALESMAN, TOO 


Classic oblong design patent 94824 


@ The appearance of your package is tremendously important to the 
success of your product. Onlzed designs, which are the result of skill and 
care in a hundred details of production, assure sales power all the time 
your products are displayed. The clearness of OnIzed containers—the 
exceptional strength—the accuracy of capacity and external dimensions 
are the result of many expert production methods. For complete packag- 
ing service place your entire packaging problem in the hands of 
Owens-Illinois. Container, closure, label design, carton design and 
shipping container, all are geared to make your package a salesman, too. 
OWENS-ILLINOIS GLASS COMPANY, TOLEDO, OHIO. 


OWENS-ILLINOIS 


COMPLETE PACKAGING SERVICE 


The Drug and Cosmetic Industry 
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BRIDGEPORT 
METAL GOODS MFG. CO. 


BRIDGEPORT: CONNECTICUT 
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VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICKJHOLDERS (ALL TYPES) © POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS 3@ METAL'NOVELTIES TO ORDER 
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obstacles out of the way, in order to be able to handle 
one of these modern packages on his automatic 
equipment. 

“The production engineer is constantly making 
mechanical improvements designed to increase effi- 
ciency and reduce cost of production. His striving for 
technical improvement, whether designing a new ma- 
chine or working out a new method of control is always 
based upon the trend of modern package design. A 
little more cooperation will not only help to eliminate 
misunderstandings, but will also open a wider field in 
modern packaging.” 


Joseph Sinel 


“Permit me to add my word of commendation for 
one of the sanest articles I have read on the packaging 
question,” writes Joseph Sinel. 

“There are all too many sales successes attributed 
to packaging design. Perhaps no phase of modern 
merchandising is granted such highly exaggerated 
claims. And the unwarranted ballyhoo surrounding 
packaging design has created undue importance of the 
packaging artist. His work is but one necessary factor 
of the whole. 

“All design for packaging should be conditioned upon 
production methods and facilities already existing. 
Every other method of approach is grabbed at by those 
who wish to evade the difficult task of logical procedure. 

““] think it is perfectly insane to attempt to re-design 
a package without consulting the production man 
actually engaged in running the plant. The designer 
and merchandising man should consult the superin- 
tendent actually on the job in the plant, who knows 
what equipment he has and how it operates. This man 
should be given dummies, even if it costs quite a bit 
to get them, so he can check the proposed packages 
against his equipment, and he should have time to con- 
sult the equipment builders in cases where his own 
equipment is not adequate or when he hasn't the equip- 
ment to perform a particular operation. Yet I fre- 
quently proceed to design packages without doing that 
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very thing because manufacturers often make it im- 
possible for the artist to see the production man either 
before or after the design is made. 

“One of the great difficulties in packaging develop- 
ment is the fact that any one styling himself an indus- 
trial designer, provided he is cheap enough, can get a 
job. No qualifications are demanded of him. It is un- 
believable that manufacturers would fall such easy 
prey to this new racket, for racket it is and will continue 
to be, until we arrive at a rationalized status for design 
in industry. 

‘A production man would find it impossible to get a 
position if he had no better qualifications than 95% of 
present day package designers. 

‘More of your kind of article are needed to be circu- 
lated among manufacturers instead of the highly ques- 
tionable success stories of just any new package design.” 


Wax Ring 


Here is an interesting trick which may have escaped 
your attention. In making these small powder boxes— 
the typical ten-cent size—the box-maker gets around 
the sifting and sliding problems facing such a small 
light drum, by placing a ring of wax around the hoop: 
which holds the transparent window. This ring of wax 
is discernible upon the drum shown here resting upon 
the base of the box into which it is subsequently placed.. 


Deodorant Applicators 


You're probably all familiar by this time with the 
‘*Perstop” applicator for the liquid deodorant of that 
name, which entered this market in 1933. From that 
day to this, there has 
been no denying the 
concensus of opinion 
which classed this as. 
the outstanding of the 
applicators for a liquid 
deodorant. Now A. C. 
James & Co. has de- 
veloped this new ap- 
plicator for the same: 
purpose. It is, so to 
speak, the “Perstop” 
applicator in reverse. The latter, you recall, goes inside 
the neck of the bottle, has a flange, which covers the lip 
of the bottle, and the sponge rubber which acts as the ap- 
plicator. This new applicator is designed to screw down 
over the neck of the bottle, thus precluding any other 
type of screw closure. However, the package might be 
well and attractively sealed with a transparent cap of 
Sylphseal, celluloid or gelatin, or perhaps the applicator 
might be furnished separately, attached by the con- 
sumer, and the original closure discarded. Naturally, 
these applicators have to be custom built, to fit your 
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particular bottle, so a fair volume is a primary con- 
sideration, but some manufacturer, marketing a new 
deodorant or redressing an old one, is going to find this 
new applicator gives him an unusual sales and adver- 
tising story as well as a handy attractive package. 


Petrolagar’s “Quints” 


Petrolagar Laboratories has made what appears to 
us to be a happy tie-up between their packaging and 
the famous Quintuplets. In this case, it is in their adver- 
tising to the medical profession. They show their five 
packages in their original colors—blue for plain, brown 
for unsweetened, yellow for with cascara, red with 
phenolphthalein, and green for with milk of magnesia— 
and under them appears the caption “Quintuplets— 
Yet They Are All Different.” The copy reads ‘Five 
small packages of humanity may create such a stir 
in the world as to be headlined almost daily in the press 
of a continent. All bearing one family name, as they 
grow older differences in character and action develop 
and become increasingly apparent. 

“The ‘Five Types’ packages of a medically ac- 
cepted oil and agar emulsion bear one family name, 
Petrolagar, N. N. R. 

“These five members of the Petrolagar family are 
varied in character and act differently on the large 
bowel. Two are entirely without added medication and 
three have added laxative ingredients supplied with the 
purpose of serving the manifold requirements of the 
physician.” 








HAIR TONIC 


AN EXCELLENT 
| HAIR DRESSING 


SOLk DISTRIBUTOR 
R.B.SEMLER, inc. 


new YORK 


soue pisTRIBUTOR 
: LER, «nc. 
) R.B.SEMLER, 
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Perfume Stopper 


The fertile minds at the Geo. W. Button company 
have devised a very ingenious and practical perfume 
bottle closure. It is a rubber stopper which fits the 
inside diameter of the bottle. The flange at the top 
acts as a liner and a small orifice runs through the 
stopper. This orifice does not act as a sprinkler top 
for no perfume comes out except when opening is in 
direct contact with that which is to be perfumed. There 
is no capillary action and no drag, so that the contents 
are safe even when the unlined molded cap is improperly 
replaced, such as is frequently the case in the syndicate 
and chain stores when a woman will unscrew the cap 
to try the odor and then replace it on the counter only 
partially closed. It’s a clever idea, worked out by 
Button to solve their own particular problems and, in- 
cidentally, patented by them. 


Kreml’s New Cartons 


Kreml is a recent convert to cartons. They found 
that they had a great many requests for dummy 
bottles for display purposes in windows and on the 
counter. It was expensive and rather impractical to 
send dummy bottles. They also have a booklet to 
which they attach considerable importance and which 
they were finding difficulty in getting to the buyers of 
Kreml. 

Now, with the carton, a booklet is folded over the 
top of the bottle in the carton so that the customer 
cannot miss it. They are supplying their cartons by 
thousands to druggists in all parts of the country and 
they are getting more window and carton display than 
ever before. 

Although Kreml has no way of telling how much of 
their increased sales during the past three months has 
been due to the package change, they do know that 
sales have increased tremendously since the change 
was made. 
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TIME-HONORED CROWN OVALS by Salem 














SOME styles of glass containers remain always young, alwaysin goodtasteand alwayspractical 


... because of their simple, attractive shape and because of their usefulness for many products 


and many purposes. Such honored members of the Salem family are the Crown Ovals shown 


above; accurate in capacities and finish—carefully annealed—clear and sparkling in color. 


This style has always been and continues to be popular for a wide variety of pharmaceuti- 


cals, medicines, powders and selt- 
zers as well as such specialties as 
auto dressings and furniture polish. 
Available in 2, 3, 4, 6, 8, 10 and 16 
oz. capacities in both crystal and 


amber. Ask us for samples. 
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SALEM GLASS WORKS 


SALEM, NEW JERSEY 
Associated with Capstan Glass Company, Connelisville, Pennsylvania 


ATLANTA - BALTIMORE - BOSTON - CHICAGO - CINCINNATI . CLEVELAND 
DENVER . DETROIT - HOUSTON ~. LOS ANGELES - LOUISVILLE - NEW YORK 
PHILADELPHIA « PITTSBURGH . ROCHESTER - ST. LOUIS - SAN FRANCISCO . SEATTLE 
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HERE’STHETOP 


TO BE mote exact, here are just a few of 
the million tops turned out by Scovill 


Manufacturing Company in a year’s time 





... bottle tops, jar tops, can tops— 
spring tops, sifter tops, screw tops, hid- 
den-thread tops. 


To customers in many fields, Scovill offers 
almost unlimited possibilities for metal 
closure manufacture. Many years of de- 
velopment and production have amassed 
a wide store of mechanical facilities, with 
the skill, understanding, and experience 
to make best use of them. Well known 
in the quality ranges, Scovill also knows 


the secrets of producing to a price. 


If your immediate problem calls for 
metal closures in quantity, a discussion 
with our closure specialists may be very 
productive for us both. A thousand 
““success stories’” on our records relate 
examples of costs cut, closures improved, 
novel finishes and new closing operations 
developed. Let us outline our capabili- 
ties to you. Get in touch with the near- 
est Scovill office, or Scovill Manufactur- 
ing Company, 45 Mill Street, Waterbury, 
Conn. 


SCOVILL 


SCOVILL MANUFACTURING COMPANY 
WATERBURY, CONNECTICUT 


Boston Providence New York Philadelphia Atlanta Syracuse 


Detroit Chicago Cincinnati San Francisco 


Los Angeles 
SCOVILL} I[N EUROPE: The Hague, Holland 


IN CANADA: 


334 King Street, E., Toronto, Ontario 3%. Zour 
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By JOSEPHINE VON MIKLOS, Ph. D. 


This is the second of the present series by Dr. von Miklos which is 
based upon the premise that the most successful merchandising is that 
which links together primary package, outside carton or wrap, ship- 
ping container, counter and window display, car-card, billboard, 
newspaper and magazine advertising, in one unified presentation re- 
volving about the package. The display suggestion on the opposite 
page is a particularly valuable one. A blown-up photograph to give 
life-size figures, together with giant tubes makes an unusually drama- 


tic and effective display. 


The Drug and Cosmetic Industry 
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Within recent years a great demand has developed for 
sunburn preparations of various kinds. This is a 
market capable of considerable expansion in view of the 
fact that these preparations can be made to appeal to 
both sexes and to persons of all ages. 


Now that another summer is at our door, and showing 
a sun-tanned skin belongs to one of the most important 
exigencies of “‘fine living,” we are looking on the 
counter of our favorite drug store for some remedy 
that will “save our skin.” But among the many tubes 
shown and displayed in windows and on shelves, which 
is the sunburn remedy; and among the many sunburn 
remedies, which is the one that will serve us best? 
There is a very simple and sound basic principle in- 
volved in modern merchandising: show the customer 
what he wants as he wants it, how he wants it, when he 
wants it. Seasonal merchandise should be given a 
special boost when its season is here. There is much to 
be learned in this respect from the fields of fashion 
merchandising which has timeliness as one of its most 
important factors. 

But another, just as important a principle is to be 
considered when we come to the presentation of a 
package. A package may be excellent from the point 
of view of design, practicability, all around attractive- 
ness. But if this package is to stand alone without con- 
sistent background of advertising and display matter, 
then it will do as very little good to have it designed by 
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Leonardo Da Vinci. In other words and for our own 
case, if we want to sell sunburn remedies in a new tube, 
a larger, a better, a more conspicuous tube, we must be 
aware of the fact, that this tube must be protected by 
an outside container, that it is to be shipped in another 
container and that it has to be displayed in some way 
that will attract immediate attention to its special 
features, whatever they may be. 

We like stripes on a package, because they are ex- 
cellent attention media. Their harmonious repeat is 
pleasing and gay. Our colors this time are bright red 
and bright yellow which will stand out among all others 
all the time. Our tube is identical in its design with its 
outside container. And the shipping carton too repeats 
those smiling stripes and carries their message of iden- 
tification from the manufacturer’s warehouse to the 
druggist’s counter. An attractive shipping container 
may, moreover, be used as a dispenser right in the store 
and, stocked on the shelves, will add to the appearance 
of the store. 

But all that is not enough to “‘put it over.” We want 
to see in the window what we can buy. And so, a dis- 
play has been built which by the use of a photograph 
suggests the application of the merchandise. Giant 
tubes with the same decoration frame this picture and 
connect in the mind of the passer-by the particular 
merchandise with its particular application. 


I 
or 
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va 
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ee 
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Photograph of beach on the Riviera by Marian Stephenson. 
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z of the hair, mascu- : 


line or feminine, is the ultimate object 
of hundreds of toilet preparations — 
tonics, brilliantines, pomades, wave 
sets, dandruff cures, shampoos — an 
infinite variety of forms, formulas and 
brands. Anchor is prepared to meet 
every sealing and merchandising re- 
quirement of such glass packaged prep- 
arations, not with merely one style of 
cap but with a number. The four popu- 
lar types shown to the right below are 
(left to right) ANCHOR AMERSEALS, 
known the world over for their ultra 
convenience; ANCHOR MOLDED CAPS, 
made of impervious, permanently beau- 
tiful molded material; ANCHOR CON- 
TINUOUS THREAD CAPS for those who 
prefer the traditional screw style: 
ANCHOR BEACON CAPS, one piece, 
Amerseal type, with unbroken beauty 
of line and color. Samples and com- 
p'ete details of any or all types gladly 
supplied. 


Anchor Cap & Closure Corporation 


LONG ISLAND CITY, N Y. Bish iigelace Dyce 
ATLANTA + BALTIMOF . TON * CHICAGO 
CINCINNATI * CLEVELA 2° D > 
HOUSTON + LOS ANGE 

MONTREAL + NEW YOR 

PITTSBUR 
SAN FRANCISCO 


We GLASS CONTAINERS se CLOSURES 
tk SEALING EQUIPMENT 
Hc RESEARCH hr PACKAGE DESIGN 
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REG. U.S. PAT. OFF. & FOREIGN COUNTRIES 


CREPE WADDING 


PRO 















Chappel Bros. Inc., Rockford, Illinois 
guard against breakage and damage 
with soft, absorbent KIMPAK. 











@ Chappel Bros. Inc., manufacturers of medicinal prepara- 
tions, use economical KIMPAK to solve two packing problems. 
KIMPAK, they have found, is a soft, cushion-like stuffing for 
tablet and capsule packages. Also, to protect fragile ampoule tips 
from jar and breakage, and to guard against damage should 
breakage occur, KIMPAK has proved without equal. 

KIMPAK meets all parcel post regulations for acceptable liquid 
shipment packing. It absorbs 16 times its own weight in mois- 
ture, is clean and easy to handle. Its adaptability combined with 
its economy and heavy-duty qualities, makes KIMPAK the ideal 
packing for any type of shipment. 

Investigate the benefits of packing with KIMPAK today. Send 
now for FREE portfolio of KIMPAK samples. 


KIMBERLY-CLARK CORPORATION 
NEENAH, WIS. 


8 South Michigan Avenue, Chicago 
122 E. 42nd Street, New York City 
510 West 6th Street, Los Angeles 


1935 PORTFOLIO 
OF KIMPAK 


MAIL COUPON 





| 
| 


KIMBERLY- | 
CLARK CORP., Neenah, Wis. | 
Address nearest sales office: 8 South | 
Michigan Ave., Chicago; 122 East 
42nd St. New York City; 510 West | 
6th St., Los Angeles: | 

| 





Please send us 1935 PORTFOLIO OF KIMPAK. 





Company 


MRSC DSE Goo icc diittccscceptccicdsteeetstichataldie enibapien tintche Gace apnniate 








May ’35: 36, 5 The Drug and Cosmetic Industry 587 











ppp 


~Albolene 


SOLID 
ft« al Product 


« of the skin 
f 
454 Grams 


McKesson & ROBBINS 
Mew vouk ‘saipcrrosT MONTREAL 












4, 
Ay Sei 





74 
45 
fi 

















# 
ta 
s 








Yohron 


E BaBy olt 
<> 


Fehon Gchover 


* 


sehebeeiemeaiaiiammae 
y j tf f ff 


a 
z 


Lhe, 
tify 
4if 


7 
i 






FA 



































tlic = & ROBBINS 
Palen 


Albolene 


SOLID 


BeiactsOaT wowrmeat 


McKESSON’S summer campaign is featuring 
Albolene Solid, a product which has been 
on the market for over forty years. It has 
just been repackaged in black, white and 
silver to suggest physicians, dermatologists 
and hospitals. The two sizes shown retail 
for $1.00 and 50 cents respectively. 


JOHNSON & JOHNSON is introducing 
a new baby oil, attractively packaged and 
furnishing an admirable companion seller 
for the company’s well-known baby powder, 
soap and cream. 


AMEND’S SOLUTION has been com- 
pletely redressed in an extremely attractive 
ethical package by Thomas Leeming & Co., 
its mew owners. The product is recom- 
mended for use wherever internal iodine 
therapy is indicated since it is non-toxic and 
non-irritating. 


EAU DE COLOGNE Parfumee and Eau de 
Lavande are new Coty presentations. Both 
are excellent for use after the bath, stimulat- 
ing and refreshing. The containers are grace- 
ful, frosted, embossed flacons. 

A new drum shaped bottle has been selected 
by COTY for its bath salts. This, like the 
toilet water, is also embossed and is topped 
with a plastic screw-on cap. 











Toilet water in a four ounce, clear crown 
bottle is one of the newest of PRINCE 
MATCHABELLI Perfumery Corp.’s offer- 
ings. This has been suggested with the 
sachet, carnation scented, and the perfume of 
the same odor as especially suitable as a 
Mother’s Day gift. 


RAY SALES COMPANY is offering bath 
powder in these new molded boxes in 
colors to match the bathroom or dressing 
table. 
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A smart thin delicate case in a gold and 
copper finish is the new DOROTHY GRAY 
double and triple cake powder compact. A 
large and useful mirror occupies the lid of 
the case. The powder, rouge and lipsticks 
may be had in any of the characteristic 


Dorothy Gray shades. 
SEEBASCO LABORATORIES, Philadel- 


phia, a newly organized company is now 
marketing three products, ‘““Quan-da-sac,” 
“Hem-o-rem’” and “Foot Youth,” all of 
which are shown on this page. The first is 
recommended as a penetrating ointment for 
all types of aches and pains and congestions, 
where local treatment is indicated. “‘Hem- 
o-rem”’ is a pile remedy and ‘‘Foot Youth”’ is 
for various types of foot ills. 


GUERLAIN, Inc. introduces a delightfully 
scented and liquefying cleansing cream 
“Creme de Toilet’, in the black glass jar 
typical of their other creams. Bright blue 
and white labels give the package a striking 
and individual character. 

THE DEVILBISS CO. presents two new 
styled perfume atomizers, modern in design 
with tops of colored plaskon in popular 
shades—black, green, pink, orchid, blue and 
ivory, combined with a clear glass base. The 
outlet tubes are of glass; the bulbs are cov- 
ered with net to match the plaskon top. 


CREME ve TOILETTE 
CLEANSING CREAM 








Ritchte-designed packages make that (SZ 
striking FIRST IMPRESSION 


that greatly influences consumer sales. 


Ritchie does more than just design a package. 
Ritchie considers merchandising factors first 
.. analyses your market, studies the condi- 
tions governing the sale of your product... 
and then creates the package which in every 
way is best suited to your individual needs. 
That’s why packages by Ritchie are 
“PackaGes THaT SELL.” And that’s why they 
often prove to be the deciding factor that 
prompts consumer preference amid a confus- 
ing array of competing products. Ritchie de- 
signers will be happy to offer their suggestions 
for a modern, sales-producing package indi- 
vidualized to your needs. 
Send for “PACKAGES THAT SELL” 
A style review of modern, sales-producing 
packages... many pages of striking, idea- 


giving packages ... several prize win- 
ners. Send for it today. No cost. 


W. C. RITCHIE ano COMPANY 


PAPER BOXES * ALLIED PRODUCTS © FIBRE CANS 
8847 BALTIMORE AVENUE, CHICAGO 


MINNEAPOLIS ST. PAUL 
ST. LOUIS FT. WAYNE 


NEW YORK DETROIT 
LOS ANGELES 
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MY FRIENDS, 
SIR SMA TUBE 


AND 
SIR WEE TUBE | 






LARGE, 


SMALL 
or 


MEDIUM 


oo in sizes to meet various 
packaging requirements. 


The answer to your packaging 
sales problem may be at this 
moment in our survey and re- 
search department. 


Tell us what your problem is. Our 
suggestions cost you nothing. 





Write today 


NATIONAL COLLAPSIBLE TUBE CO. 


PROVIDENCE, R. I. 


New York Office: 331 Madison Ave., Tel. Murray Hill 2-0339 


CHICAGO-C. J. EICHMAN CO. DETROIT-J. P. GIROUX CO. 
355 W. ONTARIO ST. 2970 W. GRAND BLVD. 
TEL. SUPERIOR 7939 TEL. MADISON 5727 





REPRESENTATIVES IN OTHER PRINCIPAL CITIES 











BOTTLES and JARS 


—— | @A full line of bottles and jars always 
| in stock for immediate delivery. 


| @ Available in small or large quantities. 

| Jars: Clear, Opal or Colored, in all 

| standard sizes—any quantity from 
stock. 


| 
i @ Perfume bottles, standard moulds or 
|| special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 
















































MORE 
SALES 
APPEAL 





Here is something new in pow- 
der containers that you’ve been 
looking for. Molded Durez 
boxes .. . ready to do the same sales- 
stimulating job Durez jars have done 
for creams. They have the same sleek, 
smooth finish . . . the same lustrous 
beauty that have made Durez pack- 
ages so successful for other products. 





They’re rich-looking, permanent and 
a joy to handle. Women like them. 


A “one-hand-operation”, pocket pill package for 
Merck’s Saccharin Tablets. Holds more tablets 


the thumb. Its smooth Durez finish is permanent. 
Mack Molding Co., mold it of blue Durez. 


These powder boxes are molded by Arrow-Hart 
and Hegeman. Available in 2, 3. 


NEW 
MOLDED DUREZ 
DRUG PACKAGES 


%. S125, 


A new Durez vial package. The ingenious molded 
rack keeps each vial in its place. The box is light, 
in less space, and opens and closes with a flick of yet strong. Its professional-looking finish will 
never dull, chip or peel. Available in colors... 


molded of Durez by American Record Corp. 


And Now-—Molded Durez Boxes For 


POW DER 


LESS 
ODOR- 
LOSS 


Tests have shown that con- 
ventional powder boxes, even 
when varnished, pass air at 
the rate of 70 to 120 cc per three inch 
circle per minute. By the time the 
woman has used half of the powder 
there isn’t much fragrance left to 
tempt her to re-order. Durez boxes 
cut such odor-loss to a minimum, and 


stimulate 7e-sales. 





Durez boxes keep Henry Ossman’s plastic surgery 
powder and salve in good condition. (Even water- 
base creams have come through three-year tests 
in perfect shape, packed in Durez jars). Designed 
and engineered by Plastic Mefchandisers, Inc. 








For more complete information on molded Durez powder boxes and other molded packages, 
write General Plastics, Inc., 30 Walck Road, North Tonawanda, N. Y. 


DUREZ THE MODERN PACKAGING MATERIAL 
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COTY has selected a crisp, shimmering, cool deep-sea design 
| in Neptune green for its face powder and talcum boxes. 
These are decidedly suggestive of Spring and Summer. 


Thane Te 





REESE CHEMICAL CO., Cleveland, is offering ““Thoxine”’ in 
these very smart packages, high in attention value. ‘“Thoxine”’ 
is recommended for sore throat and coughs due to colds. 
Photo by Heetfield-Tillou, courtesy of Phoenix Metal Cap Co. 














TYRAC Sete 























A new line of prescription chemicals has just been produced 
by EHRMANN-STRAUSS CO., Inc., of New York. The 
line is marketed under the trade-mark of ‘“‘P/C’’ and features, 
besides the regular stock bottles, a uniform line of 250 CC 
bottles either in glass stopper or screw cap. 

















A dollar combination offer for ROGER & GALLET toilet 
lotion and sachet has just made its appearance boxed in an 
unusually attractive package. The package is printed in a 
violet tint with contrasting bands in darker shades and silver 
overall striping on the sides. The consumer is ofered a 75c 
saving on the combination, the toilet lotion having sold at $1 
the bottle and the sachet at 75c. 








THE ATLANTIC REFINING CO., Philadelphia, is the latest 
convert to applied color containers for the repackaging of 
their Russian Mineral Oil. The Owens-Illinois Glass Co., 
produced this unique package, using a container of stock de- 
sign. The crest and lettering, in red and black, is an integral 
part of the container. 
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All purpose creams, Soapless shampoos, Color rinses, Eye 


lotions, Lipsticks, Tooth paste, Mouth washes, Nail gloss, 


soaps, 








THE DRUG AND COSMETIC INDUSTRY 


101 West 31st St., New York City 


| Please send me at once ““Modern Cosmetics’ for which I enclose 
' six dollars. 


| Name.. 


Address 


iGltys. 3... State. 


If after 24 hours examination I wish to return “Modern Cos- 
metics”’ it is understood that my money ($6.00) will be refunded 
| at once, on publisher’s receipt of the book. 




















shaving creams, Face 


5 
s, Cream powders, Nail 


s, Acne lotions, Eczema 
nent waving fluids, Lubri- 
p ointments, Skin toning 
yr creams, Nail polish re- 
d_ softeners, Deodorants, 
Freckle lotions, Baby 


s, Cream rouges, Taleum 


tions, Preventive creams, 


powders, Foot powders, 


Shampoo liquids, Hand 


epellents, Liquid creams, 
Brilliantines, Hair tonics, 
otions, Bath perfumes, 
Shaving creams, Epilating 


Modern Cosmetics 


Formulation and Production 


BY FRANCIS CHILSON 


Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 
authoritative, the result of more than a years work 
carefully compiling and checking information. This 
is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms 
that it will be found particularly valuable to the 
manufacturer with limited technical training. 
Price $6.00 

















ARROW 





MOLDED JARS AND BOXES 











; ye modern cosmetic package is the 
molded container! Nothing more 
beautiful than the highly polished surface, 
beautiful colors and adaptability to strik- 
ing designs exists today. 

Arrow jars and boxes for creams and 
powders are made with the specific require- 
ments of the cosmetic manufacturer in 
mind. They are moisture proof, odorless, 
non-warping and have a tight seal. They 
have been thoroughly tested for these 
qualities. 

A choice of beautiful box designs for 
face powder, etc., or cream jars in 1, 2, 3, 
4 and 8 oz. sizes, or shaving cream bowls 
are ready for immediate delivery. 

You should see an Arrow jar or box to 
visualize the sales opportunities it creates. 
{ note on your company letterhead will 
bring one. 


The ARROW-HART & 
HEGEMAN ELECTRIC CO. 


103 HAWTHORNE STREET 
HARTFORD, CONNECTICUT 


Creators of Original Designs... 


NEW YORK REPRESENTATIVE 
William C. Young, 130 West 42nd Street 


LOS ANGELES REPRESENTATIVE 
Samuel R. Thompson, 1731 East 9th Street 


ARROW MOLDED PRODUCTS 








_ 











The attractive new PRIM- 
ROSE HOUSE lipstick case 
with the company’s initials 
embossed on a black back- 
ground holds a new prod- 
uct; a much softer, more 
permanent and non-greasy 
stick. The shades are also 
new, light with an orange 
cast, medium, Primrose red 
—a decided cherry shade 
—and a bright dark. 





DOROTHY GRAY'’S ‘‘Body Rub” is a rich creamy lotion that 
penetrates deeply, keeping the skin soft, and protecting it 
from exposure. It is especially desirable for use after sun- 
baths, for chapped arms and legs, nubby elbows, etc. The 
long neck of the bottle is wrapped in silvery blue ribbon held 
by a matching blue wax seal. 


Modern design and practicability are combined in the new 
complexion brush by the PRO-PHY-LAC-TIC BRUSH CO., of 
Florence, Mass. The backs are in bright colored plastics, and 
the bristles are protected from dust, grime and handling by a 
celluloid guard. 


RUBINSTEIN’S “Terra Cotta’ make-up is the newest and 
most natural make-up the company has presented. It is suitable 
alike for the ‘deb’ and for the more conservative mature 
woman. Two new lipstick cases have also been developed 
by Mme. Rubinstein; the one, the “Golden Automatic,’’ 
shown here, and the other the satin-stripe, gold-tone ‘Water 
Lily’’ lipstick. 

A new Persian Mascara in black, brown, blue and blue-green 
by Helena Rubinstein in a silvertone automatic case is smart- 
proof, run-proof and gives a long silky lustrous effect. It also 
contains a new ingredient which encourages the growth of 
the lashes. 





HOUBIGANT is again presenting its special dusting powder 
in the ivory and flower basket box with however, a few im- 
provements in the package. The talc is also presented in the 
same combination. 
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DODGE 
\_U 


Designed te Guard the Integrity of the Contents 


a : 
Lt MOLDED SCREW Caps 
/ * i 


of these 
four closures 


is BSW 


for your requirements 


Only 


Because we sell all four we dare to make this state- 
ment. ONE closure, and only one, is best suited to your 
product, your pocketbook, your customers. 

Because we sell ALL FOUR we can honestly and 
conscientiously help you to select the one which is 
best for you. That’s the advantage of coming to 
Dodge. We welcome the opportunity of working 
with you in selecting a closure which will be exactly 
suited to your needs. And then we will welcome the 
opportunity of working for you in delivering exactly 
what you order, exactly when you want it. 

Talk to us about your closure requirements. 


Pa 


{tJ DODGE CORK CO., INC., LANCASTER, PA. 
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ONTAINER APPEARANCE 
CREATES SALES 


‘-——- containers, in rich lustrous black 
or in colors, for quick delivery from stock 
molds. 


Special designs and color combinations de- 
veloped to meet your particular needs. 
Terkelsen molded products, from stock or special 


design, enrich your package or make a 
sales-appealing complete container. 


Established 1908 


TERKELSEN MACHINE CO. 


MOLDED PRODUCTS DIVISION 


318 A STREET BOSTON, MASS. 





FOR 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. - 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 


to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 
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APPLICATORS 


ATTRACTIVE and practical applicators 
with a specially attached sponge 
dauber that will not pull out. Furnished 
with or without bottles. An ideal closure 
and applicator for every type of liquid 
preparation. 

Let.us fit one to your bottle. No obligation. 


<A Brie Sc RMN RES 





| Quality Products.. 


Prompt Service at 


the Right Price 


| 
| 
| 
| 
| 
| 
| 


eos —— TS. 
COMPANY “ 








METAL 


LABELS * eneustctennes 


SELL IT WITH LABELS! 
HORN LABELS freshen up your package for 








greater sales. Faithful service for over 40 years. 


‘ JOHN HORN, 837 Tenth Ave., New York City | 


(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 


CAMEO 


CAMEO labels and seals create the 


outward expression of your product by 
their exquisite Die Work and Printing. 





Write for an assortment of outstanding 
labels designed and produced by us 
and note their superiority in design 
and craftmanship. 





‘CAMEO DIE CUTTING & ENGRAVING (OJ 


140 W. 222 ST. NEW YORK CITY WATKINS 9 - 4904¢ 
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A SERVICE 
FOR BUYERS OF 


fo lgosib Lub 


N° container surpasses the collaps- 

Nose tube in safety, convenience 

and in the matchless beauty of bril- 
liant color combination. 

























Where your product is a cream, a 
cosmetic requiring a beautiful, well- 
designed container that will give in- 
dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 


Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 
HOBOKEN, NEW JERSEY 


COLLAPSIBLE TUBES 
and, 
BOTTLE SPRINKLER 
TOPS 


Detroit Office: 
R. M. Stevenson 
506 Donovan Bids 


New York Office: 
mL. Butz 
393 Seventh Ave. 


Chicago Office: 
Charles A. Rindell, Inc. 
64 West Randolph St. 

































































HANDS ACROSS THE TABLE ARE OUT! 


Modern women prefer individual cleanliness. 


- + + Secure their patronage. 


Give them YOUR CREAMS packed the “Hand Safe, Germ Free” way 


in SHEFFIELD PROCESSED TUBES. 





fHE SHEFFIELD 
PROCESSED TUBE 


q \ 
x) ~ 
\ & \G pee 
) \ r 
\ \ IM) 
\ . 
\ 










\\ 
aie 
\ CONVENIENT 
CLEAN 


MAKERS OF SHEFFIELD PROCESSED TUBES 


A NEW ENGLAND COLLAPSIBLE TUBE yy 





NEW YORK, 500 FIFTH AVE. ¢ NEW LONDON, CONN. ¢ CHICAGO, 3132 S. CANAL ST. 
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NEWS 


People 
Hearn Quits Squibb 


Joseph C. Hearn is now Managing Di- 
rector of Harold F. Ritchie & Co., New 
York, having resigned May 1 from his 
former position of General Sales Manager 





J. C. HEARN 


of E. R. Squibb & Sons, to assume his new 
duties. Harold F. Ritchie & Co., which is 
owned by British interests, is owners of 
Eno’s Fruit Salt and several other prod- 
ucts. In addition the company has, with 
Frostilla, a joint interest in Scott & Bowne 
and Pompeian. 


Hunsberger to Wyeth 

Ambrose Hunsberger, Jr., M. S., has 
recently joined the staff of John Wyeth & 
Bro., Inc., Philadelphia, as the chief of 
the Research Division. 

He attended the Philadelphia College of 
Pharmacy & Science, Princeton Univer- 
sity, and the University of Pennsylvania. 

At the graduate School of Medicine 
U. of P. he taught biochemistry, in addi- 
tion to his duties at the Philadelphia Gen- 
eral Hospital where he was a member of 
the staff of the biochemical department 
until his connection with the Wyeth 
company. 


Rounds Heads R.A.S. 


Leland L. Rounds has been elected pres- 
ident of R.A.S. Laboratories, New York. 


De Hoyos, Monticello Mayor 

Luis de Hoyos, secretary and manager 
of Synfleur Scientific Laboratories, Inc., 
Monticello, N. Y., has been elected mayor 
of that village. 


Tinsky Burned 

S. Tinsky, chief chemist, of Charles of 
the Ritz, New York, was severely burned 
recently in an accident at the company’s 
plant. 
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Gales Quits Code Authority 


George M. Gales, president, Liggett 
Drug Co., has resigned from the National 
Retail Drug Code Authority, stating that 
his company proposed to meet competitive 
prices in such territories as price-cutting 
is prevalent and that he did not feel that 
he could retain his position as a member of 
the body enforcing the Drug Code provi- 
sions and at the same time act to protect 
the interests of his company in this way. 
At the same time, he announced specific- 
ally that the Liggett company was going 
to meet prices in the Newark territory, 
where price-cutting has been widespread. 

According to Mr. Gales, ‘‘our change of 
policy in the Newark territory was taken 
only after the most energetic action to 
avoid it. For months I was in almost daily 
contact with code enforcement authorities 
in Washington but without avail. I also 
used every effort to get other chains not to 
fight back in Newark. This they did as 
long as they were able. 

‘Furthermore, I do not want it con- 
sidered that my action has in any way 
weakened my belief in the Retail Drug 
Code. We intend to observe it in every 
area where code enforcement is of such a 
nature that we can do so without endanger- 
ing our business.” 





Pardee Heads Dow Directors 

James T. Pardee, vice-president and 
secretary of the Dow Chemical Company, 
Midland, Mich., was elected chairman of 
the board at the meeting of the directors 





JAMES T. PARDEE 


April 18. He succeeds in office A. E. Con- 
vers, who died April 3. 

Leland I. Doan, general sales manager 
for the company, was elected a member of 
the board of directors to fill the vacancy 
caused by the death of Mr. Convers. 





Schimmel Appoints Drury 

Schimmel & Co., Inc., New York, has 
appointed A. C. Drury & Co., Chicago, as 
mid-West representative. 


Lancaster Reported Resigned 

Harold Lancaster is reported to have 
resigned from the cosmetic laboratory of 
Montgomery Ward, Chicago. 
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Pinaud Reorganizes 

Roger Goldet has been elected vice- 
president of Pinaud, Inc., New York. 
Other officers are now Jacques Heilbronn, 
president; Roger Goldet, vice-president; 





ROGER GOLDET 


Marcel Michelin, executive vice-president ; 
J. Rellant, treasurer. 

The firm has also added to its staff as 
sales promotion manager, Frederic W. 
Ballentine, previously with Bauer & Black 
in charge of sales in the East, and prior to 
that with McKesson & Robbins, Inc. 


Merrell Appoints Gatchell 

Theodore A. (Ted) Gatchell has been 
appointed western division sales manager 
of the Wm. S. Merrell Co., Cincinnati. 
Donald Merrell is eastern division sales 
manager and Walter G. Hodge southern 
division sales manager. 

Mr. Gatchell has been connected with 
the Merrell company for sixteen years, 
having made an enviable record in the 
export department. He brings to his new 
responsibility a thorough acquaintance 
with the products, plans and policies of 
the Merrell company. 


Douglas Young Recovering 

Douglas Young, president, 
Young, Inc., Providence, while on a motor 
trip which was to take him to Atlantic 
City, Baltimore, Washington and Vir- 
ginia, was taken down with an acute 
attack of appendicitis on April 8th. He is 
recuperating in good shape. 


Douglas 


Noonan Made Director 

Harry Noonan, of Drug Products Co., 
Long Island City, has been made director 
of the Queensboro Chamber of Commerce. 


Leypoldt Joins Centaur 

John B. Leypoldt has joined The Cen- 
taur Co., New York, as assistant adver- 
tising manager. 
Deakers Leaves Brunswig 

Thorpe Deakers has resigned as chief 
chemist, Brunswig Drug Co., Los Angeles. 
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as well as in selling 


Your Eyes Must Be Wide Open! 


Too many things can go wrong in buying unless the buyer knows definitely all the possible variations in 


the product he is purchasing. 


Take Neutral Soap, for instance. Many products are classified under this general term but tooth paste and 
powders require not only definite physical and chemical characteristics to meet your particular purpose, 


but also exacting uniformity of these characteristics once you have adopted that particular soap in your 


formula. 


Powco Brand Neutral Soaps are laboratory controlled, to give you the fixed specific characteristics you 
require in your soap. As specialists in, and producers of, the widest range of Neutral Powdered Soaps, 


we can duplicate or furnish from standard production the exact soap characteristics you want. 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 


Tested Quince Seed @ Powdered Neutral Soaps @ Concentrated Shaving Cream Base 
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Hilton Remington Medalist 

Samuel Louis Hilton, retail pharmacist 
of Washington, D. C., has been awarded 
the Remington Honor Medal for 1935 in 
recognition of his many years of service to 
the profession which culminated this year 
with the completion of the American In- 
stitute of Pharmacy, national headquar- 





S. L. HILTON 


ters of the profession in the nation’s 
capital. 

This medal, the highest honor conferred 
by the profession of pharmacy in this 
country, is awarded annually by the New 
York Branch of the national association to 
the man or woman who has done the most 
for American pharmacy during the pre- 
ceding year or whose efforts during a num- 
ber of years have culminated during the 
year in results considered most important 
and advantageous to the profession. Dr. 
Hilton is the fifteenth recipient of the 


award. 


Remy Named Secretary 
Curtis H. Remy has been appointed 
secretary-treasurer of the Toronto Phar- 


macal Co., Ltd., Toronto and Winnipeg. 


Wherley Joins Groville 


Homer L. Wherley, for the past eight 
years in the cosmetic division of the Wal- 
green Co., has been appointed sales repre- 
sentative of the Groville Sales Corp., New 
York. 


Vaughan with Sagamore 

Ralph Vaughn, formerly with Leigh 
Cosmetics, Inc., New York, has become 
associated with Sagamore Metal Goods 
Corp., Long Island City, succeeding Frank 
Mahr, who is now with Blake Manufac- 
turing Co., Providence. 


Ogilvies to France 

Mrs. Clara Ogilvie MacInnis and her 
sister, Mrs. Mabel Ogilvie Carter, of the 
Ogilvie Sisters, New York, sailed for 
France on the S. S. “Ile de France,”’ on 
April 13. 
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Wilckens Joins ““O. D. C.”” 

Odorless Depilatory Cosmetique has 
been organized with offices and plant in 
New York, to manufacture and market a 
new odorless depilatory, “O.D.C.” 

According to Alex J. Wilckens, formerly 
with Helfrich Laboratories, and previous 
to that with Julius Schmidt, Inc., and who 
is now in charge of sales for this new organ- 
ization, the deodorant is absolutely odor- 
less, contains no sulfide, and tests have 
shown it to be absolutely harmless. The 
products will be marketed in two sizes, to 
retail for 60 cents and 85 cents, respective- 
ly. The company’s sales offices are lo- 
cated at 551 Fifth ave., New York. 


“Lighty’s” 25th Anniversary 

Mr. and Mrs. C. L. Lightfoot cele- 
brated their twenty-fifth wedding anni- 
versary last month and “Lighty’s’’ chest 


was way out with pride as his many friends 


oY A 





C. L. LIGHTFOOT 


expressed their heartiest congratulations 
and best wishes to him. “Lighty’’—bottle 
salesman par excellence for Salem for 
many years—is now manager of the New 
York office of Anchor Cap & Closure 
Corp., which company took over Salem 
Glass Works last year. 


Kane on Code Authority 

Joseph Kane, general manager of the lo- 
dent Chemical Co., Detroit, has been 
named to the Package Medicine Code 
Authority, replacing James Handy of the 


Larkin Co., Buffalo, resigned. 


Myra Ast Joins Vadsco 

Myra Ast, formerly research chemist 
with Mabrand Products, Long Island 
City, has now become associated with 
Vadsco Sales Corp., that city, and is en- 
gaged in carrying out research work on the 


drugs and cosmetics manufactured by that 
company. 


Arden Buys De Long 

Elizabeth Arden, New York, recently 
purchased the De Long Laboratories, Ltd., 
Hollywood, manufacturers of perfumes. 
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Dan Nealon Says---- 


C. O. (Tyson & Co.) Hampton 
has been visiting in the trade and 
inspecting various cosmetic plants. 
He reports they are all marvels of 
mechanical ingenuity. It is rumored 
that Hampt is seriously considering 
going machine. 

sees 

Buckey, son of H. W. (Golden 
Peacock) Fisk, is at home recover- 
ing from a recent operation. Very 
glad to report he is doing nicely. 


The offices of the National (Nadi- 
nola) Toilet Co. have recently been 
redecorated. The latest steel filing 
equipment, desks and office furni- 
ture has been installed. Leaded 
glass transoms and Venetian blinds 
add the finishing touch to these 
beautiful offices. 


W. F. Balch, City Recorder, has 


just completed his first run of 
sassafras oil extracted from Henry 
County root. He advises that a 
number of kinks will have to be 
ironed out before he can make a 
complete report. Mr. Balch states 
that there is an abundance of root 
to be found near Paris, and that 
further tests will be run when the 
sap stops rising. 


C. A. Matthews, general manager 
of the National Toilet Co., has re- 


covered from having his tonsils re- 
moved at the Baptist Hospital, 
Memphis. 

State Commissioner of Educa- 
tion has invited H. W. (Golden 
Peacock) Fisk, to address the spring 
meeting of the State Educational 
Association in Nashville. Mr. Fisk 
is interested in educational activ- 
ities, as is proved by his teaching 
(gratis) mechanical and free hand 
drawing classes in the E. W. Grove 
High School. 


Miss Mary Cass spent two whole 
days in Paris this month. We trust 
that she enjoyed her visit as much 
as her Paris friends did. 


William (Norda) Rowse passed 
through Peris last month with his 
son. For some unknown reason R 
et fils just can’t pass a mule auction. 
He even dresses the part. Such 
thoroughness, Mr. Rowse. 

Paris, Tenn. 
April 25, 1935. 
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Companies 


Matchabelli Elects 

Prince Matchabelli Perfumery, Inc., 
New York, has elected the following 
officers, leaving the office of president 
vacant: vice-president, Charles Triller; 
Eula Manes Stone, secretary and general 
manager; Alexander Tarsaidze, treasurer 
in charge of sales promotion and adver- 
tising activities. 

The company has moved its show- 
rooms to 711 Fifth ave. where it occupies 
an entire floor. 


Walgreen Builds 


Walgreen Co., Chicago, has started the 
construction of a_ three-story fireproof 
laboratory to house the company’s drug 
and cosmetic manufacturing departments. 
The new building will contain 85,000 
square feet of floor space, be ready for oc- 
cupancy about August 1, and is located at 
47th place and St. Louis ave. 


Ritchie to Sell Valvoline 

The Harold F. Ritchie Co., Inc., New 
York, has been appointed national sales 
agents for Valvoline Petroleum Jelly, ac- 
cording to an announcement by Victor L. 
Abbey, vice-president of the Valvoline 
Oil Co., Cincinnati. 


Distributes Hinze Ambrosia 


William H. Kemble Corp., New York, 
national manufacturer representative, is 
now distributing the products of Hinze 
Ambrosia, Inc., also of that city. 
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Norwich Commended In Dismissal of 
Ginger Suit 

In a suit for damages brought by The 
Blue Seal Co., of Boston, against The Nor- 
wich Pharmacal Company for alleged 
breach of implied warranties of merchan- 
tability and fitness in the sale of 1,700 
pounds of oleoresin of ginger, purchased 
by Blue Seal from Norwich in 1930, the 
court came to the conclusion that The 
Blue Seal Co. had not sustained the bur- 
den of establishing that Norwich’s oleo- 
resin was responsible for the trouble 
which The Blue Seal Co. experienced with 
its 1930 ginger extract. The court stated 
that it wastnot necessary to show what 
was the real cause of the “off” flavor of 
the plaintiff’s extract, although the testi- 
mony seemed to point unmistakably to 
the magnesium carbonate used by The 
Blue Seal Co. in the preparation of its 
extract. 

In rendering his decision, Judge Coxe, 
before whom the case was tried in the 
Federal District Court in New York, 
made the following statement which is in- 
deed commendatory to The Norwich 
Pharmacal Company, and is an indication 
of the extreme care and precaution used 
by The Norwich Pharmacal Company in 
the preparation of its products: 

“The testimony offered by the defendent 
regarding its own manufacturing methods 
was full and convincing; and it showed 
the extreme care taken by the defendant 
in the preparation of the oleoresin sold to 
the plaintiff from the time the raw ginger 
was received until the finished product left 
the defendant’s plant. Moreover, there 
was a control number assigned to each 
manufactured lot of material, which fol- 
lowed the oleoresin into the various ship- 
ping containers, and, in that way, it was 
possible to trace the life history of the 
oleoresin in any particular container 
through every step in the process of manu- 
facture, even to the importation of the 
root itself.’’ 

Judge Coxe accordingly directed a ver- 
dict in favor of the defendant, dismissing 


the complaint, with costs. 


Ethix Pharmacal Co. 


Ethix Pharmacal Co., Inc., has been 
formed in New York, to manufacture and 
distribute drugs. The officers of the new 
corporation are: Fred A. Platte, president; 
Harold Hoskins, vice president; S. Whit- 
ney Landon, secretary; Fred A. Platte, 
treasurer. The officers are also the di- 
rectors. All stock in the new company is 
owned by the officers and directors. 

Frederick W. Walker, formerly an ex- 
ecutive with the May Drug Chain and 
the Mayflower Drug Chain, of Pittsburgh, 
Pa., is general manager of the company. 


Coty’s N. J. Company 

Coty, Inc., has made plans to establish 
a Coty New Jersey Corporation, similar to 
its Coty California Corporation, to trans- 
act business under the New Jersey Fair 
Trade Act. A large warehouse will be 
maintained in New Jersey, handling only 
accounts within the territory. 


Bermuda Perfumes 

With the opening of the lily season in 
Bermuda, Lord & Taylor in New York 
and R. H. Stearns Co. in Boston have 
been featuring Lili perfumes, made by the 
enfleurage process in Bermuda from the 
Bermuda lily by Smith & Scott, Ltd. 

Several years ago Herbert Scott con- 
ceived the idea of making perfumes from 
Bermuda flowers. The Bermuda Easter 
lily, most famous of the Bermuda flowers 
was the first natural choice and the name 
Lili established. Other flower oils pro- 
duced and blended to make the perfume 
now on the market under their name are 
oleander and jasmine, Bermuda sweet pea 
and Freesia and the beautiful passion 
flower. 

A part of the flower crop used is raised 
on the factory grounds, making a charm- 
ing picture of the office, factory and sur- 
rounding grounds when in full bloom. 

Smith & Scott perfumes are on sale 
everywhere in Bermuda and are growing 
in sale in the United States. It is esti- 
mated that fully 75% of the tourists to 
the island visit the perfume factory which 
is listed in every guide. 


Two views of the Smith and Scott establishment in Bermuda 
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The J. T. Baker Chemical Co. is comparatively new in the Fine Chemical field. 
Today, however, there are hundreds of discriminating buyers who are fearlessly 
giving Baker their pharmaceutical and medicinal chemical business. 

They know Baker’s enviable position among C. P. chemical manufacturers. 
They are conscious that the name “Baker’s Analyzed” represents the acme of 
quality. They know how the house of Baker, through advanced technique, 
initiative, and untiring research, earned this reputation. 

Itis only to be expected that Baker chemists, schooled as they have been for over 
30 years in the exacting work of making reagent chemicals, should apply their tech- 
nique to the tonnage control of pharmaceutical and medicinal chemicals. 

Regardless of old loyalties, you owe it to yourself to investigate the merits of 
Baker’s Fine Chemicals, and compare them with the products you are now using. 

Talk your problem over with the Baker salesman when he calls. Give him 
an opportunity to tell his story. You will find him a good man to know—a 
reflection of the type of firm with which you like to deal. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK CHICAGO 
420 Lexington Avenue 624 South Michigan Blvd. 


PHILADELPHIA 
220 South 16th Street 


Baker's fine che 





WARE YOU FEARLESS ABOUT 
TRYING NEW THINGS? « « 


|" YOU HESITATE to make your first airplane flight, or to 
select the newer things in life, then this message about 
pharmaceutical and medicinal chemicals is addressed to you. 
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A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 

Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 
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CITRIL ACID — Powdered | 
CITRIC ACID Crystal 


CITRIC ALID Crank | 
CATRIC ACID Aohlas | 
(HAS. PFIZER & CO. INC. 


(ene 
SUT 
61 MAIDEN LANE, NEW YORK, n\ || 


444 W.GRAND AVE.,CHICAGO, ILL. 
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PRODUCTION 1935 1984 
1000 Jan. 12,290 
proof Dec. 17,065* 
gals. Nov. 19,550* 15,9797 
SALES 
1000 Jan. 11,435 11,556 
proof Dec. 17,163* 12,7034 
gals. Nov. 19,041* 21,771¢ 
*1934. 71933. 


INDUSTRIAL ALCOHOL WITHDRAWALS 
LIGHT DURING PAST MONTH 


Major consumers of industrial alco- 
hols were not active buyers during the 
past month due to the fact that the ma- 
jority of them stocked up well in advance 
of their immediate requirements prior 
to the April first deadline, w hen the gen- 
eral price increase went into effect. 

Reports from the large producers in- 
dicate that, for the time being at least, 
they will continue to absorb the freight 
surcharges which went into effect April 
18th. 

Production schedules of those indus- 
tries which are large users of industrial 
alcohol indicate that their activity, in 
nearly all cases, is either above or at a 
rate favorably comparable with that of 
a year ago. 


EXPORTS OF TOILET REQUISITES 
GAIN DESPITE ACTIVITY ABROAD 


Total sales abroad of American toilet 
requisite lines during 1934 were valued 
at $5,190,000, an increase of 16 percent 
over the preceding year in spite of the 
fact that numerous countries formerly 
dependent on outside sources for these 
products have begun domestic produc- 
tion within recent years. 

Exports of tooth paste and other den- 
tifrices alone, it was pointed out by the 
Commerce Department, accounted for 
$1,318,000 in 1934, with shipments be- 
ing made to virtually every country in 
the world. 

The extent to which domestic manu- 
facture of toilet requisites has advanced 
throughout the world is revealed in re- 
ports received by the department from 
many sources. Advices from Latin 
American countries show that domestic 
activity along these lines has made re- 
markable gains, while certain European 
countries, together with China and 
Japan, have also made headway in build- 
ing up their domestic output. 





% ALCOHOL CONTENT REQUIRED 
SHOWN ON PROPRIETARY LABELS 


Proprietary remedies sold in New 
York State must show the percentage of 
alcoholic content on the label according 
to the DiFede bill recently signed by the 
Governor, which amends the education 
law regarding the misbranding of drugs. 

A statement of the percentage of poi- 
sons listed in Schedules A and B of Sec- 
tion 1364 of the education law and any 
derivatives or preparations of such sub- 
stances must be listed on the label. 


MECHANICAL METHOD OF PREPARING 
VACCINES SAID TO OFFER ADVANTAGES 


A mechanical method of preparing 
vaccines or antigens for treatment of 
bacterial diseases has been developed at 
the University of California which is 
said to have certain advantages over the 
ordinary methods. 

In common practice, the vaccines are 
prepared by killing the disease bacteria 
in their cells by heat or chemicals which, 
it is claimed, may result in an alteration 
in the protein of the bacteria. By the 
new method this undesirable reaction is 
eliminated. A type of ball mill has been 
perfected which consists of a cylinder 
containing several thousand steel ball 
bearings which kill the bacteria without 
denaturing the protein. 

Effectiveness of this method has been 
demonstrated in the treatment of whoop- 
ing cough and other ailments, accord- 
ing to the report. 


Imports of perfume raw materials from France 
during 1934 were about double those of 1933 
for both quantity and value, according to the 
Department of Commerce. The 1933 im- 
ports were 118,598 pounds valued at $462,- 
235. while in 1934 they amounted to 219,301 
pounds valued at $1,053,072. It is expected 
that the higher imports of perfume raw ma- 
terials will continue this vear. 


TWO GALLON DRUM FOR TAX-PAID 
ALCOHOL ADDED TO U.S.1. LINE 


For the convenience of users of smaller 
quantities of Tax-paid pure alcohol, 
U.S. I. has announced the addition of a 
new two-gallon steel drum to its present 
line of containers for packaging 190 
proof USI-USP Pure Ethy! Alcohol. 

The new package, a replica of the pres- 
ent five-gallon USI-USP drum, is of a 
smart manies design attractiv ely litho- 
graphed in color. The size and shape of 
the new contain- 
er make it easy 
to handleand the 
contents can be 
poured without 
any danger of 
spilling or waste. 

Present users 
of Tax-paid al- 
cohol for indus- 
trial purposes 
will find this new 
size container a 
handy package 
for their needs 
of smaller quan- 
tities of U.S. I.’s 
well known brand. It is a particularly 
attractive package for the use of doc- 
tors, dentists, druggists and laboratories 
where the requirements for pure alcohol 
are not large and yet it is essential that 
a sufficient supply be kept on hand at all 
times. Use of the smaller sized contain- 
ers also tends to eliminate the danger of 
contamination attendant to having a 
larger container on hand for any length 
of time after it has once been opened. 

The USI-USP Brand of Tax-paid Pure 
Ethyl Alcohol is also sold in the well 
known five-gallon drum, the standard 
54-gallon drum and in tank cars. 





New U.S. I. Two Gallon Drum 
for Tax-paid Pure Ethy! Alcohol, 


A new glass-lined tumbling tank mixer has been 
announced. It agitates the contents by tum- 
bling the batch over and over like a barrel 
churn and precludes the entrainment of air. 
It is particularly useful for dissolving opera- 
tions where vapor loss of solvents must be 
prevented, 
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ONE MILLION GALLONS of Industrial Alcohol each year enter into the manufacture of photo- 


graphic supplies, 
Station in New York City, 


This latest educational exhibit of U. S. L, directly opposite the Grand Central 
illustrates the various ways in which industrial alcohol is used in 


making photographic equipment. Three large X-Ray negatives on the right and a continuous mo- 
tion picture shown on a screen in the center of the left-hand panel were feature attractions which 


commanded a large audience. 
York City, 


Acknowledgement is made to the Eastman Kodak Stores Inc., 
for their generous cooperation in making the exhibit a success. 


New 


Prepared Monthly by the U. S, Industrial Alcohol Co, 
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NEW DEVICE DETECTS PERFUME 
ADULTERATION BY FLUORESCENCE 


A new device, known as the “‘Detecto- 
pe,’ has been developed in France 
ise in testing the purity of essential 
1 for detecting substitution in 
erfumes. With this apparatus, accord- 
ng to the report of a French Perfume 
may be submitted to 














ex ultraviolet rays with a 
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At (known as the Wood 
Rays). 

It is stated that the filtered rays thus 


yroduced may be used for the identifica- 
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become fluorescent under 





tleohol Intensifies Fluorescence 











» report states that while alcohol 
i ighly fluorescent, it often 
fluorescence of other 
lissolved in it. For example, 
react in this way. 

istic reactions of several 
ultraviolet rays are also 
thyl alcohol has a yellowish 
fluorescence; propyl alcohol 
violet blue fluorescence; iso- 
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COAL TAR DERIVATIVES 
THOUGHT CAUSE OF CANCER 


tive of Anthracene, 1, 2 
has been isolated from coé il- 
to be responsible for the 


cancer caused by prolonged 
1 certain crude coal ‘tar dis- 
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Acetoacetanilid 


Acetoacetanilid is one of the most 
recent additions to the list of U.S. I.’s 
more usual chemicals which are de- 

| rived from ethyl alcohol. It is pro- 
duced by a reaction between ethy 
acetoacetate and aniline, the former 
| product in turn being another of 
U. S. is alcohol derived chen nics als, 
nade by allowing ethyl acetate to re- 
act with metallic sodium. (See 
| ALCOHOL NEWS, October, 1934.) 
| U.S. I. has done much fundamen- 
| tal research on the development of 
acetoacetanilid and has perfected a 
technique which yields an excellent 
product at an attractive price. 

Acetoacetanilid finds its most im- 
portant use as an intermediate in the 
manufacture of dyestuffs. The lz 
est volume enters into the production 
of hansa yellow, which is erowing in 
importance as a dry color because of 
its extremely high color strength 
For this reason it is belie ved that in 
the near future considerable increase 
in the use of hansa yellow will be 
made both for printing inks and high 
quality enamels. 

While large scale devel fopmen t of 
= yellow is hampered at the pres- 

it time by the high price of m-nitro- 
paratoluidine, the other interme diate 
used in its manufacture, lower prices 
for acetoaceté inilid will have a bene- 
ficial effect on the cost of the har sal 
Ye llow and, it is believed, greatl ly ai 

i its wider use. 

he efforts of U 
be en possi ble to create a substant 
domestic market for acetos icetanilid. 
This product could formerly be ob- 
taine d only from foreign sources ata 

| price of one dollar and fifty cents per 
pound in comparison with u le pres- 
ent domestic market price of less 
than half that figure. 





















cer from application to the skin and ma- 
lignant tumors from applications to 
other parts, it was reported. 
Methylcholanthrene, another anthra- 
cene derivative, been obtained by 
laboratory methods from a constituent 
of the bile. This is reported to indicate 
that under certain conditions anthra- 


lal 





cene-like substances, capable of produc- 
ing cancer, may be formed in the human 
body. 
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pure state. 

Production of crude iodine, according to fig- 
ires submitted to the California State ye 
* Mines, has reached a total « 
from three plants eee 
ld in that state. It 
s also ) repo yrted that the praducers believe 
at sufficient crude iodine can be obtained in 


is country to take care of all domestic re- 
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A new “settling bere provides a means 
settling suspended solids 
of thickening the resulting 
ximum possible density”’ 
application, the equipment is 
suggested * sugar-juice clarification, set- 
i and thickening operations in pharma- 

cal, and many other indus- 
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septic for cosmetic prepara- 
a white powder, soluble in alco- 
oroform and insoluble in water, 












( s. It is a strong antiseptic with 
sp acy against penumococcus, and 
‘ about the same as that of 


quinine. S 


A solution of soap and acetone is employed to 

turate pieces of felt which are intended for 
moving oil and grease from the 
according to a recent U. S. patent 
1 : iventor. It is claimed 
hat the product does not require the use of 











The use of cod liver oil as a therapeutic agent, 
reported these columns some months ago, 
has been followed by the announcement that 
a cod liver oil ointment for burns is now on 
set. It is said to contain 70% cod 
inute quantity of phenol, in 
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Use of ultra- violet rays in detecting imitations 
or adulterations in industrial or food prod- 


rted by a British publication. By 















icts 
is tz lamp the fluorescence of many 
subst be red and compared. 
It is by this method many food 


> discovered to contain inferior 





t urbidit y Fess Mage at 
Plant in Detroit. A 
tween results obtained with 
and the mercury vapor lamp 
ws the attractiveness of this 


t easily find application 














U.S. INoUSTRIAL ALconot Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


SPECIALLY DENATURED-All Formulas e 
SOLOX -The General Solvent e 


Executive Offices: 60 


ETHYL ALCOHOL 


COMPLETELY DENATURED -A/] Formulas ¢ 
PYRO -The Standard Anti-Freeze © SUPER PYRO-The Rustproof Anti-Freeze 
PURE (190 PROOF) TAX PAID—TAX FREE 


U. S. L—U. Ss. P.-Ethyl © WEBB'S-Ethy/ 


East 42nd Street, New York, N.Y. Branche 


ANHYDROUS-Denatured ¢ ABSOLUTE-/ure 
































McKesson Cup 


The McKesson Cup, a magnificent solid 
silver trophy, has been donated by McKes- 
son & Robbins, Inc. as a prize for the first 
yacht which crosses the line in the 3050 
mile race across the Atlantic, which starts 
June 8th off Brenton Reef Lightship, New- 
port, Rhode Island, and finished off Mar- 
stenden Lighthouse near Bergen, Norway. 

J. C. Isdah!, Jr. head of the firm of 
Isdahl & Co., Ltd., Bergen, Norway, a 
foreign subsidiary of McKesson & Rob- 
bins, Inc. and who is a director of McKes- 
son & Robbins, Inc. as well as a prominent 
yachtsman, representing Norway in the 
International Races of 1918, interested 
King Haakon VII of Norway, who will 
donate the handicap cup, as well as the 
City of Bergen, which will offer an attrac- 
tive third trophy. 


Gilman Bros. Anniversary 

Gilman Brothers, Inc., Boston, whole- 
sale drug house, is celebrating its seventy- 
second anniversary of service to the retail 
druggists of the New England territory. 

In May, 1863, three brothers, John A. 
Gilman, Gorham D. Gilman, and Samuel 
K. Gilman, journeyed from Hallowell, 
Me., to Boston to enter the wholesale drug 
business. 

Those who direct the company today 
are:—President, A. Henry Smith; vice- 
president and treasurer, Charles A. Lor- 
ing; vice-president and general manager; 
Clarence E. Hope; and secretary, Edwin 
F. Glavin. 


Polak's Frutal Catalog 

Polak’s Frutal Works, New York, has 
published its new price-list and catalog 
of essential oils, aromatics, perfume bases 
and flavoring materials. Copies are avail- 
able upon request. 


Picciano Western Representative 
Picciano Bros., Inc., Croton-on-Hudson, 
N. Y. has announced the appointment of 








Howard S. Gable, 4315 Chestnut ave., 
Kansas City, as western representative. 


Economic Representative 

Economic Machinery Co., Worcester, 
Mass., has completed arrangements with 
Russell Gowans of Western Stopper Co., 
Inc., San Francisco, for representation 
throughout California, New Mexico, Ari- 
zona, Nevada, the western part of Texas 
and the Hawaiian Islands; and with the 
Los Angeles branch of this company which 
is under the direction of W. B. Crane. Mr. 
Crane was for many years Western Coast 


representative of Economic Machinery 
Co. 
The Northwestern territory will be 


under the direction of K. A. Moores, 
Seattle, and Ernest F. Marianni, 


headquarters at Salt Lake City. 


Lilly Award 

The first Eli Lilly & Co. award in 
biological chemistry, consisting of $1,000 
in cash and a bronze medal, has been 
awarded to Dr. Willard M. Allen of the 
University of Rochester. The award to 
Dr. Allen, who is only 30 years old, was 
made for his work in the preparation and 
purification of the hormone 


with 


chemical 
progestin. 


Health Products Builds 


Health Products Corp., Newark, is con- 
structing a new building for storing cod 
liver oil. The new building will be four 
stories high, will contain thirteen 16,000- 
gallon tanks, increasing the storage facil- 
ities of the company to nearly 500,000 
gallons 








Gralene Elects 

Parfums Gralene, Chicago, has elected 
the following officers: president, John S. 
Jaskowiak; vice-president, E. Protas; 
treasurer, William Jaskowiak; secretary, 
Leonard A. Rotzell. 











“Well, it says take one-third of the tube upon retiring.” 


May ’35: 36, 5 


The Drug and Cosmetic Industry 


Cod Liver Oil Movie 

An interesting preview of a_ talking 
motion picture depicting the Norwegian 
cod-fishing and cod liver oil industry was 
presented April 31 in the Duo-Art Film 
Laboratory projection room under the 
sponsorship of Charles L. Huisking & Co., 
New York. The methods employed in 
catching, preparing, and preserving the 
fish for market were thoroughly il'ustrated. 
The manner in which the freshly removed 
liver is extracted, either with steam or by 
cold expression, was also clearly shown. 


McK. & R. Directors 


At the annual meeting of stockholders 
of McKesson & Robbins, Inc. the same 
board of directors was elected with two 
exceptions, namely, T. O. Duff of Chat- 
tanooga, Tenn. in the place of Albert L. 
Smith (deceased) and J. C. Isdahl, Jr. in 
the place of Sewall Cutler (resigned). All 


the executive officers were reelected. 
<a 


MMa&R Philosophy 

Magnus, Mabee & Reynard, Inc., New 
York, has added a section on “Business 
Philosophy”’ to its catalog. This section 
is written for Magnus, Mabee & Reynard, 
Inc., by William Feather. Copies are 
available upon request. 








Name Changes 


HARPER METHOD 

Martha Matilda Harper, Inc., Roches- 
ter, has announced a change in name to 
Harper Method, Inc. Officers remain the 
same, president, Robert A. MacBain; 
vice-president, Martha Matilda Harper; 
secretary, Frank R. Kloman. 


ILLINOIS CARTON & LABEL 

Illinois Carton & Label Corp., has an- 
nounced a change in name to American 
Coating Mills, Inc., Carton Division, 
Elkhart, Ind. Personnel and organiza- 
tion remain the same. 

McCOY’S PRODUCTS 

McCoy’s Laboratories, New York, be- 
comes McCoy’s Products, Inc., with the 
purchase of its assets by M. J. Jessel, 
formerly a distributor of McCoy’s and 
other drug products in foreign countries. 
Paul McCoy remains as president, Mr. 
Jessel becomes vice-president, and E. V. 
Oates is secretary and assistant treasurer. 
METAL PACKAGE CORP. 

Metal Package Corp., New York, has 
announced a change in corporate name to 
National Can Co., Inc. 

R. J. PRENTISS & CO. 

W. Benkert & Co., New York, has an- 
nounced a change in name to R. J. Prentiss 
& Co. This is merely an alteration of the 
corporate name and does not involve any 
change in business policy, management or 
personnel. 

The company has also announced that 
A. W. Bevernick, formerly with McLaugh- 
lin, Gormley King Co., has been added to 
the sales organization. 
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Antiseptics and Germicides 


Thymol crystals and Carvacrol are two val- 
uable phenols used as antiseptics in anti- 
septic solutions, mouth washes, tooth paste 
and tooth powders. They may also be used 
to increase the germicidal action of cresol 
disinfectants. They are valuable for pre- 
serving, perfuming and imparting anti- 
septic properties to soap. Their phenol 
coefficient is 18-25. 

Thymol and Carvacrol are present naturally 
in oil thyme, oil origanum and oil horse- 
mint. The antiseptic action of the oils are 
due to the presence of these phenols. 
Eucalyptol is useful in combination with 


menthol, thymol and oil peppermint for 
the preparation of antiseptic solutions, 


mouth washes, tooth pastes and powders 
and medicinal lozenges. Present in oil 


eucalyptus, the valuable antiseptic prop- 
erties of this oil is due to Eucalyptol. 


Chlorthymol and Chlorcarvacrol are chlor- 
inated phenols with a phenol coefficient of 
100-110. They are powerful germicides use- 
ful in the preparations mentioned above. 


® 


Water Soluble Gums 


Arabic Tragacanth Karaya 
In powder and whole form, pulverized 


in our mills at Newark, New Jersey. 


Essential Oils, Aromatic Chemicals and a 


full line of 
Cosmetic Raw Materials 


Oreis Propucts 
CORPORATION 


215 PEARL SYREEY, NEW YORK 


Branch Offices: 


CHICAGO PHILADELPHIA 

844 Rush St. 253 Bourse Bldg. 
BOSTON LOS ANGELES 

131 State Street 742 So. Hill St. 


Factory & Laboratory: NEWARK, N. J. 
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Removals 
TH. GOLDSCHMIDT CORP. 

Th. Goldschmidt Corp., New York, has 
moved to new and larger quarters at 
147 Waverly place, that city, where the 
company occupies an entire floor. This 
latest move was made necessary in order 
that the company might provide facilities 
for manufacturing cream and ointment 
bases in this country. At this new ad- 
dress. the company is combining office, 
warehouse and manufacturing facilities. 

Th. Goldschmidt Corp. has been mar- 
keting cream and ointment bases in this 
country since 1928, being amont the first 
to introduce this type of material. In 
order to provide for a constantly increas- 
ing volume of business and to assure its 
customers of ready availability of sup- 
plies in any quantity, the company has 
decided to manufacture the bases in this 
country. The new telephone number is 


CHelsea 3-4792. 


HAZEL-ATLAS GLASS CO. 
Hazel-Atlas Glass Co., Wheeling, W. 

Va., has announced removal of its New 

York offices to 233 Broadway, that city. 


ELECTRIC CIT¥ BOX CO. 
Electric City Box Co., Buffalo, has an- 
nounced its removal to larger quarters at 


795 Woodlawn ave., that city. 


BOPF-WHITTAM CORP. 

Bopf-W hittam Corporation’s New York 
sales office is now located in new and 
larger quarters in the Empire State Build- 
ing on the sixth floor, suite 609, telephone 


number as before Chickering 4-6190. 


INTERSTATE COLOR CO. 

Interstate Color Co., New York, an- 
nounces that, due to constantly increasing 
volume of business, it is moving into 
larger quarters at 5 Beekman st., that 


city. Telephone COrtlandt 7-5281. 


F. J. STOKES MACHINE CO. 
W. I. Frost, west coast representative of 
the F. J. Stokes Machine Co., Philadel- 


phia, has moved his office to Room 502, 
524 South Spring Street, Los Angeles. 


INSTITUTE MEDICINE MFRS. 
New York offices of the Institute of 


Medicine Manufacturers are moved to 


10 Worth st., New York, Phone Worth 


2-4280. 


N.. WD. &. 

National Wholesale Druggists’ Assn. has 
moved to new and larger quarters at 330 
West 42 st., New York. Telephone 
BRyant 9-8870. 


ODORBASE MFG. CO. 

Odorbase Manufacturing Co., New 
York, has announced its removal to 41 N. 
Moore st., that city. 
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RENAUD SALES CO. 

Renaud Sales Co., New York, which 
also includes Parfums d’Isabey, Inc., and 
Fioret, Inc., has moved to new and 
larger quarters at 245 Fifth ave., that city. 


MAISON JEURELLE 

Maison Jeurelle, Inc., which for the 
past three years has been located in New 
York, has announced its removal to Chi- 
cago. Offices are located at 222 North 
Bank drive and factory at 3529 West 47 
st., in the latter city. 


Associations 
A. D. M. A. Meeting 


American Drug Manufacturers’ Asso- 
ciation held its twenty-fourth annual meet- 
ing at The Homestead, Hot Springs, Va., 
May 6-9. A complete story on this meet- 





~ 
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A. A. WASSERSCHEID 


ing, including a special roto section of 
candid camera studies, will appear in our 
June issue. The first general session of the 
association held at 9 A. M., May 7 and 
the annual dinner Ww ednesday evening, 
May 8. Section meetings were held May 
6, the scientific at 9 A. M.. the biological at 
9 A. M., the pharmaceutical at 3 P. M., 
and the crude drug. The entire morning 
session of May 9 was given over to the 
program of the Committee on Sales and 
Advertising Problems. 
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\s is customary, the first general session 
on the morning of May 7, was devoted to 
a reception to delegates from other associa- 
tions and to guests, and to the president’s 
annual address. 

Dr. Claudius T. 
Bureau of Foreign and Domestic Com- 
merce, U. S. Department of Commerce, 
addressed the second general session on 
Wednesday morning, May 8th, on “Tariff 
Policy and Trade Agreements.” 


Murchison, Director, 


Wholesalers Discuss Competition 

The wholesale activities of the United 
Drug Co. was the major topic of discus- 
sion at the annual Spring Meeting of the 
National Wholesale Druggists Associa- 
tion, held in St. Louis, April 24 and 25. 
Manufacturers’ representatives were ques- 
tioned regarding their attitude to the new 
wholesale set-up, the members feeling that, 
in view of the fact that the service whole- 
salers have long carried retail credits for 
the manufacturers, the service wholesalers 
merited the manufacturers’ support during 
the present period when these credits were 
greater than at any other time. Some 
manufacturers stated that they were not 
and would not sell the new wholesale com- 
pany, while others openly admitted that 
they were doing business with this new 


factor in wholesale drug distribution. 


Insecticide & Disinfectant Meeting 
National Association of Insecticide & 
Disinfectant Manufacturers will hold their 
mid-summer meeting at the Edgewater 
Beach Hotel, Chicago, June 10 and Ll. 
Dr. Alfred Weed of John Powell & Co.. 
Inc., has been appointed chairman of the 
standardization and scientific committee. 
succeeding the late Dr. Charles H. Peet. 


Canadian Cosmetic Convention 
Canadian Perfumers & Manufacturers 
of Toilet Articles will hold its annual con- 
vention at Lucerne, Que., June 3 and 4. 
Thomas Haugland heads the committee 
on entertainment and arrangements, 
George L. Ringel is handling golf, E. C. 
Barton and Alvin E. Smith, tennis, and 


Jack Deegan, publicity. 


Chicago May Party 


Chicago Drug & Chemical Club held a 
May party and dinner dance at the Lake 
Shore Athletic Club, May 2. 

Frank L. McCartney, president of the 
association, has completed the personnel 
of the various committees. The chairmen 
are as follows:—Banquet and entertain- 
ment, A. J. Rocca; vice-chairman, Frank 
B. Kirby; Finance, F. J. Heil; Golf, John 
A. A. Seott; William H. Schutte, vice- 
chairman; Membership, A. G. Schneider; 
Welfare, M. F. Charley. 
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Prices 








Prepared from the finest 


materials and entirely 


T Py p q 3 p P F S S F D free from adulterants 


Manufactured by 


Price's Patent 





Candle Company 
Limited of London 
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O.. triple pressed Stearic Acid is used by lead- 
ing manufacturers of the finest toilet prepara- 


tions, shaving creams and toilet soaps. 


Of guaranteed English manufacture, it is highly 


crystalline and white in color. 
Melting point 130°-133° F. 
Unvarying uniformity in quality. 


Packed in slabs of about one inch thickness in 
double burlap bags with a third protective inner 


bag forming a muslin liner. 


Quotations for carloads or less 
upon application to 


Exclusive American Representatives: 


ibis Products Composition 


215 Pearl Street New York, N. Y. 
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Mfg. Chem. Meeting 

The annual spring meeting of the Syn- 
thetic Organic Chemical Manufacturers 
Association and the Manufacturing Chem- 
ists’ Association, will take place again at 
Skytop Lodge, Skytop, Pa., June 6 to 8. 

Lewis W. Douglas, former Federal bud- 
get director and now connected with the 
American Cyanamid Co., will be the guest 
speaker at the union dinner June 6, when 
the Synthetic Organic Chemical Manufac- 
turers’ Association will act as host. 


Michigan Golf Parties 

Allied Drug & Cosmetic Assn. of Mich- 
igan is planning a series of golf tourna- 
ments for the summer months under the 
direction of Ray Vicary, chairman of en- 
tertainment. Everybody calling or travel- 
ling through Detroit is invited to stop off 
and play. 

Wilbut Elliott, brought in five new mem- 
bers, recently. They are: J. Wo'ff (Fred- 
erick Stearns & Co.); H. M. Jackson 
(Fredk. Stearns & Co.)& Gene Buck, 
(Standard Oil Co., Indiana); A. Broderson 
(Wyeth Chemical Co.) and H. H. Todg- 
ham (Penslar Co., Ltd., Canada). 


Proprietary Assn. Meets 

The Proprietary Association will hold 
its annual meeting at the Greenbrier, 
White Sulphur Springs, W. Va., June 5 
through June 7. 


F. W. D. A. To Buffalo 

The 1935 Convention of the Federal 
Wholesale Druggists’ Assn. will be held in 
Buffalo, N. Y., Sept. 17th, 18th and 19th; 
Hotel Statler, headquarters. 


Chemical Exposition 

The 15th Exposition of Chemical Indus- 
tries will be held at Grand Central Palace, 
New York, December 2-7, 1935. 





Chicago Spring Party 

Chicago Perfumery, Soap & Extract 
Assn. held its annual informal Spring 
party at the College Inn, Hotel Sherman, 
Chicago, on May 8. The affair was well 
attended and the most successful in the 
history of the organization, Martin B. 
Vance was chairman of the committee. 





Landis on Inflation 

Dr. W. S. Landis, vice-president of the 
American Cyanamid & Chemical Co., was 
guest speaker at the regular monthly 
meeting of the drug and chemical section, 
N. Y. Board of Trade, held April 30, at the 
Drug & Chemical Club, New York. Dr. 
Landis spoke on “Inflation and the Busi- 
ness Man.” 
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A. P. M. A. Meeting 


American Pharmaceutical Manufactur- 
ers Ass’n will hold its annual meeting at 
the Hotel Hershey, Hershey, Pa., June 3 
to 6. According to an announcement by 
Carl N. Angst, president: 

“The program for our annual meeting is 
now complete and there is every indication 
that we will have interesting and profit- 
able sessions. You will want to know about 
pending legislation, the Food and Drug 
Bill, the Social Security Bill, and other 
measures now before Congress, which, if 
enacted, would in many respects necessi- 





CARL N. ANGST] 


tate a radical change in our method of 
doing business. 

“Our counsel, Mr. Dunn, has been keep- 
ing in constant touch with the develop- 
ment of Food and Drugs legislation and 
has been instrumental in receiving several 
important amendments to the original 
Copeland Bill. He can give us complete 
information on that particular legislative 
problem. 

“The Committee on Employer-Em- 
ployee Relations, of which Dr. H. Sheridan 
Baketel is chairman, will explain the pro- 
visions of the Social Security Bill which 
the Administration has recommended for 
passage at this session of Congress. The 
importance of this measure is second only 
to the Food and Drugs Bill, in its effect 
upon our industry. 

“At our meeting in Washington last 
fall, it was decided that the Committee on 
Costs and Cost Finding Methods should 
take up the study of distribution costs. 
The Committee will make a brief report at 
our annual meeting to acquaint the mem- 
bers with their plans for carrying out this 
important and rather difficult assignment. 

“The Committee on Credits and Collec- 
tions has a plan for the interchange of 
credit information which will be presented 
for consideration. Due to rapidly chang- 
ing conditions, the report of the Com- 
mittee on Industry and Business Policy 
should have unusual significance. 

“The Committee on Sales Promotion 
and Advertising can be depended upon to 
give us a good report. Carle M. Bigelow 
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is chairman of this committee and you 
know from past experience he is well quali- 
fied to talk on this subject. 

“Mr. Fullerton and his associates on the 
Sales Problems Committee, have de- 
veloped a splendid program. A half day 
will be devoted to this report. There will 
be a clinic on sales problems and the com- 
mittee has arranged for an address by a 
man who is nationally known and who is 
considered an authority on the subject of 
hiring and training salesmen. 

“There will be entertainment too, for 
members and their families. Also a golf 
tournament. C. G. Predmore is general 
chairman of the Entertainment Committee 
which will see to it that everyone has a 
pleasant week.” 





Cosmetic Code Committee 

Cosmetic Code Authority has appointed 
a new trade practice compliance commit- 
tee. The members of the committee for 
the current three months are as follows: 
Curtis Campaigne, Yardley & Co., Ltd.; 
Paul Douglas, Bourjois, Inc.; Richard 
Grant, Veolay, Inc.; William Jacobs, Geo. 
W. Button Co.; Charles A. Pennock, 
Hudnut Sales Co.; John W. Power, Ad- 
ministration Member. Richard Grant 
was elected Chairman of the Committee. 

On April 15th action was taken by the 
Compliance Division of NRA. which 
caused the removal of the privilege of using 
the Code Insignia of the Cosmetic Indus- 
try, from the De Barron Co., Boston, and 
Gibbs & Company, Inc., Chicago. 

The Code Authority for the Powder 
Puff Manufacturing Industry announces 
that the National Recovery Administra- 
tion has deprived the following from the 
privilege of using the Code Insignia of that 
industry: Duray Co., Brooklyn, N. Y.; 
Dartmore Corp., Brooklyn, N. Y.; Par- 
fait Powder Puff Co., Chicago. 


Wholesale Practice Committee 

The fair trade practices committee of 
the wholesale drug industry, created to 
cooperate with the Federal Trade Com- 
mission, held its organization meeting in 
Washington, March 12, and elected A. 
Kiefer Mayer, Indianapolis, chairman, and 
E. L. Newcomb, secretary. The other 
members of the committee are:—O. J. 
Cloughly, St. Louis; George V. Doerr, 
Minneapolis; Warner James, New York, 
and Ira J. Shapiro, New York. 





Natural Products Code 


The code authority for the natural or- 
ganic products industry, consisting of the 
following members, has been approved by 
the NRA:—A. D. Armstrong, of Fritzsche 
Brothers, chairman; S. B. Penick, sr., of 
S. B. Penick & Co.; J. Edward Young, of 
Thurston & Braidich; H. E. Hendrickson, 
of Winterbourne & Co., and Edward 
Buckley, of Thurston & Braidich. 
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In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 
terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 
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J.L.LHOPKINS & COMPANY 220 Broadway NEw YORK 





Meal Indian Gum 
Balsam Tolu , (Karaya) @ For the preparation of permanent ~» : 
ea apy eta Talcum Ae. emulsions of both fixed and volatile oils. Quality is remembered 
thalk (Precip. ) Irish Moss : We 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture long after price is forgotten 
Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 
Gum Tragacanth etc., etc. 

HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA FREE ON REQUEST 
SOAP @ Consists solely of choice Egyptian SAMPLES, PRICES AND PRICE 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely LIST OF HOPKINS’ CRUDE 
soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone BOTANICAL DRUGS AND LAB- 
‘metals. Totally free of rosin, sugar and grinders assuring intactness of full color- ORATORY BASIC SPECIALTIES. 
foreign matter. Snow white. ing content. Purely vegetable. 


























606 












ESTABLISHED 1816 





(OSMETICS 


ISCO SILVER TALC ISCO AQUAPHIL ISCO LANOLIN 


ZINC OXIDE STEARIC ACID BEESWAX 


Extra Light and White Double and, Triple Sunbleached and 
(Vieille Montagne) Pressed Refined 


GUM KARAYA GUM TRAGACANTH CERESINE WAX 








INAS, SCE(DEN SCO. 
(7-9 Ciserty Street, NewYork. 
Chicago + Boston - Cleveland - Philadelphia - Jersey City - Niagara Falls - Gloversville, N. Y. - Owego, N. Y. 
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Regulatory 


Reciprocal Tariff Looms with France 

Washington is understood to be on 
work at the present time upon a reciprocal 
tariff agreement between this country and 
France. These reciprocal tariff agree- 
ments are being undertaken with the 
various nations of the world, one with 
Spain having recently been completed. 
American manufacturers of perfumes are 
apprehensive regarding this development. 

Word from authenticated sources comes 
to us that the stage is all set and the Gov- 
ernment has in mind just what provisions 
are to be made in the agreement. Recently 
a Washington official communicated with 
a number of cosmetic houses to New York 
to the effect that he would be in New 
York for several days and wanted to stop 
in and ask some questions. 

While no definite announcement has 
been made to interested parties, our in- 
formation from Washington is to the 
effect that a hearing will be held on the 
subject on June 17, and all briefs and argu- 
ments must be presented on or before that 
date. 


Address on Label 


Governor Lehman of New York has ap- 
proved the McDermott bill which requires 
that all drug manufacturing be under the 
direct supervision of a licensed pharmacist 
or a chemist. The bill, which becomes 
effective immediately in New York State, 
adds a new paragraph (0) to subdivision 2 
of section 1362 of the education law (chap- 
ter 21, laws of 1909), which adds to the 
statutory definition of misdemeanors as 
follows :— 

. Any manufacturer notwithstanding 
any other provision of this article to sell 
or offer for sale any drug or medicine un- 
less said drug or medicine shall have been 
manufactured or compounded under the 
personal supervision of a licensed phar- 
macist or a chemist; or for any person to 
sell or offer for sale any drug or medicine 
unless the same shall contain on the label 


or container the full name and address of 


the manufacturer or seller. 

As this is printed, the Governor still has 
before him a bill which would permit main- 
tenance of resale prices in New York. 
This bill needs only his signature to be- 
come law. 


Maine Requires Cosmetic Permits 
Permits must be obtained from the State 
Department of Health for the marketing 
in Maine of cosmetics and beauty culture 
equipment, under a newly enacted law. 
This law supplants legislation enacted in 
1934 which was invalidated by a Federal 
Court injunction on the grounds that it 
regulated interstate commerce. 
Registration costs are fifty cents for each 
sample. The law also authorizes refusal 
of registration in instances where products 
may be regarded as injurious to health. 
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Bourjois Sues on Cosmetic Tax 

Bourjois, Inc., New York, is engaged in 
a suit with Bureau of Internal Revenue of 
the Treasury Department involving a tax 
refund of $14,000 which the company 
claims was illegally levied on its products 
in September, 1932. A tax of 10 per cent. 
on cosmetics was levied by the Revenue 
Act of that year and should the Federal 
Court in Buffalo, where the case is being 
tried, rule in favor of the company, Bour- 
jois would stand to collect about $500,000 
for overpayments. 

The case is in a sense a test of whether 
or not a cosmetic manufacturer may estab- 
lish a subsidiary sales organization to buy 
goods from the parent, manufacturing 
company, so that this company might de- 
clare as taxable goods what it sold to this 
sales subsidiary. 

The government contends that Bourjois, 
Inc., organized two sales corporations, 
Bourjois Sales Corp. and Barbara Gould 
Sales Corp., as subterfuges in order to 
avoid greater assessments. It is further 
charged that, after selling the greater part 
of its output to these sales corporations, 
Bourjois, Inc., paid the cosmetic tax on the 
price of the merchandise sold to its sales 
corporations, rather than on prices charged 
to wholesalers. 

Later, Internal Revenue Collector 
George T. McGowan levied assessments 
totaling nearly $500,000, based on the 
prices charged by the sales corporations to 
the trade. The company clains Collector 
McGowan assessed the 10 per cent. on the 
wrong sales figure. 


U. S. P. Revisions 


Committee of Revision of the Pharma- 
copoeia has issued U.S. P. X Interim Re- 


vision, No. 4, which includes Wagnesia 


Magma, Oil of Lemon, Non-destearinated 
Cod Liver Oil, Large Poison Tablets of Mer- 
cury Bichloride and Small Poison Tablets of 
Mercury Bichloride. 

These new texts become official on 
October 1, 1935. The introductory state- 
ment on milk of magnesia follows: 


In the case of Magnesia Magma new rulings an- 
nounced by the Food and Drug Administration re- 
stricted the manufacturing process for this prepa- 
ration to that official in the current Pharmacopoeia. 
As other chemical methods for its manufacture have 
ong been employed, the Committee believed that 
the gps gg = should not be used on this tech- 
nical ground (which was still subject to court 
verification) to favor one group of manufacturers 
or holders of patents as against another group using 
a different process. 

The Committee of Revision has had an examina- 
tion made of a number of samples of Milk of Mag- 
nesia, bought upon the open market. The results 
of this study indicate that the particle size of the 
magnesium hy droxide, the smoothness or viscosity 
of the mixture, the degree of water separation, the 
rapidity of solubility in weak hydrochloric acid, 
and also the taste are not inherent qualities result- 
ing from either the precipitation or the hydration 
method since Milk of Magnesia of excellent quality 
was available as made from either process and the 
reverse was also true. In no sample could any un- 
hydrated magnesium oxide be detected. 

The revised text, therefore, omits the manufac- 
turing details but ‘adds much more exacting re- 
quirements for uniformity and purity than were in 
the old text, these being capable of enforcement 
through appropriate tests. For years the Pharma- 
copoeia has taken the position, with respect to 
chemical products, that when their quality can be 
controlled by tests, proving that they conform to 
the exacting standards of the Pharmacopoeia, then 
the details of manufacture are non-essential. 
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Obituaries 


Prof. E. Poulsson 


Prof. E. Poulsson, noted Norwegian 
biologist, whose name was _ familarly 
known to most cod liver oil buyers in the 
United States, died unexpectedly at his 
home in Oslo the latter part of March. 


Frederick Dahl 

Frederick Dahl, consulting chemist for 
the Maltbie Chemical Co., Newark and 
the firm’s former plant manager, died 
April 30 at his home in West Orange, N. J., 
after a long illness. He was 58 years old. 


Dr. Ernst Bischoff 

Dr. Ernst Bischoff, chemist and _presi- 
dent and a director of the Ernst Bischoff 
Co., Inc., New York, died suddenly April 
19 of a cerebral hemorrhage at his home 
in that city. His age was 71. He founded 
the company which bore his name in 1898. 


Robert R. Lampa 

Robert R. Lampa, until 1929, vice- 
president of Lehn & Fink, died in Teaneck, 
N. J., April 29 at the age of 72. He started 
with the company at the age of 14, was 
New England representative for some 
time and at the age of 29, became second 
vice-president. 


Mrs. Charles C. Kelley 

Mrs. Charles C. Kelley, president of 
G. S. Stoddard & Co., died April 7 after 
an illness of several months. Her funeral 
was held from her former home in Ben- 
nington, Vt. Mrs. Kelley had been the 
controlling interest in the Stoddard com- 
pany since the death of her former hus- 
band, George S. Stoddard, in 1917. 


Mrs. John Anderson 


Mrs. Augusta S. Anderson, wife of John 
Anderson, disdiieee of the executive com- 
mittee of Charles Pfizer & Co., died April 
8 in her home in Brooklyn. She was a 
native of Brooklyn and was seventy-four 
years old. Besides her husband, she left a 
son, George A. Anderson, vice-president of 
Charles Pfizer & Co. 


Albert E. Convers 

Albert E. Convers, chairman of the 
board of the Dow Chemical Co., Midland, 
Mich., died April 3 of a heart ailment at his 
home in Cleveland after several years’ ill- 
ness. He was seventy-seven ‘years old. 
Mr. Convers was a native of Massachu- 
setts, moved to Cleveland from Taunton 
about forty-eight years ago and engaged 
in several industrial enterprises. In 1897, 
when the Dow Chemical Co. was organized 
Mr. Convers became associated with it, 
and was president of this company for 
many years. In 1918 he became chairman 
of the board and had occupied that posi- 
tion ever since. 
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Prices for Quantity Buyers 
of Cosmetic Raw Materials 


BEESWAX—U.S.P. discs—Cases 105 Ibs. per Ib. 
36c, 5 Case lots per Ib. 35c 
CETYL ALCOHOL High Grade Tech.—25 Ibs. per 
Ib. 90c, 50 Ibs. 85c, 100 Ibs. 75c 
COCOA BUTTER Odorless—Cases 11014 Ibs. per 
Ib. 40c, ton lots at 35c 
COSMETIC OCHRE R (6 times strength of Nat. 
g Ochre—infinitely fine)—bbls. 225 lbs. per Ib. 
13)4c " 
GUM PARAGON (for wave sets) bbls. 400 Ibs. per 
BR lb. 31c 
GUM NO. 17 (for stringy wave sets) bbls. 400 Ibs. 
per lb. 70c 
KAOLIN NO. 14 (finest white) bags 150 lbs. ton 
lots per Ib. 3c 
METHYL PARAHYDROXYBENZOATE (pure) 25 
Ibs. at 3.00 per Ib., 5 Ibs. at 3.50, 10 Ibs. at 3.25 
OXYQUINOLINE SULPHATE (pure) 25 Ibs. per 
Ib. 4.00 
RESORCINOL MONOACETATE—25 Ibs. per Ib. 
6.00 
SULPHONATED CASTOR OIL—bbls. (about 400 
Ibs.) per Ib. lic 
ZINC OXIDE U.S.P. (genuine Vieille Montagne) 
bbls. 221 Ibs. per Ib. 11c, 5 bbls. at 1034c 


BO:B:. N.Y. 
R. F. REVSON CO. 
91 Seventh Avenue New York 


Specializing in 
Chemicals for the Cosmetic Industry 


A Uniform 


LANOLIN.. 


Hydrous and Anhydrous 


@ Every chemist and buyer of U. S. P. 
Lanolin knows how essential it is to 
establish a source of supply that will 
deliver an absolutely UNIFORM Lano- 
lin at all times. 


© Our UNIFORMITY guarantees a fine 
light color, a sweet natural odor, and a 
strictly U. S. P. product. 


© We welcome the opportunity of demon- 
strating how dependable UNIFORM 
Lanolin can be, for use in drugs and 
cosmetics. 


May we send samples? 


N. I. MALMSTROM & Co. 


147 LOMBARDY STREET 
BROOKLYN, N. Y. 














PURE OTTO oF ROSE 
BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


Modern Distilleries at 


Karnare Rahmanli 
Karlovo Kalofer 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


Used by the Principal Consumers Here and Abroad 


SOLE AGENTS 


Georce Luepers & Co. 


New York Chicago San Francisco Montreal 


(fo) 


PRODUCTS 4 


“Quality Since 1833” 


























DRUGS 
CHEMICALS 


ESSENTIAL OILS e RAW MATERIALS 


COD LIVER OIL, Medicinal and Poultry 
CITRIC ACID, Crystal and Granular 
BENZOIC ACID, U.S. P. Powdered 
AGAR AGAR NO. 1 

ALKALIES 

CHLOROFORM, U.S. P. and Technical 
CAMPHOR, Japanese, all sizes 
MENTHOL 

QUENINE AND SALTS 

BENZOATE SODA, U.S. P. Powdered andGranular 
VANILIN 


Ask us for quotations when in the market to pur- 
chase; either spot material or on contract basis. 


McKESSON & ROBBINS 


Incorporated 
NEW YORK e BRIDGEPORT « MONTREAL 
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Now in our new and larger quarters 


at 
147 Waverly Place, New York City 


Where we are preparing to manufacture cream and ointment bases in this country. 
Here, too, we will carry a complete stock of the preservatives of Julius Penner 


A. G. including Nipagin M and Nipasol M. 


Our office, Warehouse and manufacturing facilities are now combined at the 


above address. 


Th.Goldschmidt Corp 


147 Waverly Place New York 
Telephone: CHelsea 3-4792 











Sun 
Bleached 


Beeswax 


We extend a cordial invitation to buyers of beeswax and those interested in seeing the process of trans- 
forming the crude beeswax into the pure sunbleached product, to visit our bleachery at Sayville, Long Island. 
Here, under ideal conditions, crude beeswax is bleached, without the use of any chemicals, to the pure 
product which has proved so satisfactory to many cosmetic manufacturers. 

Koster Keunen, a name famous in Europe as sunbleachers of beeswax for over 80 years, has now been 
established in the United States for four years. 


Represented in New York and Represented in the Middle West 
New England by kK — U E by 











Wallace A. Bush Chemical Walter H. Jelly & Co., I 
Corp. SUNBLEACHED and YELLOW BEESWAX Sn oy Eye 
300 Fourth Ave., New York, N. Y. 412-420 N. Western Ave. 
Phone: ALgonquin 4-2177 S a y vi | | e (L on g | s | an d ) N ew Y or k Chicago, Ill. 
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BOOKS 


OF IMPORTANCE to DRUG and 
COSMETIC MANUFACTURERS 
MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 


RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 
Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 

and nails. Any of the formulas given can be adapted by cos- 

metic manufacturers as a marketable corrective preparation. 
First Trade Edition, $5.00 


THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 


Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 


HENLEY’S 
Twentieth Century Book of Ten Thousand 


Formulas, Processes and Trade Secrets. 


New Edition, 800 Pages, $4.00 
MODERN BEAUTY CULTURE, Verni 


All modern methods relating to the art of beauty with 100 
original prescriptions and recipes. 
Half Leather, 450 pages, $10.00 


PRACTICAL PHARMACEUTICAL CHEM- 
STRY, Cooper and Appleyard 


A systematic practical course in pharmaceutical chemistry for 
study of review. 
185 Pages, $1.75 


REMINGTON'S PRACTICE OF PHAR- 
MACY, Cook and LaWall 


2,000 pages covering every phase of modern pharmaceutical 
requirements, service and activities. 


2070 Pages, Buckram $10.00 


A MANUAL OF PHARMACOLOGY 
Sollmann 


An outline of the current conceptions of the actions of drugs, 
especially from the point of view of their practical importance 


in medicine. 
1237 Pages, Cloth $7.50 


MODERN DRUG ENCYCLOPEDIA AND 
THERAPEUTIC GUIDE, Gutman 


Provides an authoritative source of information embracing all 


the modern drug preparations. The What’s What in drug 
hsp 1393 Pages, Cloth $7.50 
PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 
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101 WEST 31st STREET NEW YORK CITY 


Please remit with order. For other titles consult our Book Dept. 


RADIO MAN 
BROADCASTS 
COMPLIMENT 


Mr. D. E. Hazzard is a radio engi- 
ner... and a frequent guest of 
Hotel McAlpin in New York. On 


one occasion he wrote. 


..and, if possible, the same large room 
as last time. The plentiful ‘elbow room’ I en- 
joy at the McAlIpin is a restful relief ...in fact 
that’s one of the chief reasons I make your 
hotel my headquarters in New York.”’ 

*From the private files of the McAlpin 


We presume that Mr. Hazzard’s other reasons are the 
convenient location of the McAlpin, its 100% service, 
its fine food... and last, but not least, its unusual 


economy. JOHN J. WOELFLE, Manager 
from from from 
‘25 $q0o 50 
SINGLE DOUBLE TWIN-BEDDED 


FREE: An interesting folder fully describing ALL 
the features of Hotel McAlpin. Please write for it. 


HOTEL M°ALPIN 


‘The Centre of Convenience’’ 
BROADWAY at 34th STREET, NEW YORK CITY 


















a 

TILE. 

ess gneeee 
a AS 4! 


A Perfect Host For 
Your Convention 
As one of Atlantic City’s finest and best managed Boardwalk 


hotels, the President is splendidly equipped to be a gracious 


and efficient host to your convention. Meeting halls, display 
rooms and private dining rooms combined with complete hotel 


service, furnished to suit your occasion. 


Swimming Pool—Salt Water Baths—Sun Decks 
Bar, Grill and Spacious Cocktail Lounge 
For Special Rate Plan and other information write to 


é Losident 


ATLANTIC CITY, NEW JERSEY 
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INDUSTRY'S BOOKS 


How to Package for Profit, by C. B. Larrabee, 212 
pages, Harper & Brothers, New York, $3.50 net. 
This book points out that packaging is one phase of 

merchandising and then goes on to point out the factors 

which have to be reckoned with in Packaging. He pre- 
sents in effect an audit check list of these factors, giving 
current experiment and experience as a guide. Some of 
the chapter headings are: Before Designing the New 

Package; The Package Change, the Dealer and the Con- 

sumer; Getting the New Package into Circulation; 

Typography and Lettering; Combination Packages; 

Dual Use Containers; Premium Considerations; The 

Package in Advertising and For Foreign Language 

Markets. 

2222 Retailing Ideas, compiled by Emanuel Lyons, 
336 pages, Emanuel Lyons, Pittstown, N. J. 

Ideas and opportunities for the retail merchant and 
for the manufacturer who is concerned with his retailers’ 
welfare. There is a complete chapter on ideas which 
have worked in retailing drugs and cosmetics, but, as 
the author points out, any or all of the ideas in the book 
might well be adapted to a particular type of goods. 


How to Run Better Sales Contests, by M. Zenn 
Kaufman, 222 pages, Harper & Brothers, New York, 
$3.50 net. 

The purpose of this book is to bring fresh, novel, and 
tested ideas on the running of sales contests to all those 
who are now conducting them or considering doing so. 
Presents a representative cross-section of the best 
experience, with constructive comments on case mate- 
rial. It is a manual to supply and stimulate new meth- 
ods and new combinations of methods. 


Physiology in Modern Medicine, by J. J. R. Mac- 
leod, 1154 pages, C. V. Mosby Co., St. Louis, $8.50 
net. 

The seventh edition of this book, the purpose of 
which is to serve as a guide to the clinical application of 
physiology and biochemistry. Many of the chapters 
have been rewritten so that recent advances in knowl- 
edge might be incorporated without unbalancing the 
material contained in the book. In reality, the book is 
an advanced text in physiology for students and prac- 
titioners in medicine and surgery. 
medicinal products should also find it a very helpful 
reference book. 

The Law of Drugs and Druggists, by William R. 
Arthur, 487 pages, West Publishing Co., St. Paul. 

A treatise with text, cases, statutes, readings and 
digests for schools of pharmacy, retail and wholesale 
druggists, and drug manufacturers. An effort has been 
made to include all the relevant Federal statutes in this 


book. It is obviously impossible to include all the drug 
statutes of the different states, but many leading stat- 
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Manufacturers of 


utes are referred to and, where possible, the trend of 

recent state law is indicated. This appears to be a very 

useful and practical compilation of the laws—state and 
federal—which affect the drug industry. 

What Makes People Buy, by Donald A. Laird, 237 
pages, McGraw-Hill Book Co., Inc., New York, $2.50 
net. 

The new advances in psychology applied to sales and 
advertising by Doctor Laird, who is probably well 
known to you by this time for his application of psy- 
chology to business in many books and articles. He 
shows how few and how fundamental are the things 
which motivate the customer's buying—what he buys 
and how he buys it. This book presents a new and dif- 
ferent slant upon the consumer’s unconscious desires in 
marketing and should be of interest particularly to sales 
and advertising men. 

Rise and Fight Again, by Samuel Merwin, 257 pages, 
A. & C. Boni Inc., New York, $1.00 net. 

\ biography of Louis K. Liggett by Samuel Merwin 
who says, “If this attempt to set before the reader 
something of the personality and career of one of the 
most vital and interesting men of my acquaintance 
should appear to take on a strongly personal flavor, it is 
because our friendship began almost fifty years ago.” 
The whole story is here—Rexall, Drug, Inc., Boots, and 
all the rest together with the intimate personal details 
of his early life. 

The Successful Hairdresser, by Kathryn Wilson, 386 
pages, California School of Beauty Culture, Omaha. 
The sixth edition of this work which purports to be 

a complete course in all branches of beauty culture. It 
is also stated that this sixth edition has been made to 
conform with, or cover the demands of various State 
Boards and that the operator who is familiar with its 
contents need not fear any state examination. Some of 
the chapter headings are scalp treatments, scalp 
diseases, shampooing and rinsing, skin ailments, facial 
massage, make-up, hair dyeing, tinting and bleaching, 
hairdressing, permanent waving, and manicuring. 

Retailing, by Norris A. Brisco, 666 pages, Prentice- 
Hall, Inc., New York, $5.00 net. 

This book is written to be of service in giving a com- 
prehensive and clear survey of the fundamental prin- 
ciples of retailing. It should be of special value to those 
who wish to be successful retail store executives or to 
those who are anxious to make a careful analytical 
study of the complicated field of retailing. The author 
is the dean of the School of Retailing of New York Uni- 
versity and he has had an unusual opportunity to ob- 
serve the many factors which have helped make retail- 
ing more complex and difficult. His analysis of these 
factors should be of great interest and practical help. 
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YM Mew SAMCO 


iting VACUUM 
CEIANING and FILLING 









HANDLING ALL 
TYPES AND SIZES 


OD lewee cost combination uul 


THAT IS REALLY FLEXIBLE 


Changes from one size bottle to another can be made in 
four minutes with this new Samco Vacuum Cleaner and 
Filler. Ready adjustment and wide range of sizes (2 oz. to 
32 oz.) makes this the most flexible combination unit avail- 
able for finishing room work. 

Its price is lower because its capacity is lower. The new Sam- 
co is the most practical machine for the manufacturer whose 
requirements demand reasonable output on a number of 
different items. 


Only one operator is required for placing empty bottles in 


PNEUMATIC 
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position and starting the machine cycle. From here on all 
other operations are completely automatic. 


Don’t forget the proven advantages of dry vacuum cleaning 
over old-fashioned methods of water rinsing or high-pressure 
air blowing. Here is a thoroughly flexible unit which com- 
bines these advantages with improved vacuum filling. Let 
us give you the facts as applied to your methods. 


Rugged construction protected by automatic safety devices 
assures long, satisfactory operation. Call on our nearest of- 
fice for more complete information. 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
Branch Offices in New York, 117 Liberty Street; Chicago, 360 North 
Michigan Avenue; San Francisco, 320 Market Street; Melbourne, 
Victoria; Sidney, N.S. W. and No. 41 Whitehall, London, S. W.1 


D SCALE Btls Easoment’ 
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PRODUCTION FORUM 


GANG PACKAGING 


The use of two stations working simul- 
taneously as illustrated in the National 
filling machines mentioned below brings 
up the old question as to whether best 
results can be obtained by equipment 
which handles one container at a time in 
single file or by equipment which operates 
on the gang principle and handles from 
two to two dozen containers simulta- 
neously. There are engineering arguments 
for rotary machines, for straight line or 
single file machines and for the gang type 
machines. Much of it is academic because 
when you want speeds in excess of fifty 
per minute you are obliged to adopt the 
gang principle, regardless of whether you 
use a Straight line, a rotary or a gang type 
machine. It is interesting to note in refer- 
ence to filling machines that when speeds 
in excess of fifty are required, the machine 
will be designed to fill two or more bottles 
simultaneously regardless of how the con- 
tainers are fed and discharged. Similarly 
with a rotary, which, though it may take 
in one container at a time, it is neverthe- 
less completing the operation on several 
as they travel around the turn-table. Like- 
wise on capping machines, if you want 
high speed, you can get it only by using a 
machine which has four, six or eight heads. 

The obvious advantage of working on 
several containers at the same time is that 
the operations being performed on in- 
dividual containers is very slow and there- 
fore thorough. If for instance a machine 
having a capacity of 100 per minute is con- 
structed with ten heads, each head will 
operate at a speed of ten per minute. At 
this speed accuracy should be assured. But 
unfortunately it isn’t. The bottle neck in 
the process is in the material or supply 
feeds. In a capping machine all of the 
caps are applied at one point which deter- 
mines the rate of output for the machine. 
In a filling machine (with the exception of 
hopper types) all of the supply for the 
several heads comes through a single pipe. 

Labeling machines seem to have over- 
come the supply hurdle because the gang 
types are so constructed that labels and 
glue are supplied for each station, so that 
if the machine has eight stations, it will 
have eight label magazines, eight glue 
pots. 

So what? the equipment people are 
likely to ask. Who will buy equipment in 
excess of speeds already obtainable? May- 
be we’re wrong but we think every man- 
ufacturer with the exception of kitchen 
sink outfits will be demanding higher 
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By Francis Chilson 


Production Engineer 


speeds very soon if taxes, labor and over- 
head costs continue to mount. Offer a 
tube filler and cartoning machine capable 
of an output of three hundred per minute 
and I'll bet Bill Bristol would be one of the 
first to check in. We need speed and 
flexibility very badly right now. Assum- 
ing that both can be obtained on a prac- 
tical basis, the one;—speed, will slash 
costs in direct proportion; the other;— 
flexibility, enables us to increase capacity 
without increasing floor space and without 
pyramiding equipment investment. Dur- 
ing the depression that which hurt man- 
ufacturers most was white elephant invest- 
ment in over-sized plant and under 
operated special equipment. 


POWDER FILLERS 


A semi-automatic powder filling ma- 
chine at twice the usual capacity. An 
automatic powder filling machine at twice 
the usual speed. These two machines are 
being offered to the trade by National 
Packaging Machinery Co., Newtonville, 
Boston, Mass. The semi-automatic filler 
consists of two stations instead of one, 
arranged so that the operator can fill two 
boxes simultaneously. The automatic 
machine consists of four stations, two of 
which are used for loading the boxes and 
the other two for finishing off to give 
accurate weight. We shouldn’t be sur- 
prised if it were possible to change the 
feeding mechanism so that all four stations 
would fill simultaneously. Inasmuch as 
the capacity of the regular machine is said 
to be 120 boxes a minute, the possibility 
of being able to double this speed on the 








same machine affords an interesting oppor- 
tunity for speculation. These machines 
are used for face powder, bicarbonate of 
soda and other household chemicals, in- 
secticide powders, talcum and body powd- 
ers, deodorant powders and any other dry 
material you may have, whether powdered 
or granular. Incidentally the company in- 
forms us that sealing devices for capping 
cans are available with the equipment. The 
company also makes a line of other kinds 
of packaging equipment about which we 
shall comment in the future. Meanwhile 
why not drop National a line and get the 
dope on their equipment? 


PROCESS NEWS 

F. J. Stokes Machine Co., Olney, 
P. O., Philadelphia, Pa., has just intro- 
duced a neat little newspaper for plant 
men called Process News. This little 
sheet is gotten up like a tabloid newspaper 
and is of a size which will fit your equip- 
ment files without requiring folding. A 
lot of interesting dope is in the sheet and 
we'd advise you to have your name put on 
the mailing list. 


LITERATURE 


Newman Tallow & Soap Machinery Co. 
1051 W. 35th., St., Chicago invites your 
attention to a bulletin in which their line 
of soap and pharmaceutical equipment, 
both new and used, is described. In addi- 
tion to a complete line of soap machinery 
the company also sells pony mixers, pebble 
mills, glass lined tanks, ointment mills, 
liquid mixers, filters, kettle, tanks, mass 
mixers and filling machines. 
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if iti TOOTH POWDER 
OR ANY POWDER 





OIRO TN 












pS 
FILLER 


1 Accuracy. Discharges automati- 
cally the weight required. Accu- 
Tacy maintained by overhead 
hopper feed, slow-motion agita- ; 
tor, auger-type filling mechanism, 
disc-type clutch and brake. 


Speed. Up to 70 per minute de- 
2 pending on the model and the | 
container. We will guarantee a 
speed when we know your prod- 
uct, container and filling 
conditions. | 


Cleanliness. As dustless as a 
3 powder filler can be. Cleanliness 
maintained by suction-type noz- 
zle, “no container—no discharge” 
arrangement, slow-motion agita- 
tor, etc. 
Flexibility. Easily “changed- 
4 over” for a variety of products 
and containers. Adjustments ; 
accessible and easily made. 


5 Modern Design. Compact, self- 
contained with motor in base, 
direct motor driven, etc. See 
illustration. 


* 

The bronze medal in 
the Metal Container 
Group in the 1934 All- 
American Package 
Competition was 
awarded to the Lehn 
and Fink tooth-powder 
container shown above. 


When filling containers that must be cap- 
ped, a special device for placing and seat- 
ing the caps not only makes it possible to 
increase the production 50% but avoids 
the necessity fora second operator formerly 
required when operating at such speeds. 





Write for Catalog 34-F describing our complete 
line of filling equipment. 


—— Latest model No. 15-C Stokes 

owder Filler. Developed for the Lehn and A 

“a Co., manufacturers of Pebeco Tooth TO KES MACHINE CO. 
‘owder. May be equipped with automatic oe oo a Si 5 
waa = ve : ackaging Equipment Since 189 

Rn ene ae en eee Senne 5932 Tabor Road Olney P.O. Philadelphia, Pa. | 


RRA WEE MORE TAA MRC a MRR AN ER 
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TWENTY YEARS AGO 


\ short time ago we mentioned that 
there was a need for semi-automatic bottle 
blowing machines and we panned the 
equipment makers for not giving us one. 
Immediately afterward Ernie Finch, presi- 
dent of Karl Kiefer took us to task for 
having a bum memory and he sent us a 
photograph of a semi automatic Kiefer 
blowing machine which had been offered 
to the trade—apparently before its time— 
twenty years ago and then withdrawn. 
Last month we got a little too enthusiastic 
over a washing-filtering unit which washes 
bottles with the liquid with which they are 
filled and then filters the liquid, using it 
over and over again. So Ernie took 
another gentle poke at us and reminded us 
that it was an old trick with Kiefer and 
was used in those rare instances when such 
a method of cleaning would be useful. They 
say there’s nothing new under the sun, so 
the next time I’m in Cincinnati, I’m going 
to rummage in Kiefer’s files to see what I 
can dig out. 


STILLS 

Precision Scientific Co., Humbolt Park 
Station, Chicago, offers you a complete 
line of percolators, both plain and water 
sealed, stills for water and drug extracts 
and a large variety of kettles and tanks. 
Their Junior Series extract stills are in- 
teresting because they consist of a com- 
plete hook-up which enables you to con- 
and recover the 
In these stills you 


centrate your extracts 
solvent continuously. 

can reflux or use them like a soxhlet ex- 
tractor, or you can divert the recovered 
solvent back to the percolators again. They 


are available in all commercial sizes. 
PNEUMATIC’S NEW CLEANER- 
FILLER 


In the nearby photograph we are illus- 
trating the new combined bottle cleaner 
and filler, which was introduced by Pneu- 
matic Scale Corporation, Norfolk Downs, 
Mass., at the Chicago Liquor show. We 
saw it at the show, to which we drove from 
St. Louis with Harry Sander, production 
manager of Grove’s. But we didn’t get to 
the show in time to see it in operation be- 
cause Harry is such a damned slow driver. 
Perhaps I should blame the automobile 
because it could do only eighty miles an 
hour—and did for a good part of the way. 
Anyway we did have a chance to go over 
the machine very thoroughly. This ma- 
chine is a big brother to the Samco Jr. 
filler with which you are familiar. It has 
however another set of heads for vacuum 
cleaning the bottles before they pass into 
the filling station. The machine is obtain- 
able with six or eight heads and its capac- 
ity and price are in between the Samco Jr. 
and the big Standard Automatic Cleaner 
and Filler marketed by the company. The 
machine can be adjusted for a large num- 


ber of different sizes of container. 


May 35: 36, 5 


LANCASTER DISPERSER 

Lancaster Processes Inc., 443 Fourth 
Ave., New York, have a machine called a 
disperser, which is neither a colloid mill 
nor a homogenizer but something of both. 
It does not depend upon shear in any form 
to secure thorough dispersion; it utilizes 
tremendous turbulence secured by han- 
dling liquids at high velocity. It is used for 





emulsions, suspensions and solutions. It 
got its start in the petroleum industry 
where the machine is used for making 
asphalt emulsions. It is used in the paper 
industry for smaking clay suspensions for 
paper coatings. It is used in the chemical 
industry for reaction processes requiring 
the dispersion of gases into liquids. This 
firm claims that any material that can be 
pumped can be handled by their equip- 


ment. 


LABELING PLASTICS 


A number of the customers have written 
in asking for a method of applying labels 
to plastics so that they will stick perma- 
nently. Many of the customers say they 
use embossed gummed labels and _ that 
they do not stick as well as they should 
because of the non-porous, highly polished 
Here’s one 
way to secure a permanent job. Make a 
weak solution—three or three and a half 
and use 


surface of plastic materials. 


per cent. of sodium hydroxide 


this for wetting the label boards. The 
caustic solution etches the surface of the 
plastics slightly and causes the labels to 


stick permanently. 


CREAM MIXER 





The handy little cream mixer shown in 
an adjacent cut is sold by the makers of 
Almecerin, an absorption base derived 
from The recom- 


mended for experimental work. 


PIPE LINE COLORS 


It is a good idea to adopt a color code 
for the identification of pipe lines. Pipe 
lines so identified can easily be repaired 
because there is no need to trace them out. 
Valves should be colored and numbered 
and every plant should have a piping dia- 
gram showing nature and size of pipe tees, 
els, valves, unions. Out at Grove Lab- 
oratories a distinctive color is allocated to 


water, alcohol, percolate, steam, return 


lanolin. machine is 


and sewer lines. Every valve in the sys- 
tem is colored and numbered and in addi- 
tion the valve numbers are indicated in the 
directions for operating the equipment. 
This is a very convenient system and one 
which makes provision for avoiding delays 
in case of sickness or discharge of ex- 


perienced operators. 
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Here’s what you can de- 


2399 


pend on with a “‘Cinati 
Filling Machine: 





You can bottle 100 to 135 


gross a day 


Of any light or heavy liquid 
product 


Into standard or sprinkler’ 
top bottles 


Do a neat, accurate job 


Fills 6 bottles at a time— 
will discharge bottles auto- 
matically onto a conveyor. 


WRITE FOR 









100-135 GROSS A DAY BOTTLED BY THE 


CGinati’ fi 
f 


NG MacHine 





Here’s why you can de- 
pend on the ‘**Cinati”’ 
Filling Machine: 





Easy to operate—no experience 


necessary. 


Quickly adjustable for different 


size bottles. 


Vacuum-operated—will not fill your 
product into bad bottles—no drip, 


overflow, mess or waste. 


All-metal construction—no rubber 


hose to cause trouble. 


CATALOG AND PRICES 


THE KARL KIEFER MACHINE C6O., Cincinnati 





P. Jorgensen A. J. Sterlin M. C. Finn T. S. Kelly 
311 California St. 225 Pind rig eae 1209 10 High St. 222 W. Adams St. 
San Francisco New York City Boston Chicago, IIl. 





[| REBUILT and NEW 


EQUIPMENT 


J. H. Day Size C & D Powder Mixers 

2—Stokes F Automatic Jar Fillers 

2—Stokes Style E Tablet Machines 

Stokes, J. H. Day and Stokes & Smith Powder Fillers 
2—Abbe No. 3 Eureka Jar Mills 

U. S. Acme and Fowler 6-spout Fillers 

Fowler No. 23 Jr. Vacuum Bottle Filler 

Rodgers New Vacuum Bottle Fillers 

Kiefer 10’’ twelve plate multiple disc Filters 

Dry Powder Mixers, 100 to 2000 Ibs. 

Rodgers New Accumulating Tables 

World Improved Ermold and National Labelers 

15”, 20”, 24”, 30” and 36” Copper Revolving Pans 
Stokes and Colton Tube Fillers and Closers 

Pony Mixers—8, 15, 20 and 40 gallons 

Cream Mixers—Champion, Read, 20 to 80 qt. 
Rodgers Fillers, Closers, Clippers & Clipless Machines 
Lightning and Rodgers Portable Electric Mixers 

30 to 500 gal. New Glass-Lined Tanks 

Ointment Mills—7”, 12”, 18” diameter 

Complete Pill and Tablet Making Machinery 

Copper Kettles, Capsule Fillers, Pumps, Filters, etc. 
2—Colton #4 Rotary Wet Granulators 

1—Colton #2 three roll Granulator 

































STEIN — BRILL 


CORPORATION 


Agent for George G. Rodgers Co. 


"183 Varick St. New York, N. Y. 
Cable Address:—Bristen Tel. WAlker 5-6892-3-4 
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THE LATEST 
‘““SCIENTIFIC’’ 
SENSATION 







ELECTRIC 
SCREW CAPPER 


(Patented) 
For any type or size of closure 


PERFECT SEALING 
of BOTTLES, JUGS, JARS 

Now you can use convenient, decorative 
SCREW CAP CLOSURES, molded or 
metallic, with complete confidence. 

ALWAYS AN AIR-TIGHT, 

LEAK-PROOF SEAL if you 

use the SF WHIRLWIND 


Petite vials or the largest jars, the 


SF WHIRLWIND handles them all. 


WRITE FOR 
FREE TRIAL OFFER 


SCIENTIFIC 
FILTER COMPANY 


3 Franklin Square, New York City 
MANUFACTURERS of Bottle Filling Machines, 
Ultra-fine Asbestos Disk Filters, and Asbestos 


Filtering Materials. 


Jobbers and Selling Agents: Investigate 
the SF WHIRLWIND CAPPER! 
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spews 


MOVIES 

Speaking of being able to observe and 
to study an operation reminds us of the 
difficulty we had recently in connection 
with an envelope filler. The envelopes 
were not sealing straight and it took con- 
siderable time to find out what was hap- 
pening. When the machine was operating 
at normal speed the various operations it 
performed took place so rapidly that it 
was impossible to be certain as to what 
was taking place. When the machine was 
slowed down so that we could see what 
was happening, it didn’t happen. This led 
to a series of experiments which would 
have been unnecessary if we could have 
seen exactly what was occurring. This 
brings to mind the importance of indus- 
trial moving pictures which were first used 
several years ago by Frank H. Gilbreth 
and recently brought to perfection by 
Charles E. Bedeaux, author of the famous 
Bedeaux Point System of wage payment. 
Bedeaux devised a very small movie 
camera (such as you use for home movies) 
which is used for photographing labor 
operations as a basis for rate studies. The 
camera holds about 100 feet of film and 
operates at a speed of one to four thousand 
pictures a minute. One roll of film will 
last for about fifteen minutes and its move- 
ment is synchronously timed, so that later 
on when the film is projected on a screen, 
you can see not only what is happening 
but you can determine how long it took to 
happen. It seems to us that if builders of 
automatic packaging equipment equipped 
their development shops and their field 
men with one of these outfits, they could 
quickly see, when the film was projected 
on a screen, just what is happening. The 
projection speed is very slow and can be 
controlled so that an operation taking a 
split second on a machine will take place 
on the screen in a minute or more if need 
be. The projector is designed so that it 
can be stopped at a given point and the 
film reversed so that a questionable opera- 
tion can be repeated. These machines are 
commercially obtainable. In most cases, 
however, an ordinary moving picture out- 


fit will suffice for operation studies. 


ADDENDA ON AIR 

In a recent issue we mentioned a case 
where we were able to save six hours of 
dry.ig time by simply extending the ex- 
haust pipe from the top of the room, where 
it shouldn’t have been’ located in the 
first place, to the bottom. Such results 
can be bettered considerably by extending 
a duct all about the base of the walls so 
that saturated air is taken in at several 
points. A cheaper and more positive way 
of doing it is to place some ordinary, small 
electric fans around the base of the walls 
so that a stream of air is created and 
forced to move toward the exhaust duct. 
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ALKY CONCENTRATOR 


The Barnstead Still and Sterilizer Com- 
pany, Inc. of Forest Hills, Boston, Mass., 
has developed the concentrator shown. 
This piece of equipment is primarily for 
laboratories that wish to purchase inex- 
pensive commercial alcohol (95%) and 
economically convert it to absolute alcohol 





(100%). It operates on an efficient prin- 
ciple of distillation from lime. 

Many laboratories require large quan- 
tities of alcohol for washing specimens and 
other routine work. During these opera- 
tions, the alcohol absorbs water and other 
foreign matter which render it unfit for 
further use. This “‘used’’ alcohol, how- 
ever, may be run through this concentra- 
tor and recovered in its original state. 

Concentrators are available in conven- 
ient sizes and may be heated with gas, 
steam or electricity. They are made of 
long wearing materials, attractively fin- 


ished and are practically indestructible. 


TEMPERATURE SENSITIVE 
PAINT 


Herb Chase in Chem. & Met. reports on 
an interesting method of detecting over- 
heating in bearings or kettles by applying 
to them a temperature sensitive paint 
which will change color when the temper- 
ature rises above a given point. The 
paint is made by mixing and grinding one 
part of cuprous iodide with two parts of 
mercuric iodide and mixing this with suffi- 
cient non-acid oil or spirit varnish. Applied 
to a surface this paint remains bright red 
up to 130° F. and then becomes darker as 
the temperature rises until it is almost 
black at 212°F. As the surface cools the 
paint resumes its normal color. 


MILL TYPE CONSTRUCTION 


Some of you will be building this year 
so watch your step in selecting the type of 
building and also the material for the 
floors. A lot of people seem to feel that 
concrete floors offers every possible ad- 
vantage. We don’t think so because they 
are so infernally hard to cut when you 
have to install new equipment or run new 
pipe lines. Planks fastened to steel beams 
are fine even though not fire-proof because 
they can betaken up quickly and cut out to 
fit new installations. Concrete is hard and 
inflexible and because of this many a good 
layout cannot be put into effect because 
of the cost of cutting concreted floors, 
especially when reinforced. It should be 
possible, now that factory made houses 
and buildings are becoming common, for 
the concrete people to fabricate concrete 
slabs or planks which could easily be taken 
up and replaced. The moment a plant is 
finished and new equipment is installed, 
obsolescence sets it. A plant should be 
kept up to date and changes made in it and 
in its equipment just as soon as econom- 


ically feasible. 
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“U. S. STONEWARE” 
PORTABLE 


TANKS_ 





are so sturdy that they 
can be mauled with a 
hammer. For mixing 
and storing medicines, 
liniments, lotions, acids 
and alkalies, they are 
unsurpassed. 


Permanently corrosion- 
proof all the way 
through. They do not 
depend upon a brittle, 
applied coating. 


Besides, they are the 
most durable and _ in- 
expensive corrosion- 
proof tanks on the mar- 
ket. 


They Last Forever 


SEND FOR BULLETIN NO. 404 


THE U.S. STONEWARE CO. 


50 CHURCH ST. 


NEW YORK 


Tanks * kettles * mixers * filters * stills * piping * valves 








Improve your EMULSIONS 
and SUSPENSIONS 


EMULSIONS: Cod liver oil, castor oil, hand lo- 
tions, liquid creams, emulsified tonics and medicines. 
Homogenizing improves and stabilizes emulsions of all 
types. 


SUSPENSIONS: Milk of magnesia, liquid face 
powder, colloidai sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 
sion of solids. 


SOLUTIONS: Cough medicines, proprietaries, 


mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 


The Manton-Gaulin Homo- 
genizer is more effective and 
less expensive than a colloid 
mill. Sizes are available from 
twelve to sevcral hundred 
gallons per hour. SEND 
FOR CATALOG. 


The Manton-Gaulin 


- Manufacturing Co., Inc. 
| EVERETT MASS. 




















New York City oe 


Remarkable Savings 


On NEW and RECONDITIONED 


THe EQUIPMENT 


Accumulating Tables Mills 


Agitators Mixers 

Boilers Pulverizers 

Cappers Pumps 

Condensers Stills 

Crushers Tablet Machines 

Drain Tables Tanks 

Filling Machines TubeFillers and Closers 
Filters Vacuum Pans 


Grinders Rinsers 
Kettles and hundreds of 
other machines 


Send Us Your INQUIRIES 


Every Piece of Equipment is 
thoroly tested and tried under 
actual working conditions be- 
fore shipment. Every machine 


bears the FMC Guaranty. 
Send for Our NEW Illustrated Folder 





FIRST MACHINERY CORP. 


419 LAFAYETTE STREET 


GRamercy 7-6622 
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NEW 
a 


ee 
This ultra-modern label paster will solve your labeling 
problems once and for all. Handles labels of all sizes and 
styles with speed and ease; micromatic adjustable glue 
applicator insures smooth, even gluing; syncromesh en- 
closed gear drive, NO BELTS; all parts instantly remov- 
able for thorough washing without undoing a single nut or 
screw; readily portable; rigid and sturdy construction; 
fully enclosed, dustproof, sanitary. 








for 
lower 
labeling 


costs 








M'F'RS OF FILLERS, MIXERS, TANKS, FILTERS, RINSERS, 
REVOLVING TABLES, FILTER DISCS, LABELERS, ETC. 


Write for complete catalogue 


ALSOP ENGINEERING CORP. 


REPRESENTATIVES IN PRINCIPAL CITIES 


39 West 60th Street New York, N. Y. 
CEERI ee ee 
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New and Improved! 


We have no yearly models—but improvements and | 
refinements are being constantly added to Colton | 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in | 


operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 


Detroit, Michigan 






No. 2 Rotary 
Tablet Machine 


The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 





REBUILT 
EQUIPMENT % 

















| Every item shipped from our shops is | 


overhauled and definitely guaranteed | 


1—Anderson fully automatic Carton Filler, Weigher, Sealer. 
1—Package Machinery Co. Cellophane Wrapping Machine. 
5—Filling and Weighing Machines. 
10—World Improved, Ermold, National Labelers. 
2—Karl Kiefer Visco Jar Fillers. 
1—400-gal. Pfaudler Glass-Lined Vacuum Still. 
1—Rogers 6’ copper Vacuum Pan. 
29—Capem 4-head automatic Screw Cappers. 
1—U. S. 29-sprout rotary Vacuum Filler. 
8—80-qt. Reed, Hobart, Century Mixers. 
3—Coombs Gyratory Sifters, 20’, motor driven. 
1—Karl Kiefer 5-spout tray-type Vacuum Filler. 
Dry Powder Mixers, 100 to 4000 Ibs. 
Colton Tube Fillers, Closers, Clippers. 
12” dia. Disc Filters, 4, 10, 20 plates. 
New high-speed and back-geared Portable Agitators. 
Pony Mixers,—Laboratory, 8, 15, 40 gallons. 
New Glass-Lined Tanks, 10 to 500 gallons. 
TabletMachines—Colton 3B, single punch; Mulford single punch; 
Stokes Eureka hand; Stokes Rotary ‘‘B;’’ Stokes ‘‘M’”” single. 
Copper and Aluminum steam-jacketed Kettles, 25 to 300 gallons. 
Miscellaneous—Drug Mills, Filter Presses, Pulverizers, Jacketed 
Mixers, Ointment Mills, Screens, Revolving Pans, Dryers, 
Pumps, etc. Send for latest printed lists. 


WHAT HAVE YOU FOR SALE? SEND US YOUR LIST. 


Consolidated Products Company, Inc. 


20-21 Park Row ; ; New York City 
Shops: 335 Doremus Ave., Newark, N. J. 














conomic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of automatic and 
semi-automatic labelers. 








May ’35: 36, 5 The Drug and Cosmetic Industry 619 








Avoid Summer Complaints and Skin Irritations 
























































Workmen hate to work with obsolete sifters in a hot, dusty sifter { 
room because the dust vets into their lungs, smarts their eyes and f 
nasal passages and sticks to their skins. Many drug extracts, t) 
chemicals, and cosmetic materials are decidedly irritating and a 
even poisonous to moist, sweaty skin. So sift with safety, ; 
speed and without dust with ABBE by 
| TURBINE SIFTERS. : 
es) ol 
“ c) 
1. Because Abbé Sifters are the FASTEST, LEAST EXPEN- | fo 
SIVE and MOST EFFICIENT Sifters in existence. a 
2. They are dustless in operation. } 
3, They cost very little to operate because no large, expensive 
bolting cloths are required. { 
4. They do not clog even with sticky powders. 5 
Je They require very little foor space. 
6. They feed themselves automatically, s 
7. They can be used for any powder: face, talcum, baby, dental, IV 
shaving and soap powders; powdered gums and powdered drug ) cl 
extracts, a 
, 
START SAVING NOW WITH ABBE a 
SIFTERS ... 3 SIZES w 
A ul 
ABBE ENGINEERING CO f 
e } di 
56 CHURCH ST. COrtlandt 7-1115 NEW YORK } m 
BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @ LOUISVILLE @ LOS ANGELES @ CLEVELAND @ MONTREAL ® TORONTO ve 
An Agitator Drive and Stirrer to SUPPOSITORY d “ 
Ww 
Solve Any Liquid ; an ne 
Mixing Problem br 
ee ect LIPSTICK MOLDS “ 
“ “ 
NEW = Furnished in special composition white metal or brass ” 
" “u in sizes ranging from 36 to 144 according to your re- m 
: NETTCO quirements. K 
Agitators, address s 
SO 
Presses for rouge and compact cakes. | fa 
NEW ENGLAND TANK AND TOWER CO. yar i 
Everett, Mass. or 50 Church St., New York HIGHEST GRADE MACHINISTS, Inc. ea 
W. 22nd S New York Ci , 
AGITATING EQUIPMENT SPECIALISTS pial annals i clit 
th 
ef 
es 
Tablet Counti ‘ 
ablet Coun In? THE PROPERTIES AND USES OF DRUGS st 
M h . By RUSBY, BLISS and BALLARD ” 
ac nery This volume is an authoritative treatise which cor- fo 
relates the pharmacognosy, chemistry and pharmacy by 
COATED AND UNCOATED TYPES of drugs with their pharmacodynamics and uses. The 
z a nee 5 : re volume constitutes an invaluable reference work for 
Accurate, Speedy and Visible Count without the manufacturer of pharmaceuticals and of cosmetics. er 
Handling or Chipping The scope of the book has been determined by the find- hi 
: ene ings of the survey of Pharmacy by the Commonwealth 
Send sample container and tabtets for quotation Baad: m 
- , - 823 Cloth $6.50 ‘ 
JOHN W. AYERS & SON wa " - 
Bloomfield, N. J. THE DRUG AND COSMETIC INDUSTRY by 
Manufacturers of Tablet Counting and Filling 101 West 31st St. Book Dept. New York City th 
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Snakes and Serums 


(Continued from page 549) 


injecting antivenin intramuscularly or intravenously. 
As the antivenin is a polyvalent serum, i. e., made 


from serum of horses immunized against the poisons of 
the rattlesnake, copperhead and moccasin, it is the 
antidote for bites from any of the three. 


To reduce absorption of venom, local treatment may 
be used. This consists of a tourniquet above the bite, 


tight enough to obstruct lymph circulation, but not 
tight enough to interfere with the freedom of the return 


of blood to the veins: cross-cuts over the wound to 


cleanse it by escaping blood; and mechanical suction 


for 20 minutes during each hour for 15 hours or as long 


as necessary. 





A Changing Industry 


(Continued from page 546) 


By lowering his prices and thus reducing the effect- 
iveness of the distributor’s arguments to switch the 
customer, the manufacturer would be in the position of 
refusing to the large chains all or a large part of the 
rebates, advertising allowances, and other concessions 
which he gives these stores today. Therefore, the man- 
ufacturer could largely justify to himself his reduced 
price to the consumer, since his profit would not be re- 
duced by the amount of the price reduction, and he 
might even show an increase in profits through greater 
volume which was the result of the Colgate move. 

There can be no question but that the present trend 
will make for lower priced goods to the consumer in one 
way or another. If the nationally advertised goods are 
not lowered in price, then we can expect the private 
brands grow, perhaps gradually as the distributive 
manufacturers improve their products and _ their 
methods of presenting them. It is axiomatic that as 
more chains come into existence after the manner of 
Kresge, the total volume of private brand merchandise 
sold throughout the country will grow due to this one 
fact alone. Therefore, the further development in large 
scale distribution will have the distinct effect of lower- 
ing prices to the public. 

However, this lowering of prices will not come about 
through the idea that large scale distributors are more 
efficient. We have seen only recently that the long 
established and well organized drug chains could not 
carry on through the depression without having prices 
stabilized. Many of the well established chains had 
such heavy administrative overheads that they were 
forced to go through bankruptcy and lessen the burden 
by cancelling their leases. 

The net result would appear to be that the independ- 
ent corner retail druggist of sentimental memory with 
his night bell will be harder to find than ever, as the 
number of huge corporations take over the distributing 
and retail merchandising of drug store products either 
by direct ownership of retail outlets or by direction of 
the arrangement and management of the stores which it 
serves. 
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Acidity Preparations 


(Continued from page 550) 


No. 3. 
Bismuth submitrate............0c.cccccess etaders 15% 
Magnesium carbonate aoe 26" 
Magnesium oxide............. rere of! 
Sodium bicarbonate Oe Che nae et 
DC ee ery er ace eet a 3“ 
Milk sugar. . : : mate ‘ : niki dda ~ Aen 
PODS E Ree hoo oe oi ecm p ewan a dare tc nle cotati benan olen fa ae 
Procedure: As above. 
No. 4. 
Sodium bicarbonate. . . . . a, 20% 
Pulverized ginger marc. oie earns shee ais 3“ 
Pulverized rhubarb......................... 5“ 
Magnesium oxide...... 25° 
Magnesium carbonate. .. . othe eae Bvdvieise. Mae 
Race Ws RRR RRS ah ou wise acal'er Sanaa eee im POR Gaede Meee 2 
(ES eee eer ee & eeren ery > 
BrORWMRRCCHON BUMIEREE Soo 9! 69. <:10) 055505 ea esas, oe ee eee as 10 * 
Procedure: As above. 
No. 5. 
a i.e dk shen a ew sa eeeaean 15% 
Wiseacruetin Grandiet 5. ka Ce. ea eee oer ee noe 15° 
IWEBOMGSTUNY CODON AUCs o)e.e iors icc-c eisste vin ns lorie ewes 15“ 
(Prantl eu eels 2 2 se a Se ick oig ot 
Sichunah WICHRNONGALG 0.5. icc bcs ce puvesleaevuseeeen ce UM 
ONPUCROO BURRESS <5. oo oc eek ae on Sealers ee 26: 


WOM MGRIEIN ecco cre cece ocinena xa >: ta 


Procedure: As above. 


Prescriptions in Depression 
(Continued from page 560) 


friends with obvious loss of business to the doctor, or 
for the reason that it is many times better for the 
patient not to know what he is getting, will dispense 
their own medicines at a nominal charge with obvious 
loss of business to the retail pharmacists. 

The situation therefore involves the entire drug 
trade, retailing, wholesaling, and manufacturing. And 
it is clearly up to the retailer to make some real conces- 
sion as business conditions are today for if he refuses to 
cooperate, his loss of business will be greater than the 
loss of business to the wholesaler or the manufacturer. 
Unfortunately, the retail druggist generally believes 
that the prescription is the “heart” of the drug store. 
He generally has a notion that he can charge almost 
any price for a prescription that he desires due to the 
fact that the compounding of prescriptions is one of the 
real ways in which he is practicing his profession. 

However, if the physicians are willing to lower their 
fees for the practice of their profession where people of 
low incomes are involved, then the retail druggists 
must do likewise. There is no way in which the man- 
ufacturer can cooperate in such a movement as the 
prices on chemicals and on U. 8S. P. and N. F. prepara- 
tions are regulated by the sharp competition that has 
long existed between manufacturers. 
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The annual publications of Schimmel & Co. have an enviable reputation in scientific 
circles throughout the world. The appearance each year of the “Schimmel Report” has 
always been awaited eagerly, especially by those in cosmetic, perfume, essential oil, 


aromatic and flavor fields. 


Now, for the first time, Schimmel & Co., Inc., will make 


available a series of notes which will appear regularly in these pages and carry the same 
type of valuable technical information such as that which characterizes the annual 


“Reports”. 


Manufacture of Powders 


Modern advertising has made women 
much more conscious of the composition of 
powders so that all the components should 
be selected with care. (J. Augustin, S. 
Ztg., 3 (1929) 61, 63) To be really success- 
ful a powder should cover and remain on 
the skin without irritation. It should also 
be absorbent and have healing and sooth- 
ing properties, giving protection against 
sun and wind. 

Powders containing pulverized rice, 
maize, or Lycopodium were formerly con- 
sidered best but in modern powders min- 
eral substances are usually preferred. 
Starches obtained from barley, corn, rice 
and potatoes ace often used, however, and 
produce a smooth, clinging powder. 
Starches are affected by skin exudation 
causing the powder to cake and in turn 
irritate the skin, but this can be overcome 
by the addition of some minerals. Fer- 
mentation of starches may be delayed by 
using a suitable preservative or may be 
counteracted by neutralizing materials; 
i. e., magnesium oxide, calcium carbonate, 
magnesium carbonate. 

The minerals, tale, kaolin, bolus alba 
and rubra, and kieselguhr, are highly 
absorbent. While not as soft as starches, 
and if applied in excess are apt to clog the 
pores, they do not decompose and will not 
assist the growth of bacteria. It is advis- 
able to use at least 50°; mineral material, 
natural or artificial. Tale, the most com- 
monly used, absorbs oil, fat and fatty acids 
and is both soothing and healing. <A sim- 
ple test for talc is to wet it. A good quality 
will turn slightly grey while a poor quality 
will turn grey or yellow. Kaolin is also 
very absorbent but no more than 30° 
should be used. Kaolin may be, and bolus 
must be, sterilized as they may contain 
bacteria. 

The following chemicals will give a dry, 
chemically indifferent, and comparatively 
insoluble powder: the carbonates and 
stearates of calcium, magnesium, beryl- 
lium, and zinc; the oxides of magnesium, 
aluminium, beryllium, and zinc; and the 
dioxides of zirconium, titanium, and sil- 
iclum. Powders containing these chem- 
icals are better than those containing 
minerals on account of their uniform tex- 
ture and the fact that they are free from 
any gritty substance. Calcium and mag- 
nesium carbonate should not be used in 
excess of 10 to 20°, and should be incor- 
porated in powders where starches may 
form acids. The above will absorb colors 
well and also lanolin. 

A new material useful for powders is 
osmo-kaolin which is a pure aluminium 
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silicate obtained by electro-osmosis from 
kaolin. It is outstanding because of its 
pure white color, exceedingly fine gran- 
ulation, absorption and adhesive qualities. 
However, lycopodium, zinc, magnesium, 
beryllium stearate, titanium dioxide, and 
zine oxide will also impart this adhesive 
property. 

The quality of the finished powder de- 
pends largely on the mixing and sifting 


processes. Careful incorporation of the 


perfume and color is also a matter of 


prime importance. 

Below are a few powder formulas: 

1. Starch 30; Talc 000 40; Kaolin 20; 
Precipitated calcium carbonate 5; Mag- 
nesium stearate 5; Zine oxide 10. 

2. (Free from starch) Tale 0000 70; 
Kaolin 20; Calcium carbonate 5; Mag- 
nesium stearate 10; Titanium dioxide 5. 

3. Osmo-kaolin 40; Tale 30; Starch 20; 
Lycopodium 5; Titanium dioxide 5; Mag- 
nesium stearate 5; Magnesium carbonate 
precipitated, light 5. 

4. Talc 70; Starch 30; Zine stearate 15. 

5. Tale 80; Lycopodium 18-20; or 
Titanium dioxide 2. 

It cannot be over-emphasized that the 
perfume sells a powder, especially on a 
first sale. Moreover the perfume must be 
compounded in such a way that it takes 
account of all the peculiarities inherent in 
the powder. Schimmel & Co. have 
powder perfumes of all types; the floral 
odors which are so smart at present, 
heavier types, and unusual compounds. 


Sun Tan Preparations 


Since people have become aware of the 
value of sunlight there has been an in- 
creasing demand for preparations which 
will expedite the formation of pigment in 
the skin with the least possible irritation. 
A combination of fatty and essential oils 
is sufficient for a good sun tan oil. Addi- 


tions of quinine, salol, or aesculin which 
absorb ultra violet rays are not at all 
necessary and if used should be present in 
small quantities or the body will not get 
the complete benefit of the sun. (S. Ztg. 
59, (1932) 482). It is, of course, different 
in case of preparations for use in healing 
sunburn. 

Most vegetable fats will assist the 
natural tanning of the skin and at the same 
time will protect the skin from excessive 
irritation. For this reason the basic in- 
gredient of sun tan oils is usually a veg- 
etable fat such as sesame, ground nut, 
almond and peach kernel, or olive oil. 
Creams contain the addition of suitable 
wax. 

Two formulas for the composition of 
sun tan oils follow: 

1. Olive oil, best quality 50; 
nut or sesame oil 49; Perfume 1. 
to suit. 

2. Olive oil 50; Ground nut, sesame, 
almond or peach kernel oil 44; Laurel oil 
fatty) 5: Perfume compound 1. 

Some sun tan preparations are based on 
emulsions, such as the following: 

Oleic acid 30; Paraffin 100; Coconut oil 
150; Perfume compound 10-20; Distilled 
water 620-630; Preservative (p-oxyben- 
zoicacidmethylester) 1; Emulsifier 80. 

The emulsifier should be melted on a 
steam bath. Add the distilled water and 
heat to 50°-60° C. The oils and oleic acid 
should be mixed separately and heated on 
a steam bath to approximately 40° C. 
Add the preservative. Stir into the emul- 
sion. The perfume compound should be 
put in last. Stir until cold. 

Manufacturers should pay particular 
attention to the perfume compound used. 
Any sun tan preparation is spread over a 
good deal of the body and the perfume will 
be overpowering unless it is carefully 


Ground 
Color 


selected. 





An individual re- 
freshing fragrance 


Schimmel 
601 West 26th 





SUN TAN 983 e CYCLAMEN K. S. 3196 





& Co., 
Street 
PEnnsylvania 6-5448 


A charming, seductive 
sweetness 


inc. 
New York 
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PERFUMERS’ SHELF 


Geraniol 

Geraniol is one of the most valuable of 
aromatic chemicals at the disposal of the 
perfumer and occurs naturally in several 
essential oils, including the French and 
Bulgarian rose oils. It is isolated from 
palma rose oil and citronella,—the former 
producing a geraniol having a deep, pro- 
nounced rose odor, rather straw-like in 
character. This product is more expensive 
due to the higher cost of palma rose oil 
and its use is limited to artificial roses of 
the Bulgarian type and to oriental 
bouquets. 

Geraniol from citronella, however, finds 
a place on every perfumer’s shelf, and, 
because of its resistance to alkali, enjoys 
prominence in the perfuming of soap. It 
is also valuable in making artificial rose 
odors as well as neroli, honeysuckle and 
lily of the valley types, does not irritate 
the skin and does not discolor creams, 
powders, soaps, or any other cosmetic 
preparation. During the last five years 
this material has been widely produced 
in this country and the pride of nearly 
every domestic manufacturer is to have a 
good geraniol as one of his leading aro- 
matics. The soap geraniols offered are 
usually by-products from the manufacture 
of hydroxy-citronellal and at present are 
sold at very low prices. 

The esters of geraniol are also widely 
used, geranyl acetate finding a place in 
perfume compositions such as eau de 
colognes, lavender, and bergamot types of 
odors lending a decided freshness and leafy 
fragrance to light, flowery compositions. 
Small amounts can be used in creams and 
soaps in order to produce a top note as is 
surprisingly stable in both preparations. 

Geranyl butyrate is used to some extent 
in Rose, Cassia, and Geranium types. It 
is also valuable to the flavor manufac- 
turers in apple and pear flavors. 

Geranyl formate is not as stable as the 
other esters mentioned but is used in 
small amounts in rose and neroli types, 
especially in toilet water or cream odors. 

Geraniol can be used up to 70% in 
rose compositions with good results while 
its esters should be limited to from 3% 
to 10% of the formula, the fixatives gen- 
erally used being guaiacwood concrete 
or small amounts of musk ketone. It 
has been distilled over Bulgarian roses 
and also French roses and makes a rather 
interesting product especially where the 
amount of floral Otto must be decreased 
to conform with price. These products 
are better known in the foreign markets 
and enjoy little popularity in this market. 

Geraniols differ widely in odor depend- 
ing on the manufacturer and his process 
and care should be exercised ‘n selecting 
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the proper type before adopting it to the 
product to be manufactured. 


Perfuming Cosmetics 

Practically every cosmetic preparation 
is perfumed in one way or another, so that 
sooner or later the manufacturer must be 
concerned with the problem. The manu- 
facture of soaps requires thorough study of 
this subject. The quantity of perfume is 
known to affect the quality of the soap, 
while citronella and cumarin affect the 
softness of the product. Milling presents 
the two problems of finely dividing the 
soap and distributing the perfume uni- 
formly in it. 
portant, since the paper wrapper of the 
soap absorbs perfume. Special problems 
rise in the perfuming of special soaps, 
especially the new acid soaps. Aldehydes, 
ketones or other compounds containing 
unsaturated groups may not be used, nor 
is the use of terpenes advisable. Alcohols, 
esters, ethers and acid perfume materials 
may be used. Specific compounds that are 


Packing is also very im- 


useful in perfuming special soaps are 
anethol, benzyl acetate, eucalyptol, euca- 
lyptus oil, pine needle oil, anise oil, star 
anise oil, thymol and menthol. Carvacrol, 
eugenol, geranium oil, clove oil and ter- 
pineol are slightly altered, while pepper- 
mint and cinnamon oils are destroyed in 
these detergent products. 

The perfuming of oils is not as easy as 
it may seem to be. Because vegetable oils 
are easily absorbed by the skin, they may 
carry with them other ingredients into the 
deep layers of the skin, where irritation 


may begin. Since all essential oils when 
absorbed by the skin will cause more or 
less irritation, they must be carefully used 
in small quantity. 

In perfuming powder, if the mixture 
contains magnesium carbonate, the slight 
alkaline reaction should be taken into ac- 
count, since many perfumes will be altered 
or destroyed. Neither heliotropin nor 
methyl anthranilate should be used be- 
cause both irritate the skin. 

Perfumes must often be used to cover 
unattractive odors. In lipsticks, the goaty 
odor of lanolin must be masked and the 
specific odors of lacquer solvents in liquid 
nail polishes should be covered. Lavender, 
sandalwood, bergamot and rose oils, alone 
or in combination have proven useful in 
the latter case. Nail bleach is perfumed 
with phenylacetic acid, while cuticle re- 
mover may contain bergamot oil or 
terpineol. 

Only acid resisting perfumes may be 
used in sun-protection preparations 
(creams, liquids). 

Mouth lotions with a bleaching effect 
must necessarily contain only those essen- 
tial oils and other perfume ingredients 
which are resistant to oxidation. 

Non-homogenous hair preparations (to 
be shaken before use) may contain 2 to5% 
of perfume, while single phase prepara- 
tions should contain 0.3 to 1%. Excess 
perfume is not advisable. 

In general, the use of sulfonated oils in 
connection with perfumes is valuable, par- 
ticularly in preparing water-soluble and 
non-alcoholic perfume mixtures. 

















. rate plant manager finds fifth use for the four-purpose cream. 
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Many comparatively recent 
developments in the Aromatic 
Chemical field make it pos- 
sible to duplicate the finest 
qualities of the exquisite Lilac 
odor. The same products are 
equally desirable for the crea- 
tion of light flowery Bouquets 
in combination with the staple 


Oils: 
Acetaldimethylphenyl- 


acetic 
Dimethyl Benzyl Carbinol 
Indol 100% 
Jasmine Absolute 
Hydratropique Aldehyde 
Heliotropine 
Ylang Ylang Bourbon 


Essence Styrax 
Terpineol Extra 


We can also supply various 
types of finished Lilac com- 


pounds, suitable for complete 

lines or individual require- A 
ments. We especially recom- 

mend 


American Lilac 


Lilas Blanc 
Lilac No. 4 
Lilas No. 777 


Lilas Royale 


Compagnie Parento, Inc. 
Executive Offices and Laboratories | 


CROTON-ON-HUDSON, N. Y. 


NEW YORK — 507 Fifth Avenue 


LOS ANGELES DETROIT 
R. F. Eaton, 4803 Everett Ave. H. E. Brown, 7376 Grand River Ave. 


TORONTO 
Compagnie Parento, Limited, 73 Adelaide St., W., Toronto, Ontario, Canada 


French Representatives 
Zundel, Joliet & Cie., 10 Avenue Anatole France, Colombes, Seine, France 
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THE COMPOUNDERS’ CORNER 


Stabilizing Hydrogen Peroxide 

Methods of stabilizing hydrogen per- 
oxide by means of acetanilid, quinine hy- 
drochloride, urea, hydroxy-benzoic esters, 
phenacetin and oxalic acid were thorough- 
ly investigated. Addition of 0.04% of 
phenacetin kept a 3% solution of hydro- 
gen peroxide stable for five years (in 
brown, glass-stoppered bottles). The 30% 
solution is quite stable when kept in a 
cool place. 


Shampoo Product 

It is known that the addition of weakly 
basic phosphates, such as disodium phos- 
phate, prevents loss of carbon dioxide 
when added to a soap mixture containing 
sodium bicarbonate. This is particularly 
true when the phosphate does not contain 
its full amount of water of crystallization. 

Partial replacement of disodium phos- 
phate by means of sodium glycerinophos- 
phate, which is also weakly basic, leads to 
the same protective action. A dry powder 
mixture may be obtained by the use of 
mixtures containing sodium  glycerino- 
phosphate, soap powder as well as di- 
sodium phosphate and borax partially 
freed from water of crystallization. 
Aqueous solutions of these mixtures have 
a beneficial effect upon the smoothness, 
tone, luster and elasticity of the hair and 
improve the scalp. The compound used 
is the dibasic sodium salt of glycerinophos- 
phoric acid. Examples: 10 kg. partially 
dehydrated disodium phosphate (about 
5 molecules of water) are finely powdered 
with 5 kg. sodium glycerinophosphate and 
the mixed and powdered again with a 
mixture of 55 kg. soap and 30 kg. sodium 
bicarbonate. Or mix 10 kg. of dry di- 
sodium phosphate with 10 kg. of a 50% 
solution of sodium glycerinophosphate. 
After 24 hours, powder and mix the mass 
with 50 kg. soap and 30 kg. sodium bicar- 
bonate. Ger. Pat. 605,984. 


Hair Dye 

Paraphenylenediamine may not be safe- 
ly used for dyeing hair since many persons 
are sensitive to it. Some of these harmful 
effects may be avoided by the use of sulfo 
derivatives of phenylenediamines, such as 
sulfo-paraphenylenediamine or sulfo-ortho- 
aminophenol, but these are not very 
powerful dyes. 

On the other hand, oxidizing agents give 
strong colors with nitro-, amino- or oxy- 
substitution products of arylglycines. 

Dissolve a little ammonia and 4-amino- 
phenylglycine in water, add 3% hydrogen 
peroxide and spread the mixture on the 
hair to be colored by means of a small 
brush. After 1—2 hours brown to dark 
brown color is developed. Oxy-phenyl- 
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glycine, under the same treatment colors 
hair red brown to titan red, while 4-nitro- 
phenylglycine gives blond shades. Ger. 
Pat. 605,461. 


Manicure Preparations 

A preparation for the removal of nico- 
tine stains from the nails consists of 10 
parts triethanolamine stearate, 20 parts of 
mineral oil, 5 parts of carbon tetrachloride, 
15 parts of ethyl polyglycol, 5 parts of tri- 
ethanolamine and 45 parts of water. Tri- 
ethanolamine, its stearate and the glycol 
are dissolved in water, the mineral oil is 
mixed with water and the two solutions 
are thoroughly mixed. The preparation is 
made into a cream by admixture with 
marble dust or very finely powdered 
pumice. 

An excellent nail antiseptic for treating 
hang-nails and small cuts and wounds 
around the finger nails, contains 10 parts 


of ti-tree oil, 2 parts of terpeneless lavender 
oil, 1 part of boric acid and 87 parts of 
white petroleum jelly. 

The “moons” on the nails may be 
whitened by means of the following prepa- 
ration: 45 parts of 7% methylcellulose 
paste, 5 parts of glycerine, 5 parts of tinc- 
ture of benzoin, 5 parts of titanium di- 
oxide and 40 parts of extra-light precipi- 
tated chalk. The paste adheres well, dries 
easily and is not easily removed. It 
should be packed in tubes. 

A powder nail bleach, to be dissolved in 
water before use, contains 30 parts of so- 
dium perborate, 5 parts of boric acid, 5 
parts of citric or tartaric acid, 20 parts of 
kaolin, 20 parts of amorphous kieselguhr 
and 20 parts of tale. A cuticle remover 
contains 15 parts of caustic potash, 20 
parts of glycerine and 250 parts of water, 
or 10 parts of sodium hydroxide, 10 parts 





“The boss says to drop work on the bust developer and sit on the cream for 
reducing double chins.” 


The Drug and Cosmetic Industry 


625 





FACE POWDERS 


ave changing! 


In composition, materials used, and manu- 
facturing methods, face powders are changing. 
Watch closely the advertising of several leading 
brands, put your ear to the ground as word gets 
around about the new process of one leading 
manufacturer, the formula change of another, 
the incorporation of an ingredient never be- 
fore used by still another. 

Face powder for years kept out of sight 
when research came around. But in the last 
year or two it has been the favorite product in 
the laboratory of a considerable number of 
companies. And asa result a great deal of in- 
formation, which should have been available 
years ago, has been discovered. 

Some of this information has led to a clear, 
concise knowledge of face powder characteris- 
tics. That is,—exactly what a face powder 
should do. It has meant a study of materials, 
compositions, etc. to secure smoothness, ad- 
hesiveness, slip, covering power, etc., the qual- 
ities essential for an ideal face powder. 

Early last year, in the Plymouth Organic 
Laboratories, we began an analysis and study 
of face powder, in the light of these develop- 
ments. The initial study was at the request of 
a leading face powder manufacturer, for many 
This study led to 
unexpectedly favorable results. From this 
study came Plymouth Powder Base No. 7, a 


years a customer of ours. 


base for incorporation in either a new or al- 
ready existing face powder formula. And you 
do not have to be a chemist or an expert of any 


kind to notice a very real improvement in the 
character of the powder in which it its in- 
corporated. 

A new smoothness is secured, resulting 
from the extremely fine particle division of the 
base. To the average woman there is a feeling 
best described as unctuousness. 

Adhesiveness is improved and covering 
power materially increased. These, of course, 
are effects immediately apparent to women. 

Plymouth Base No. 7 is entirely odorless 
and very white, reducing perfume costs. 

We know definitely that it is entirely 
harmless to the skin, will not turn rancid or 
develop odors. 

You need not change or alter your present 
formula to use Plymouth Powder Base No. 7. 
As little as 5% added to your powder or com- 
pact will show a visibly improved product. 

Face powder technology is moving for- 
ward rapidly. During the next few years many 
thousands of dollars will be spent in advertis- 
ing to educate women to have a discriminating 
knowledge of face powder. 

Let us send you a sample of Plymouth 
Powder Base No. 7. We will gladly help you 
incorporate the right amount in your present 
formula, develop a new modern formula or 
furnish you with an excellent formula contain- 
ing this base. At any rate, take advantage of 
our knowledge of face powder by writing or 
calling to see us. 


Why not write now ? 


M. W. PARSONS, 


IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 
55 Ann Street 
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of triethanolamine, 20 parts of alcohol, 50 
parts-of glycerine. and 300 parts of water. 

Modern liquid polishes consist of cel- 
lulose ester lacquers. It might be profit- 
able for a prospective seller of these prod- 
ucts to investigate the various clear nitro- 
cellulose lacquers available for painting 
and lacquering. A product with the de- 
sired luster, flexibility and adhesion can 
probably be bought cheaply in bulk and 
colored and perfumed to suit, thus avoid- 
ing the handling. of nitrocotton itself. 

A typical formula consists of 15 parts of 
collodion cotton, 10 parts of alcohol, 8 
parts of butyl alcohol, 20 parts of butyl 
acetate, 20 parts of ethyl acetate, 19 parts 
of toluene and 3 parts of castor oil; or 4 to 
5 parts of collodion cotton, 4 parts of butyl 
alcohol, one part of castor oil, 50 parts of 
amyl acetate, 0.5 parts of rosin and 39.5 
parts of acetone. The customary odor of 
lacquers which is difficult to mask may be 
entirely avoided by the use of some of the 
more recent almost odorless solvents. 

Castor oil is an important constituent of 
nail lacquer and is used to give an elastic, 
plastic and soft film. Only high-boiling 
solvents, boiling above 200° C. should be 
used as softeners and plasticizers. A great 
many different substances may be used for 
this purpose, including camphor, triacetin, 
dimethyl, diethyl and dibutyl phthalates, 
tricersyl phosphate, butyl tartrate, butyl 
oxalate and triethylene glycol. Solvents 
should be carefully selected to avoid too 
rapid drying of the lacquer, and the sol- 
vent mixture should contain both high and 
low boiling components. The plasticizer 
should constitute about 20°; of the nitro- 
cellulose used. Resins are often used to 
modify luster and make the film more dur- 
able, but their use is not essential. 

Cellulose acetate is not very popular for 
making nail lacquers, since absolutely an- 
hydrous solvents are required to assure 


transparency of the film. 


Nourishing Creams 

The effective ingredients in these creams 
are generally cholesterin and lecithin, al- 
though recently a skin hormone has been 
recommended. This hormone is an extract 
made from the underskin of certain 
animals and promised to be valuable be- 
cause hormones affect, in general, only the 
organs from which they are derived. The 
commercial! hormones are extracts of the 
skin glands (Extracts Cutis) and although 
Birkel has stated that the product from 
turtles and lizards is especially effective, 
tightly 
stretched skins (frogs, snakes, salaman- 
Unfortu- 
nately, the preparations have disqualifying 


hormones from animals with 


ders) exert a powerful effect. 


properties: they rapidly lose their power 
and undergo decomposition and they im- 
part to the salve containing them an odor 
that cannot successfully be masked. 
Stable and harmless nourishing creams 
are made from cholesterin and lecithin. In 


many respects their activity in regenerat- 
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ing the skin cells is analogous to that of the 
hormones. Investigations have confirmed 
this. Cholesterin, alone or in combination 
with lecithin has an effective regenerative 
effect and is being used more and more ex- 

Winter 
600.0 white wax, 100.0 sperma- 


tensively. gives the following 
recipes: 
ceti, 500.0 stearin, 600.0 anhydrous lano- 
lin, 400.0 cocobutter, 1800.0 sweet almond 
oil (containing preservative) and 120.0 
purest cholesterin are melted together and 
after solution of the cholesterin add a hot 
solution of 15.0 sodium benzoate, 100.0 
borax and 1700.0 water. Stir until thick. 
A lecithin cream contains 40.0 preserved 
olive oil, 2.0 spermaceti, 3.0 cocobutter, 
1.0 white wax, 2.0 anhydrous lanolin, 5.0 
lecithin, 20.0 water, 0.2 p-hydroxybenzoic 
ester preservative, 0.5 sodium benzoate 


and 0.5 borax. <A cholesterin-lecithin 
cream consists of 20.0 anhydrous lanolin, 
10.0 cocobutter, 10.0 120.0 


preserved olive oil, 2.0 cholesterin, 4.0 


stearin, 


lecithin, 60.0 water, 0.4 p-hydroxybenzoic 


ester, 1.0 sodium benzoate. Lecithin 
alone when stored over a period of time 


should contain a suitable preservative. 


Tooth Pastes and Powders 

Preparations for the care of the teeth 
consist primarily of “hard’’ ingredients 
such as calcium carbonate, tricalcium 
phosphate, magnesium silicate, aluminum 
silicate, etc. which are relatively insoluble 
in water and which act as mild abrasives 
in scouring the teeth. Recently the tend- 
ency has been away from any materials 
which have crystals with sharp corners or 
edges toward semi-amorphous products. 
More important, however, is the hardness 
of the abrasive relative to the teeth it is 
supposed to clean. 

On Mohr’s scale of relative hardness, 
enamel has a hardness rating of 7, dentine 
is 5, calcium carbonate is 3 and bolus 
varies from 1 to 2, so that of the two 
cleansing materials, calcium carbonate 
may be expected to give the more rapid 
scouring action. On the other hand, bolus 
alba has absorption powers which assist 
its action. Soap also improves the mix- 
ture by emulsifying and removing im- 
purities dislodged by the abrasive. Com- 
pounds which liberate carbon dioxide or 
oxygen may also be useful in promoting 
cleansing effect by increasing the ad- 
sorbing area. 

Tartar dissolving substances, such as 
natural salt mixtures, neutral salts and 
organic acids, actually have little effect 
upon tartar. Finally, the addition of 


specific therapeutic substances to the 
tooth cleaning mixture, such as potassium 
chlorate, iodine, paraform, formaldehyde 
etc. is not generally advisable in a product 


which is used daily. 
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Mouth Lotion Tablets 


Ingredients of mouth lotion tablets must 


be concentrated, even essential oils used 
being terpene-free. Only the best quality 
of saponin should be used as a foaming 
agent and the most generally effective base 
for the tablet is sodium benzoate. The 
newer salts of orthobenzoic acids recom- 
mended for the purpose are worth investi- 
gation, while hexamethylenetetramine is a 
strong antiseptic which may be combined 
with peppermint and sodium benzoate. A 
satisfactory formula is specially prepared 
peppermint oil 30, saponin 100 and sodium 
benzoate 500. These ingredients are 
thoroughly mixed together and powdered 
very finely before being introduced into 
the tablet press. 


Vanishing Cream 

Vanishing creams are emulsions con- 
sisting of potassium stearate (or a mixture 
of potassium and sodium stearate) or other 
similar emulsifying agent, with an excess of 
free stearic acid, together with water and 
other materials, such as oil, cocoa butter, 
glycerine, etc. The stearic acid is partly 
saponified with the alkali and the soap thus 
formed acts as the emulsifying agent, giv- 
ing an emulsion of the oil-in-water type. 
Proportions of ingredients should be ad- 
justed to give a product with a fine soft 
texture. 

Of all the alkalies used in the manufac- 
ture of vanishing creams, potassium hy- 
droxide heads the list. With 
manipulation, pearliness rapidly develops. 


correct 


Sodium hydroxide is also good, but makes 
a much harder cream. 
sodium carbonates should not be used, 


Potassium and 


since they liberate carbon dioxide on com- 
bination with stearic acid and some of the 
gas is trapped in the cream. In time these 
gas bubbles will escape from the mass, 
causing the cream to sink in the jar and 
giving the appearance of incomplete filling. 
Ammonia should not be used because of 
its persistent odor and its tendency to 
cause discoloration of the cream after a 
time. Triethanolamine has a low pH 
value (10.2) and when combined with fatty 
acids the resulting soaps are practically 
neutral (pH 8.0). It has a slight tendency 
to produce discoloration, however. Borax 
imparts a desirable whiteness, but pro- 
duces a grainy cream. Mixtures of two or 
more of the above alkalies may lead to a 
fine product, but this can best be deter- 
mined by experiment. 

Glycerine or some other hygroscopic in- 
gredient must be incorporated in vanishing 
creams, but should not exceed 10% of the 
formula. It has a double use: it retards 
evaporation of water and holds moisture 
When 
too high a percentage is used, it has a 
tendency to absorb moisture after applica- 
tion to the skin, a fact indicated by minute 


on the skin and prevents rolling. 


globules of water on the powdered skin 


surface. 
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WHY You Get Highest Quality When PENICK 
Is Your Source of Supply / 





There is a reason why this is the World’s Largest Botanical House. That reason is 


THOROUGHNESS! 


Trained experts are constantly at work here to make sure that you obtain the high- 
est possible quality of crude drugs at Penick. The character and scope of our work 
makes necessary 
AN EXTENSIVE PHARMACOGNOSTICAL (IDENTIFICATION) LABORATORY 
A CHEMICAL CONTROL LABORATORY 
A PHYSIOLOGICAL LABORATORY 
AN ENTOMOLOGICAL LABORATORY 


Every type and size of user of botanicals knows 
IT PAYS TO COME TO HEADQUARTERS— 
« * 


World’s Largest Botanical Drug House 


S. B. PENICK & COMPANY 


Main Office: 132 Nassau Street, New York 
“IF IT GROWS—PENICK HAS IT” 
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BEESWAX 


T. L. BRAND --- PURE WHITE 
Extra Quality 
U.S. P. and 100% Pure 























OVER 81 YEARS OF 
CONTINUOUS BUSINESS IN 
THE UNITED STATES 


Western Distributor: 
ye CO: « 


THEODOR LEONHARD WAX CO.y, Ine. 


A. C. DRUR ,_Ine. 
219 E. North Water St. 
Chicago, Ill. ESTABLISHED 1852 
PacitBERT. ALGER tae HALEDON, PATERSON, N. J. 
515 So. Fairfax Ave. LONG DISTANCE TELEPHONE: SHerwood 2-1444 


Los Angeles, Cal. 





628 The Drug and Cosmetic Industry May ’35: 36, 5 








tm | 


ADVANCING THERAPY 


New Vitamin D 

A new chemical compound, Cholester- 
ilene Sulfonic Acid, is to be more powerful 
in prevention of rickets in chickens than 
cod liver oil, according to Dr. Lester 
Yoder, of the Iowa Agricultural Exper- 
iment Station. Plans are being made to 
try this on human beings in cooperation 
with some hospitals, as Dr. Yoder believes 
his product to be more effective than 
Viosterol. 


Vitamin K 

A new vitamin, designated vitamin K, 
is announced by H. Dam and F. Schon- 
heyder, of Copenhagen University, in 
Nature. Chickens fed a special diet de- 
veloped deficiency disease, leading to 
changes in the gizzard, and to anemia and 
hemorrhage. The disease was cured by a 
fat soluble vitamin occurring in hog liver, 
hemp seed and certain vegetables, such as 
tomatoes and kale, and to a less degree in 
many cereals. 

It is believed that lack of this vitamin 
causes a decrease in the clotting and 
accelerating component in blood. 


New Angina Treatment 

Treatment of angina pectoris by a new 
type of surgery was announced by Dr. 
James Alexander Lyon and Dr. Edmund 
Horgan, of Washington, D. C., at the 
annual meeting of the American College of 
Physicians, in Philadelphia, April 29. The 
operation consists in cutting the nerves 
leading to the thyroid gland and reducing 
that gland’s blood supply. Four patients 
thus treated have been free from attacks 
for periods ranging from seven to sixteen 
months. The method was described as 
“the simplest and safest treatment for 
angina and congestive heart failure. It 
was stated that the method did not cause 
“any damaging constitutional changes in 


the patient.” 


Glands and Personality 

Human personalities cannot be changed 
or controlled by glands, according to Dr. 
Walter Freeman, neuropsychiatrist, of 
Blackburn Laboratory of St. Elizabeth 
Hospital and Department of Neurology of 
George Washington University, Washing- 
ton, D. C. He investigated the relation- 
ship between the endocrine glands and per- 
sonality from several angles, including 
Studies of diseased glands in psychotic sub- 
jects, personality reactions in those suffer- 
ing from gland disorders and comparative 
weights and sizes of glands of internal 
secretion in about 1,400 psychotic patients 
after death. 

As a result he reported that “the en- 


docrines have a preponderant role in the 
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total energy output of the individual, as 
well as in the harmonious functioning of 
the nervous system, but there is little 
evidence that the endocrine glands deter- 
mine the type of personality reaction of 
the individual.” 


Colds Bring Nephritis 


The importance of avoiding and proper- 
ly treating the common cold and simple 
sore throat is apparent from the statement 
of Dr. Francis D. Murphy, Chief of Staff 
of the Milwaukee County General Hos- 
pital and head of the Department of 
Medicine at Marquette University, who 
states that these simple ailments were 
found responsible for 79 per cent. of 136 
cases of chronic nephritis, or Bright’s 
disease, which is third most common cause 
of death in this country. 


Dandruff's Cause 


Dandruff has been traced to pityros- 
porum ovalis—a bottle shaped, yeast-like 
fungus, according to Dr. Morris Moore and 
Dr. Roy L. Kile, staff members of the 
Barnard Free Skin and Cancer Hospital, 


St. Louis. It is said that this discovery 
might lead to an effective treatment for 
this disease, the report upon which seems 
to verify the belief that dandruff is 
“catching.” 


Vitamin C Deficiency 

A further important result of vitamin C 
deficiency is arteriosclerosis, or hardening 
of the arteries, according to Professor CG. 
King and Dr. M. L. Menton, of the Uni- 
versity of Pittsburgh, who also reports 
that lack of vitamin C made the bodies of 
animals less resistant to disease germs, 


such as diphtheria. 


Calcium vs. Iron 

Studies which indicate that diet high in 
calcium will inhibit the assimilation of 
iron by the body tissues are reported by 
Dr. Seymour W. Kletzien of the State In- 
stitute for the Study of Malignant Disease, 
of Buffalo. Calcium has been over-empha- 
sized with the result that we are endanger- 
ing the body’s assimilation of iron, a 
highly more important factor in health, 


says the doctor. 





(Injections of prolactin—the mother love hormone—have produced psychological changes 
in behavior of animals experimented upon—News Note) 


The Doctor Should Find Africa a Fertile Field for Experiment. 
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Uniform Quality 


In the extraction of the active in- 
| gredients from natural products 
uniformity is of utmost importance 
Our fifty years’ experien 
ducti f these products has re- 
sulted in rfection of superior 
methods of scientific control. You 
get the protection of this control 
when you use Norwich ingredients 


in your finished products 


Aloin U.S.P. 


Podophyllin U.S.P. 


Oleoresin Ginger 


Oleoresin Capsicum 
Resin Scammony 


Resin Jalap 


Solid and Powdered Extracts 


and Concentrates 


THE NORWICH PHARMACAL COMPANY 
NORWICH, NEW YORK 


























VANILLA BEANS 


For over 75 years the recognized 
source of supply 





**Look for the Symbol of Standardization”’ 


GUMS 


Arabic Tragacanth Karaya 





All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Inc 














Giese 's Filtering 
Materials@ We : 
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riLTER PAPER 


(Rapid Heavy Linen) 


ASSESTOS 
FILTERMASSE 
ASBESTOS DIScs 





August Giese & Son 


121 East 24th St. New York 
Established 1870 
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Maggots and Allantoin 

Government entomologists of the De- 
partment of Agriculture, who have been 
shipping sterile maggots to hospitals for 
use in healing of difficult wounds, have 
discovered that the healing power of the 
maggot is largely due to Allantoin which 
the maggots give off as they work their 
Allantoin in itself 
is not a new discovery, reports Dr. C. J. 


way through a wound. 


Macalister, who has used it for twenty- 
three years in the treatment of wounds, 
and who further reports that European 
peasants had long applied comfrey root, 
which contains large amounts of Allantoin, 


to sores. 


Santophen 

Santophen—a new product for rein- 
forcing disinfectants—is being offered by 
Monsanto Chemical Co. The product is a 
very powerful and efficient germicide, the 
effectiveness of which is not appreciably 
altered either by the presence of organic 
matter or large amounts of alkali. It is of 
relatively low toxicity; non-poisonous and 
non-irritating when used in recommended 
dilutions. It is very quick in its action 
upon all types of common disease bacteria; 
and especially selective against other types 
of micro-organisms. It has high phenol 
coefficients against both B. Typhosus and 
S. Aureus. and also high fungicidal proper- 
ties. It is very economical when consider- 
ing the cost per unit of killing power. It is 
readily compatible in most types of anti- 
septics, disinfectants, or other prepara- 
tions where a product of high germicidal 
value is desired. 


Eczema Remedy 

A mixture of bentoinite and selenium 
sulfide in powder form is heated to ap- 
proximately 125-150° C. The selenium 
sulfide fuses and is taken up by the clay 
and the mass is cooled to room tempera- 
ture and if necessary is powdered. The 
powder is suspended in water at any de- 
sired consistency: which may vary from 
a pasty condition to a colloidal suspension. 
The paste form finds use as a therapeutic 
agent in treating eczema. In the form of a 
water suspension it makes an excellent 
fungicide. 

It may also be used as a protective skin 
paste. Ref.: Canadian Pat. 343126. 


Human Daily Requirements of 
Ascorbic Acid (Vitamin C) 

It has been calculated from the relation 
previously ascertained between the ascor- 
bic acid requirements of man and guinea 
pig that the smallest daily dose of ascorbic 
acid necessary to protect a person of 132 
lbs. is from 19 to 27 milligrams. Previous 
experience shows that a human adult 
(132 lbs.) requires a daily dose of orange 
juice fourteen to twenty times that re- 
quired for a guinea pig (12 0z.) The small- 
est dose of ascorbic action insuring protec- 
tion in the guinea pig against microscop- 
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ical prescorbutic alterations in the molar 
teeth was found by biological tests to be 
1.33 milligram. 


Cyclopropane Anesthesia 

In the course of a study of 2600 clinical 
administrations of Cyclopropane alone or 
with other gases it is reported that Cyclo- 
propane is capable of exploding when 
mixed with oxygen in concentration as low 
as 3.8 per cent. The possibility of dead- 
ening the sensation of pain by means of 
Cyclopropane, without loss of conscious- 
ness. warrants further study. For anes- 
thesia it is replacing ethylene and ether to 
a considerable extent; and when ether is 
used. Cyclopropane is preferred to nitrous 
oxide as the inducing agent. The careful 
individual attention of a skilled anesthet- 
ist is more important than the agent used. 
It causes little, if any, change in the blood 
pressure or blood chemistry and it pos- 
sesses the desirable feature which makes 
ether so popular; that is, in cases of over- 
dosage the respiration fails before the 
heart. Animal experiment shows that 
Cyclopropane anesthesia mishandled by 
cessation of the oxygen supply can be 
taken to the stage of profound asphyxia 
and after complete stoppage of respiration, 
which may be allowed to continue for six 
minutes. If the administration is then 
stopped, rapid and spontaneous recovery 
takes place. Ref.: J. Am. Med. Assoc. v. 
103, 13.975 (1934). British Med. Jour. 
3854, 901, (1934). 


Acetyl Choline 


This substance has been isolated in 
chemically recognizable quantities from 
the spleen and the placenta and is present 
in minute traces in other organs. It is 
very active, and dilutions of one in a mil- 
lion millions in the blood of a cat will pro- 
duce a transitory fall of blood pressure. In 
the blood and tissues it is rapidly hydro- 
lysed to give acetic acid and choline, and 
thus its action is evanescent. It is usually 
administered by intra-muscular injections 
and has proved successful in counteracting 
paralysis of the intestine such as occurs 
after laparatomy and intestinal operations. 
It has been used to relieve severe post- 
operative gas distension and pain, and has 
been found to relieve acute constipation. 
It is also of value in certain types of vas- 
cular disturbances associated with arterio- 
lar spasm. A sterile stable solution of the 
bromide of acetyl choline is now on the 
market in “Hyploid’ ampules. 


Therapeutic Use of Zinc Dust 

Zine or zinc alloys in the form of a fine 
dust such as is produced during industrial 
metal spraying processes are claimed, 
especially when used in conjunction with 
ozone, to retard tuberculosis, cure cuts, 
and act as an antiseptic for suppurating 
wounds. A special apparatus is used com- 
prising a metal spraying pistol in conjune- 
tion with an ozonizer through which an 
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oxygen containing spraying medium passes 
prior to making contact with the metal to 
Ref.: British Pat. 416855, 
Metallisation, Ltd. 


be sprayed. 
Oct. 3, 1934. 


Enzyme Preparation for Treatment of 
Cancerous Growths 

Enzymes extracted from the kernel of 
the fruits of the Prunus group. more 
specially Prunus Armeniaca, are found to 
exercise a selective attack upon malignant 
protein or cancerous growths, bringing 
about its more or less complete absorptions 
without harmful subsidiary effects. The 
crude enzyme mixture extracted from the 
kernel is purified by dissolving in aqueous 
caustic soda, agitating the solution in suc- 
cession with chloroform, alcohol and ether, 
recovering the enzymes from the chloro- 
form layer by evaporation with compressed 
air and finally, dehydrating with alcohol 
and exposure to a temperature not exceed- 
ing 120° F. 
is dissolved in distilled water in the propor- 


For use the purified mixture 
tion of .01 gram in le.c. Injection is made 
into the blood-stream in any part of the 
body afflicted with growths. 

Enzymes of the emulsion group present 
in this preparation include amygdalase, 
prunase, oxynitrolase, catalase, peroxy- 
dase, and a proteolytic enzyme. The cura- 
tive action is based on the theory that 
malignant growths arise from abnormal 
enzymic action leading to the formation of 
a so-called malignant albumin, the carbo- 
hydrate constituent of which contains a 
beta-di-saccharide radicle. The latter is 
believed to be the actual malignant group, 
the normal disaccharide possessing an 
alpha structure. The enzymic extract 
now specified is assumed to hydrolyse the 
beta-disaccharide, thus reversing the ab- 
normal metabolism. Ref.: Brit. Pat. 
£17513. Oct. 17. 1934, E. T. Krebs. 


New Medicines 


Pneumalyt, for the treatment of bron- 
chial asthma, attacks of labored breathing 
in hay fever. chronic bronchitis, etc.. con- 
tains suprarenal extract, papaverine, atro- 
pine, and a non-poisonous surface an- 
esthetic. The preparation is to be inhaled 
from an inhalator. Kronen-Apotheke, 
Breslau. 

Radikal-Schalkur, corn remover, con- 
sists of crystallized salicylic acid in 


Nebel & Co., Berlin. 


Raspusan Tablets, for impotence, are 


petrolatum. 


tablets weighing 1 g. and containing 
hohimbin. lecithin and celery extract and 
probably muirapuama extract. The base 
material of the tablet is milk sugar, taleum 
wheat starch and cocoa. Deutschen Medi- 
zinal-Krauter G.m.b.H., Berlin. 

Rico-Krauterfluid, for “skin care and 
as a prophylactic” for various ailments is a 
liniment colored with fluoresceine consist- 
ing of a soap solution, ethereal — pine- 
needle oil and ammonia water. Fides 
G.m.b.H., Berlin, Pankow. 
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LEAD 


We make a hair tonic and restorer containing lead and we are 
wondering tf this is illegal in many states. Any information you 
can give will be appreciated. Memphis. 

In some states the use of lead in cosmetics is not legal and if 
the Copeland Bill goes through, it may soon be illegal in all. In 
order to avoid trouble we suggest that you mark your labels 
“For External Use Only. Contains Lead.”” Some hair dye man- 
ufacturers whose products contain illegal substances have been 
able to get by with some such declaration. 


TOOTH PASTE 


We are having a great deal of trouble with our milk of magnesia 
tooth paste. Sometimes its separates; sometimes it gets hard and 
other times it stays up all right. Would you be good enough to go 
over the enclosed formula and suggest how we can overcome our 
difficulties? Montreal. 

The formula is all right excepting that it should contain about 
one or two per cent. of mineral oil to facilitate expression from 
the tube. It is our opinion that your troubles are due to in- 
correct procedure. Milk of magnesia tooth paste of the type 
indicated should be made with an excipient not less than 180° F. 
and should be mixed for not less than four hours. You can also 
mill the product at the end of this period but if our suggestions 
are followed we don’t think this will be necessary. 


POTASSIUM ARSENITE 


How much potassium arsenite should we use in a hair tonic to 
secure effective results? Winnipeg. 

From .10 to .15°% by weight will be sufficient. We'd like at 
this time to call the attention of readers to a printer’s error in 
reference to this chemical that appeared in a previous issue, when 
it was mentioned as potassium arsenate. The product is potas- 
sium arsenite and its function is to dissolve dandruff. 


LAXATIVE 


We are planning to make a chocolate larative and would like you 
lo suggest what we can use in making this product. Chicago. 

You can make a good enough product by buying chocolate 
liquor from any candy manufacturer and adding to it a sufficient 
quantity of phenolphthalien or cascara sagrada. The latter will 
make the chocolate somewhat bitter but many physicians favor 


it above most other laxatives. 


EMULSIONS 


We would like you to suggest some methods of testing the stability 
of emulsions. We are just bringing oul some emulsions of the 
O/ W type and would like to check them. Dublin. 

The quickest way is to use a small laboratory centrifuge. Put 
the samples in test tubes and keep an exact record of the time 
required to break them as against a known standard. In order to 
see how your emulsions will resist cold we suggest putting 
samples into a refrigerator and keep them around the freezing 
point for a couple of days. To check heat resistance put samples 
into a thermostatically controlled electric oven and keep them 
there for a couple of days at a constant temperature of 110° F. 
If your emulsions do not break under either of these conditions 
you need have no fear of the treatment they will receive in the 


open market. 


FILTERING 


We manufacture a certain chemical in our plant which is made 
from a resinous material. When the reaction is completed we have 
a great deal of difficulty in clarifying the percolate because it still 
‘contains resinous filaments which do not precipitate and which seem 
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Inquiries must be addressed department on the 


letterhead of firms. Inquiries from private 


to pass through our filters. It would be considered a great favor if 
you will make any suggestions you care to which might help us in 
solving this problem. Chicago. 

One way of handling a problem like this is to refrigerate the 
percolate. Chill it to about 30° F. and then filter it, using a 
filter aid such as filter-cel. However, this isn’t always a practical 
procedure especially when the percolates are hot, in which case 
we suggest the alternative of floculating the resinous matter with 
egg albumen. The albumen coagulates in the hot liquor and 
traps the foreign matter in such a way that it can easily be 
skimmed off. In using dried egg albumen it is first necessary to 
wet it with about four times its weight of water so as to make a 
composition that will flow easily. Stir this into the percolate 
very quickly and then stop the agitator and allow the coagulated 
albumen to rise to the surface. This method is used in clarifying 
a number of syrups and it is possible that it may be of use to you. 


GROUND DRUG 


We have had a very peculiar experience in connection with a 
number of drugs which we extract. We find that if we assay the 
whole drug that we gel a better yield than we do if we use some of the 
ground drug which has been standing in the milling room. In view 
of the fact that the same drug and the same methods of assay are 
used in both cases we are wondering what could be the cause of this 
phenomenon. Ballimore. 

In the first place you have a dust loss which occuces in milling 
and in the second place by grinding the drug you expose more of 
its surface to light and air. In view of the fact that a number of 
drugs oxidize quite readily it might be that this is the answer to 
your problem. If it is, then we suggest that you cease grinding 
so far in advance or else use tight drums for storing your product. 


606" 


What is the composition of the chemical which is commonly 
known as “‘606’"? Philadelphia. 

This is arsphenamine. It got its name from the fact that 
Ehrlich made 606 experiments before he discovered. that this was 
a specific for certain venereal micro-organisms. 


PODOPHYLLIN 


We have been having a great deal of trouble inmaking Podophyllin 
because of discoloration. We seem never to be able to get the same 
color resin in two successive lots. Sometimes it comes out brown and 
sometimes black. What is the reason for this and can you make any 
suggestions that might overcome it? Philadelphia. 

Podophyllin is influenced by air and also by heat. In order to 
secure the same color resin all the time it is necessary to standar- 
ize your procedure very rigidly. When the podophyllin has been 
precipitated with hydrochloric acid or alum, the precipitate 
should be filtered out as quickly as possible and subjected to very 
high pressure in order to remove as much moisture as possible. 
Then the precipitate should be carefully washed and pressed 
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individuals cannot be considered. This service 
is limited to the trade only. 


again. Inasmuch as your drying time is directly proportional to 
the amount of moisture contained in the resin and in view of the 
fact that the podophyllin discolors in proportion to the length of 
time it is exposed to air, it naturally follows that the more water 
you get out of it before the final drying is attempted, the quicker 
it will dry and the lighter will its color be. In drying the product 
make certain that it is kept away from heat. 


VACUUM 


We have been making a number of experiments in extracting 
crude drugs along the lines suggested by you in recent editorials. 
However, we find that if we put a high enough vacuum on the drug to 
exhaust the gas in the cells our alcohol promptly boils off and our 
experiments resulted negatively. Perhaps there has been something 
wrong with our procedure and we would like you again to outline 
just how we should handle this problem. Boston. 

It is our opinion that you cannot exhaust the cells of a crude 
drug unless it is subjected to more than 28” of vacuum. 29” is 
better. In view of the fact that alcohol boils at 3° C. below 
zero under 29” of vacuum, it is best not to introduce the alcohol 
until you have first exhausted the air in the drug. Then intro- 
duce the alcohol from the bottom and as soon as the marc is 
saturated break the vacuum. Then add the rest of the men- 
struum. At this point you can, if you wish, reverse the process 
and impregnate the drug by means of pressure. 


PACKAGING UNDER S. 5 


We understand that if a new Food and Drugs Act is enacted, the 
Government will be able to dictate what type of packages we should 
use for our producls. Will this mean thal we might have to change 
the style of our packages? Should we continue to buy our present 
packages in large lots for the future or should we anticipate the new 
law in any way? Chicago. 

The proposed Copeland Bill, S. 5, has certain provisions re- 
garding packages which do not appear in the present law. These 
provisions do not apply to cosmetics, however, but only to foods 
and drugs. Therefore, unless a cosmetic product appears in the 
U.S.P. or N.F., or unless therapeutic claims are made for it, such 
as are often made for creams, hair tonics, etc., the law would not 
apply. 

But with respect to drugs, slack-filled and deceptive containers 
are outlawed. This means that the Government will make regu- 
lations regarding what constitutes deception in packaging and to 
some extent this will regulate the style of container to be used. 
Another provision states that if the drug is one which is con- 
sidered by regulations to be liable to deterioration, and it is not 
packaged as required by the regulations, it shall be outlawed. 
U.S.P. and N.F. preparations are to be packaged as specified in 
these compendia, and if no provisions given, then it is up to the 
revision committee in question to make such provisions, or the 
Government will do so. 

This is very important for the reason that the U.S.P. and N.F. 
do not make any pretense to give package standards. In some 
cases they merely give some incidental information such as they 
give under cold cream: “Preserve in pure tin tubes.”’ This would 
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mean that the revision committees in question would have to do 
extensive work on setting up package requirements for every 
preparation in the compendia, especially if the preparations 
could be considered as liable to deterioration. Such specifica- 
tions, when formulated, would prevent a manufacturer from 
changing to any different type of package unless it was provided 
for in the specifications, or unless he applied to the revision com- 
mittee for an amendment to the monograph covering the prep- 
aration in question. This would be a severe handicap to the 
development of new packaging materials. 


TRADE-MARKS 


We are planning to manufacture several new products under 
trade-marked names, and as none of present products bear any 
trade-marks, but merely the firm name, we are in doubi as how to 
proceed. Will you kindly tell us how to protect our trade-marks so 
that they will be ours exclusively? Minneapolis. 

You must first make use of your product in interstate com- 
merce through a sale of the product to someone in another state. 
This person may be a friend of yours. Sell him a package bearing 
the trade-mark and then you can immediately apply to the U. S. 

-atent Office for a trade-mark covering the name in question. 
All records of the first sales, and sworn statements from all con- 
cerned should be obtained and preserved for possible future use 
Another important 
step is to ship your goods to someone in every state in the Union. 
This is for the reason that a U. S. trade-mark is your property 
unless it is used and defended. If you do not do business with all 


in defending the mark against imitators. 


the various states, another party can us_ the mark locally in any 
of the states in which your mark has not appeared. 


BE CAREFUL 


We have been notified by the Food and Drug Administration that 
one of our products is in violation of the law. The product is an 
ethical specialty which we sell for the treatment of whooping cough. 
It is only sold for use through the doctor, the label being slipped off 
by the doctor or pharmacist to be replaced by a prescription label. 
We have asked the local enforcement office for information, but they 
will nol tell us what is wrong merely telling us to come to the hearing 
next week. What should we do? St. Louis. 

The best thing that you can do is to explain your case to some 
consultant who is equipped to handle such cases. Undoubtedly 
the objection to your product is the fact that it bears the disease 
name, whooping cough, on the label. The Department very 
strongly objects to this. However, if you have a proper product 
for the treatment of this disease by the physician there is no 
reason why you should not continue to use the name of the dis- 
ease. Explain your case to the consultant you select and take 
him to the hearing. Let him handle the matter. This is very im- 
portant as the enforcement officials are most times legally minded 
and one must know how to deal with them. If you go alone you 
are apt to fare the worse for it. 


NEW N. Y. STATE LAW 


We understand that a law recently enacted in the State of New 
York requires that drug products sold in that Stale must bear the 
full name and address of the maker, and must be made under the 
direct supervision of a licensed pharmacist or chemist. When does 
this act become effective? Chicago. 

This act has been enacted and becomes effective immediately. 
However, some provisions must be made to give manufacturers 
time to comply with it. The provision for name and address is of 
the maker or seller. This probably means that a product made by 
a private brand manufacturer must only bear the name of the 
owner of the trade-mark. There is a question raised by the term 
licensed chemist, as there is no provision for licensing chemist in 
the State. However, information regarding these points of the 
law will probably be issued shortly from the State Department 
of Health with whom you might keep in touch. 
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The Pharmacist 
Courtois, who dis- 
covered Iodine in 
1811. was born in 
this house on Feb- 
ruary 8th, 1777, in 
Dijon. France. 


Below is shown 
the signature of 
Bernard Courtois, 
1794, 
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This is the first 
tube of Iodine 
isolated from 
ocean water 
through salt- 
petre prepara- 


Courrols, a saltpetre maker of Paris, who discovered Iodine, obtained 
it from the kelp liquors which were used to furnish the Potash required 
for making saltpetre. 

Kelp, from which Iodine was made, is the slag obtained by burning 
seaweed in long, shallow pits. Kelp liquors were for many years the 
commercial source of IODINE. 

By far, the greater bulk of Iodine produced is now extracted from the 
mother liquor of the Sodium Nitrate industry in Chile. 

The greater part of the Iodine of commerce is converted into Potas- 
sium lodide which is used by the medical profession in the treatment of 
a number of diseases. Recently a small proportion of Potassium lodide 
has been mixed with a number of brands of table salt for the prevention 
of goitre. It is also being used in poultry and stock feeds. 

Potassium Iodide has been manufactured for over 30 years by the 
New York Quinine and Chemical Works, and is produced in a greater 
degree of purity than that specified by the U. S. P. 


MANUFACTURERS OF 


tion. 


Photographs Cour- 
tesy Iodine Educa- 
tional Bureau, Inc. 








Bismuth Subcarbonate Codeine Alkaloid Opium Gum 
Bismuth Subgallate Codeine Phosphate (Gran. and Powd.) 
Bismuth Subnitrate Codeine Sulphate Potassium lodide 

and other Bismuth Salts Iodine Resublimed (Cryst. Gran. and Powd.) 
Brucine Alkaloid lodoform Quinine Sulphate 
Brucine Sulphate Menthol-Y and other Quinine Salts 
All Salts of Morphine Alkaloid Strychnine Alkaloid 


Cinchona Alkaloids Morphine Sulphate — Strychnine Sulphate 
Thymol Iodide 


Specify N. Y.Q. on your orders 


THE NEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 
403 North First Street, St. Louis, Mo. 
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RAW MATERIAL MARKETS 


JAPANESE 
PYRETHRUM 


The introduction of Pyrethrum Cin- 
erariaefolium into Japan about forty-eight 
years ago was the result of an exchange of 
seeds and plants of their respective coun- 
tries by Mr. Armour, an American gentle- 
man visiting Japan and Mr. El-ichiro 
Ueyama of the Far East. Mr. Ueyama 
carefully planted the seeds received from 
America and upon maturity the pyrethrum 
plants were greatly admired for their pro- 
fusion of flowers. 

Mr. Ueyama soon perceived the great 
possibilities that lay in the cultivation of 
pyrethrum and through distribution of 
seeds to his neighbors greatly extended its 
cultivation. It was largely through his 
efforts that pyrethrum is now grown in the 
Chu-goku (Midlands) district of Okayama, 
Hiroshima and Ehime Prefectures, and in 
Wakayama. 

It is not generally known how much of 
Japan is unfit for habitation or even for 
agriculture. Running right through each 
island is a great ridge of mountains and, 
speaking in general terms, the only avail- 
able space is the narrow rim between the 
foot of the mountains and the sea. Herein 
lies one of Japan’s national problems—a 
large and growing population and a very 
limited space for the people to live in and 
produce the necessities of life. Up to the 
present it has been met by cultivating 
practically every available inch, and some- 
times one sees a little field of rice or veg- 
etables perched high up on a mountain, in 
a spot often where the very soil must have 
been carried before anything could be 
planted. 

It takes three years for pyrethrum to 
arrive at maturity, and this presents a 
problem on account of the relatively small 
groundspace available for cultivation. 
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Pyrethrum story and photos courtesy ‘‘The Chemist and Druggist,"” London. } 


Detaching the Flowers 


Every inch is precious, and to have ground 
occupied by a crop that for two years can- 
not be harvested goes terribly against the 
Japanese farmer’s grain. In Wakayama 
the problem is met in this way: For the 
first two years the plants are grown in any 
bits of ground that can be found for them; 
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thus one sees little beds of pyrethrum 
scattered all over the hill-sides, on the 
moors, and some in spots near the farm- 
houses. In the second year a few flowers 
can be cut off the plants, but it is not till 
the third year that they are planted in the 
fields. At harvest-time the entire plant is 
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| New Ointment Bases 
Valuable in Skin Affections 


Our chief concern has been to produce bases of 
| the greatest dermatological value which not 
only are not harmful to the skin but which 
| have a decidedly beneficial influence. 


Clinical tests have demonstrated that Al- 
mecerin (fatty base), with the usual additions 
of disinfecting, granulation-stimulating and 
epithethializing ingredients is particularly 
well adapted for the treatment of wounds, 
rhagades, ulcers and desquamations; also] for 
| dry and scaling skin affections, seborrhoea, 
dry eczemas, acne, psoriasis and as an anhy- 
drous ointment for burns. It is also recom- 
mended as a base for ointments which are used 
for application to mucous membranes, as for 
instance, in cases of puritus ani and vulvae. 


Cefatin (greaseless base) makes an excellent 
cooling ointment because it furnishes an oil- 
in-water emulsion in which the liquids on the 
surface of the fatty particles are directly ac- 
cessible to the air—thus promoting the evap- 
oration of its watery content. Cefatin oint- 
ments are ideally suited for the treatment of 
inflammatory infiltrations of the skin. In the 
treatment of acute eczemas, dermatitis and 
itching dermatoses, the application of a Cefa- 
tin ointment is both clean and convenient, as 
this salve can be applied in an even layer, 
when it will quickly penetrate into the skin 
without leaving smear or grease. Cefatin, 
as an ointment base, is equally well recom- 
mended in seborrhoeic eczemas of the scalp, 
as well as in parasitic skin affections, par- 
ticularly in dermatomycosis. In infiltrative 
processes, such as lichen ruber, where it is of 
importance that the action of the medicinal in- 
gredients penetrates deeply into the tissues, it 
isfequally indicated. 





Almecerin and Cefatin are ready bases and 
powerful emulsifiers for the manufacture of a 
great variety of creams and ointments. 


The use of these alkali-free bases eliminates 
the necessity of keeping a large stock of vari- 
ous raw materials as in many cases the simple 
mixture with water is sufficient to produce 
rich and stable creams. 











-ALCEFA LABORATORIES 


115 Broad St. New York, N. Y. 




















WHY 
Beehive Brand 


Gives Better 
Results 







¢ Beehive Brand Beeswax is sun-and-air 
bleached in our own modernly arranged 
and equipped bleachery—a method that 
is slower and more costly, but infinitely 
better than ordinary chemical bleaching. 
¢ Our own expert buyers select the finest 
grade of crude beeswax. It is critically 
examined at the source and again care- 
fully tested for purity and quality by 
our skilled chemists. 

¢ Beehive Brand Beeswax is refined by 
methods traditional with Will & 
Baumer and yet scientifically modern. 


¢ Beehive Brand has been the standard 
of quality for years and is the basis of 












quality in many fine creams. Investi- 
gate the possibilities for improvement 
in your products. Write for further 





information to: 


Department A-11 


WILL & BAUMER CANDLE CO., INC. 


Established 1855 Syracuse, New York 
Spermaceti Ceresine Yellow Beeswax 
Composition Waxes Hydistear Red Cil 


Stearic Acid 





L 
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rooted up, the flowers pulled off, and the 
remainder mostly thrown away. The con- 
sequence is that fields of pyrethrum in full 
bloom in early June, a week or so later are 
occupied by young rice plants. In Hok- 
kaido the space problem is not so acute, 
and there the inhabitants set aside fields 
which the year around are occupied by 
pyrethrum. There the whole plant is not 
pulled up by the roots as on the mainland, 
but its branches are cut off. After matu- 
rity the average life of a plant is about four 
years, by which time its flowering days 
are done and it is then uprooted. 

At harvesting, the plants are either cut 
down or rooted up, and the stems are then 
drawn through a toothed instrument, 
somewhat resembling a large metal comb, 
which removes the flowers. These fall on 
to a piece of matting which is taken to a 
vacant piece of ground in order to dry the 
flowers for packing. The drying process, 
as carried out on the mainland, is often a 
river bed. Such river beds abound in 
Japan, this being due to the configuration 
of the country. In time of heavy rain, of 
course, there is water in these beds, but, 
as the distance between the foot of the 
mountain and the sea is usually com- 
paratively short, soon after the rain has 
ceased, the water drains off, leaving the 
major part of the river-bed quite dry. 
In Hokkaido, however, the flowers are 
placed in shallow boxes, which are stacked 
up at night or when there happens to be a 
rainy day. 

After drying, the flowers are put into 
sacks and sent to the places where inspec- 
tion is carried out. In Okayama this is 
done mostly by the Prefecture officials, and 
sacks of flowers passed by that office are 
stamped “Okayama Ken.” In most other 
places the inspection is carried out by the 
local Guilds. Kobe is the chief export 
centre for the pyrethrum business, so the 
final inspection is usually carried out there. 

In conclusion it may be of interest to 
note the amount of pyrethrum flowers ex- 
ported during the last three years. 


1931 1932 1933 

Tons Tons Tons 
Total exports. 2,589.1 5,500.8 5,008.0 
To U.S. A... 1841.4 5,121.6.-4:335.7 


During the month of January, 1935 the 
United States imported from Japan 1,588,- 
600 pounds of pyrethrum valued at 
$301,379. 


Peppermint Oil 


PEPPERMINT—The spot market wit- 
nessed a further reduction of 5c per pound 
in the price of natural oil. This was in 
spite of the low prices prevailing—espe- 
cially in view of what dealers here are said 
to have paid for replacement stocks from 
the last crop. This latest reduction placed 
the spot market price at a range of from 
$2.80 to $3.00 per pound. The range on 
redistilled oil was from $3.00 to $3.25 per 
pound. Further advices from the middle- 


west were lacking. 
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Flowers Drying on the River Bed in Wakayama 


Gum Arabic Collections More Favorable 


GUM ARABIC—Latest reports from 
the primary market would indicate that 
collection of gum is now proceeding more 
favorably. Weather conditions have in- 
proved and there is a possibility that the 
situation will not prove as unsatisfactory 
from a supply standpoint as had previously 
been feared. There is still three or four 
months of the collection season ahead and 
the recent price advances should act as a 
stimulating influence to the producers. 
Some easier tendency in shipment quota- 
tions have already been noted from the 
high level reached when wet weather cut 
crop deliveries so severely as to suggest a 
shortage this year. It still remains to be 
seen, however, whether or not output will 
months to 


be sufficient in the next few 


prevent a return to the strong upward 





surge in prices which placed gum arabic at 
levels above a normal range. 

There was very little change in the situa- 
tion on the spot market. Business was 
quiet for the most part but prices were 
held firm in view of the prevailing uncer- 
tainty as to what production will finally 
prove to be. Quotations prevailing were 
amber sorts 12'%c to 14%c per pound; 
White No. 1 gum 2lc to 22c per pound, 
seconds 19c to 20c and powdered U.S.P. 
material 1614c to 201%c per pound as to 
quantity. 

Boxall & Company reports shipments 
during January-February 1935 amounted 
to 3214 tons Hashab, 16 tons bleached, 177 
tons Talha making a total of 3407 tons for 
the two months. This compares with 
4329 tons, 11 tons, 283 tons and total of 
1623 tons respectively for the same two 
months of 1934. 
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Harvesting Pyrethrum in Hokkaido 
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... with no impairment 


of texture 
Moreover, Titanox-A 


HE primary duty 
of a powder is to is unusually fine in 


impart to the skin a particle size and there- 
monotone effect. 


But a powder can’t do 
this unless it’s opaque, 


fore is an ideal pigment 


the finest texture. 
unless it effectively cov- 
ers up blemishes and 
equalizes variations in 


Because it is chem- 
ically and _  physiolog- 
ically inert, Titanox-A 
prevents the formation 


skin tones. 

Titanox-A (Titanium 
Dioxide) has the high- 
est hiding power of any 
of the white pigments 
commercially available 


of irritating salts caused 
by acid exudations from 
the skin. Write or 
telephone the nearest 


and retains its opacity office for further infor- 


in the presence of oils. 


TITANOX 


TITANIUM PIGMENT CoO., 
imeem of TITANOX.-A ( Psat ae 
TITANOX-B (Titanium Barium Pigment) 
TITANOX. C (Titanium Calcium Pigment) 
111 Broadway, New York, N. Y.: Carondelet Sta., St. Louis, Mo.; 
National Lead Co. (Pacific Coast Branch) 2240 24th St., San Fran- 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd.,3552 St. Patrick St., Montreal; 132 St. Helen’s Ave., Toronto 


mation. 
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yFALPA.. 


(Reg. U. S. Pat. Office) 
Makes it easy to make 
Better Creams and Ointments 


It is now several years since the absorption 
base was first introduced to cosmetic manu- 
facturers. Like every new scientific advance, 
it meant many months of test and experi- 
ment before manufacturers and their 
chemists would use it for their creams or 
ointments. 


But Falba, the first absorption base, went 
through laboratory after laboratory with 
flying colors. It made a perfect cream with 
surprising ease; a cream with valuable prop- 
erties; a lustrous, white, non-greasy cream. 


Falba is a find for the chemist who has not 
used it for creams and ointments. Let us 
send you full facts, formulae and other 


data. 


Pfaltz & Bauer, Inc. 


300 PEARL STREET . 


NEW YORK CITY 








geht ATE¢ 


ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


Stearate of Magnesia 
Light. Great Adhesiveness. Pure White. Immeasur- 
able Fineness. Heavy if desired Dusts out under 
the puff like the finest pollen 





Stearate of Zinc 
Odorless. Impalpable. Pure White. Water Resisting. 
Great Adhesiveness. Light or Heavy as desired 


We are manufacturing the foregoing on a larg: scale. De- 
liveries in any quantity from one barrel to a carload. 
Prompt shipments. 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


FRANKS CHEMICAL PRODUCTS CO. inc 


55 —33 "°° STREET BROOKLYN,N.Y 


BUSH TERMINAL BLOG. NO.G 
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Camphor Prices 
Not Affected by 
Earthquake in 
Formosa 


CAMPHOR—The recent severe earth- 
quake on the island of Formosa raised some 
doubt as to its possible effect on future 
supplies of camphor oil from the primary 
market. No change in prices in Japan 
were noted however, or any information 
received as to damage done. It is logical 
to assume that if serious damage had been 
done the market price would already have 
reflected the conditions in the primary as 
the earthquake occurred several weeks ago. 

Prices on the spot market remain very 
firm for all the camphor oils and deriva- 
tives, but this is a condition that has been 
current for several months now and cannot 
be attributed to the disturbances in For- 
mosa. Safrol advanced again during the 
past month to the basis of from 58c to 61c 
per pound. This was in keeping with the 
absence of normal reserves in this market 
and the very well maintained cost of re- 
placement goods produced in this country 
as well as in Japan. Artificial sassafras 
oil, camphor oil sassafrassy and white oil 
were also exceptionally firm and the tend- 
ency was still upward if anything. 

Camphor business was narrow for the 
most part last month, needs of buyers 
having been rather well covered in recent 
purchases. An interesting comment on 
the situation was to the effect that even 
an earthquake failed to stimulate par- 
ticular interest at this time. The Japanese 
are unusually keen to take advantage of a 
condition that could be construed as bull- 
ish but their failure to act after the widely 
circulated reports of the disaster in For- 
mosa is taken as an indication of a general 
lack of interest which is characteristic of 


many raw materials today. 





Weighing and Packing Pyrethrum in Ampera 


It is calculated that approximately 77 
per cent. of the world’s camphor trees at 
the present time are found in Taiwan 
(Formosa), about 15 per cent. in Japan 
proper, and 8 per cent. in Southern China. 
Attempts to grow camphor trees for com- 
mercial purposes in various countries, par- 
ticularly in Java, Ceylon, Madagascar, 
Egypt, Italy, France, Brazil, and the 
United States have ended in discourage- 
ment. 

The annual average production of crude 
camphor in Japan proper approximates 
1,600,000 pounds; of camphor oil 2,070,000 
pounds. Formosa’s average annual pro- 
duction of camphor for a 27 year period is 
said to have been 4,400,000 pounds and, 
in addition 6,000,000 pounds of camphor 
oil. The combined production of Japan, 
China and Formosa, therefore, may be 
roughly estimated at 9,000,000 to 10,000,- 
000 pounds a year. 

The natural camphor industry in Tai- 
wan (Formosa) has been a Government 
monopoly since 1899, four years after the 
cession of Taiwan to Japan by China in 
May, 1895. Taiwan is the source of ap- 
proximately 70 per cent. of the world’s 
natural camphor. 





Pyrethrum Flowers Drying in Boxes in Hokkaido 
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Gum Tragacanth 
Market Very Firm 


GUM TRAGACANTH—Prices in all 
respects were very firm on the spot market. 
Replacement costs have been influenced 
strongly by the prevailing rate of exchange 
and therefore prices for this material have 
held up quite well during the entire period 
under review. The tendency was upward 
if anything from the prevailing levels of 
$1.15 for number 1 gum and $1.00 for 
number 2 in quantity. 

The Turkish gum tragacanth crop for 
1934 was estimated at 150 metric tons, as 
against about 225 tons in 1933. The carry- 
over from the 1933 crop is stated to 
amount to about 35 tons. 

The producing areas within the bound- 
aries of present-day Turkey yielded before 
the war an annual average crop of about 
3,300 tons, but production in these areas 
declined immediately after the war to an 
annual volume of about 2,300 tons. Since 
then there has been a gradual decline to 
the present extremely low volume. 

Recent reports on the production of gum 
tragacanth in neighboring competing coun- 
tries show the following production esti- 
mates for 1934; Syria, 750 tons; Persia, 
4,400 tons. 

Economic conditions in these neighbor- 
ing countries, as far as the harvesting of 
gum tragacanth is concerned, are decidedly 
more favorable than in Turkey; also the 
cheap and plentiful labor of nomadic 
tribes in the mountainous areas of Syria 
and Persia stimulates the regular and im- 
portant production. 

Exporters estimates that gum traga- 
canth consumption in buying countries 
has increased 600 per cent. during the past 
30 years, while production in growing 
countries during the same period has in- 
creased 1,000 per cent. 
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‘For rickets to occur to- 
day is almost a crime—” 


says an English authority on public health. We know 
that this disease is due to a deficiency of vitamin D, but 
we also know of means by which it may be remedied and 
prevented. 

Every expectant mother should receive a definite daily sup- 
ply of the anti-infective vitamin A and the anti-rachitic 
vitamin D. 

The most agreeable and dependable supply of these vita- 
mins can be obtained by taking Cod Liver Oil (about two 
teaspoonfuls daily). Cod Liver Oil contains only such sub- 
stances as perform real service in body-building; it prevents 
tooth trouble for children, and gives sound and healthy 
teeth. 

*‘—Cod Liver Oil is probably the greatest single nutritional 
factor, next to milk, in preventive medicine that the human 
race has ever possessed’’, says Professor Mellanby. 


NORWEGIAN COD LIVER OIL 


World-renowned for its good quality. 
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Established 1910 


ISKING 


headquarters for 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 
IMPORTERS AND EXPORTERS 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids Glycerine C.P Quince Seed 
Bay Rum Halibut Liver O1 Quinine 

Boric acid Gums Resorcin U.S.P 
Camphor Kaolin Spermaceti 





Chalk Precip. U.S.P. Lanoline Suly 
Cocoa Butter Magnesia Carbonate Thymol 

Cod Liver Oil Menthol Wax—Bees, U.S.P 
Gelatine U.S.P Mineral Oil U.S.P. Witch Hazel 
Heavy Russian Zinc Oxide U.S.P. 


Petrolatum Zinc Stearate U.S.P. 
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CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 
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JD x © 
A-A BRAND , 
inest vedicinal Suality 


> 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


POULTRY GRADES 


For animal and poultry feeding 
Highest vitamin potency 
Packed in barrels or drums 
Write us for quotations 
For Spot Delivery or direct shipment from Norway 














BRODR. AARSAETHER * 
AALESUND , NORWAY 


























P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 
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Menthol Featured 
By Continued Heavy 


Imports 


MENTHOL—tThe continuance of ex- 
ceptionally heavy importations is the 
feature of particular interest in this com- 
modity. The year 1934 was noteworthy of 
attention in this regard as some 7,000 
cases were received in the United States, 
this being a record for any one year. The 
trend toward heavy importations has con- 
tinued during the early months of 1935 
with receipts in the United States from 
January Ist to April 22nd amounting to 
approximately 3,000 cases. These figures 
stand out in sharp contrast to the annual 
consumption in the United States which is 
not in excess of 4,000 cases. It is also in- 
teresting to note in this regard that this 
is probably the first time on record that 
imports of menthol have been abnormally 
large for two succeeding years. The tend- 
ency usually is for a year of exceptionally 
heavy importations to be followed by a 
small year, which in the long run, prevents 
the accumulation of stocks in this market. 

It is difficult to say just where all this 
stock has gone but under present business 
conditions it is logical to assume that they 
have not gone into consumption. A large 
part of the imports from the 1933 crop, 
however, was for a special account in the 
tobacco field but requirements there now 
seem to have been taken care of as the 
factors instrumental in handling this busi- 
ness have not been buying much lately. 
There are also many more dealers in men- 
thol now than was the rule several years 
ago. Many of the essential oil houses for 
one reason or another have become more 
interested in trading in menthol and it is 
possible that they are carrying more stocks 
now than had previously been the rule 
with them. 

In view of general conditions in the men- 
thol market as a whole, however, it is still 
rather difficult to offer an adequate ex- 
planation as to just why imports should 
continue in such a large way. The year 





Picking Violets Under Glass 
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Collecting Cinnamon 


1934 was normal as far as Japanese pro- 
duction was concerned and the previous 
crop, namely 1933, was probably a record 
for all time. During that year production 
totaled 1,750,000 kin of peppermint oil, or 
approximately 2,350,000 pounds. This 
would figure at approximately 940,000 
pounds of menthol or approximately 15,- 
700 cases of 60 pounds each. 

Under such conditions there could not 
have been in the minds of American deal- 
ers and consumers any fear of a shortage 
unless it was the possibility of Japan en- 
gaging in a major war which would effec- 
tively cut off the supply. 

There is also at this writing an almost 
total absence of current interest here in 
this commodity. Buying for new account 
is inactive, shipments being made against 
previously written contracts only. In 
spite of this fact it is reported that more 
menthol is on the way here to arrive 
shortly. 

As far as Japan is concerned, they con- 
tinue to adhere more or less strictly to 
their position of firmness. Their position 
is based on the fact that they succeeded in 
disposing of the large 1933 crop without a 
serious carryover and are not carrying 
heavy stocks of the 1934 crop. No con- 
ditions, however, point to an actual in- 
crease in consumer demand for menthol 
and with this fact in mind is it possible 
that the principal markets of the world 
will continue to buy menthol from Japan 
in as large quantities as during the last 
two ,ears? 

The section of Japan in which pepper- 
mint is grown for the production of men- 
thol—namely Hokkaido and Sambi dis- 
tricts—has a climate very similar to that 
of New York State. The new crop has 
therefore been planted and will be ready 
for harvesting in late August and Sep- 
tember. The last few years having been 
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successful ones for producers of this ma- 
terial it is most likely that a good acreage 
will be planted. Weather conditions of 
course play an important part in any 
natural crop—yield of menthol is also a 
variable factor—so that with exchange 
rates and generally unsettled conditions 
it is particularly dangerous to attempt any 
long range predictions as to the future 
trend of menthol prices. It must suffice 
to say at this time that should production 
in 1935 be only normal the trend of prices 
will depend to a large extent on the effect 
heavy previous shipments from Japan will 
have on future buying in the world 
markets. 

The current spot prices in New York 
range from $2.90 per pound in case lots to 
$3.00 for less than case lots. This is a de- 
cline of 5c per pound from prices quoted 
a month ago. 


VANILLA BEANS—Trade during the 
past few months has been comparatively 
dull. The normal pick-up in seasonable 
consumption has lagged and for the most 
part dealers reported business as sub- 
normal. Prices on all grades remain fairly 
stable, however, the prevailing replace- 
ment costs, especially on the Bourbon 
beans preventing any tendency to shade 
quotations. The general opinion was that 
prices would hold at about present levels. 


CHAMOMILE FLOWERS—R oman 
flowers were higher at from 65c to 70c per 
pound but as the market was practically 
devoid of stocks the price was more or less 
nominal. Hungarian flowers were avail- 
able in fair sized quantities and competi- 
tion was comparatively active with the 
result that buyers for consumption were 
able to place orders in a market advan- 
tageous to them. Prices ranged from 23c 
to 25c per pound. 
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MYSORE GOVERNMENT 


Sandalwood 
mre 





Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 
Agents for the 
United States and Canada 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils | | | | 


New York 


National City, Calif. 


S. P. 














Chicago Montreal 


U 









ZINC OXIDE 


Seeker by the pioneer manufacturer of 
MIRGCAIDGUCIS 5. c-<. o-< 6 68's s 


THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET, NEW YORE 


Cleveland San Franci 


UMS 


SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 


Karaya 
Arabic 


Direct connections in 
Pa country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 


VISCOMETER 
TESTED CUMS 














QUININE 


Sulphate and Minor Salts 
& 


CAFFEINE ALKALOID 


R. W. GREEFF & CO., INC. 


10 EAST 40TH STREET NEW YORK 











WiET US SOLVE YOUR 


COLO PROBLEMS 


ANILINE COLORS Hil 





For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- | | 
aration Compounds, Nail Polish, etc. Also Saponine. 1 | 


COSMETIC COLORS || 
[For Rouges, Face Powder, Lipsticks. | 
| 








LEEBEN CHEMICAL CO., Inc. | 
Successors to H. LIEBER & CO., Inc. | | 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 || 











Chicago 
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50 Raw Materials—W eighted Index 
Prices 1926 Average Prices Equal 100 
eis a ee 1928 1929 1930 1931 1932 1933 1934 1935 
Due almost wholly to the decline in essential oil prices, the 
index of 50 commodity prices declined to 67.1 in May from | 
67.8 in the previous month. 
The medicinal chemical index showed no change, the only | 
RE PRC RS SCG ERC : : Se i Se as yr es 100 ec | 
movement in price being due to menthol which declined from Pat 1 
$2.95 to $2.90. Dane | 
Three botanical price changes, two decreases and one in- 80 Beek bel eee 
crease, raised the index from 68.0 to 68.4. Balsam Tolu de- | rm | | 
clined 5 cents to be quoted at 40 cents, digitalis lost another 60 Neal Let 
cent and dropped to 27 cents, buchu increased from 26 to | 
30 cents. : 40 
Nine items out of the fifteen making up the essential oil | t 
price index changed in price. Seven of these changes were 8g | 
decreases, and the index dropped to 51.8 from the previous | ey 
53.5. Bergamot declined from $1.50 to $1.45, citronella fell be | | | | | M 
to 31 cents, lowest at least since 1925, eucalyptus lost 3 cents 0 | , 
to be quoted at 27 cents, geranium was sold at $5.00, a de- 
cline of 25 cents, lemon dropped 10 cents of its recent increase 25 Cosmetic Raw Materials—Unweighted Index 
and fell back to $1.25, lime oil fell to $9.50, peppermint oil > 
was off 5 cents to $2.80. Anise oil rose 4 cents to 51 cents, 1926 Average Prices Equal 100 
highest since February 1931, and cananga moved up from 1928 1929 1930 1931 1932 1933 1934 1935 
$2.50 to $2.70, highest since February 1930. 
The cosmetic raw material price index declined from 71.9 
to 71.5. Price changes were noted for balsam copaiba which 
sagged from 19 to 18 cents, balsam Peru falling to $1.65 from 100 
the previous $1.75, balsam tolu being quoted at 40 cents. QEps seers 
Japan wax was up 4 cent at 744 cents, menthol declined 5 80 Siew 
cents to $2.90 while spermaceti was up 2 cents to 22 cents. i | + yaaa 1 
Se 
60 | | TN 
15 Essential Oils—Weighted Index “a | | 
1926 Average Prices Equal 100 } | 
1928 1929 1930 1931 1932 1933 1934 1935 20 | 
2 
| TMT | or 
| | ! 
100 | | | 
| aaa 
80 see ee aaa e fit 
60 | PLL Teas 
40 | LETT TT AGAR-AGAR—The Japanese market 
| has held up well and the spot situation 
20 | | | | was one of stability and even considerable 
by | rT | | | strength. Best grade number 1 material 
0 | | | | was offered at from 54c to 56c per pound 














THYMOL— Quotations were reduced 
during the past month. In quantities of 
100 pounds the price was $1.70 per pound, 
smaller lots ranging from $1.75 to $2.00. 
This was a result of the development of 
competition. Quotations on thymol iodide 
remain unchanged. 

CALCIUM LACTATE—Prices 
lower at from 30c to 3lc per pound as a 
result of competition. Demand has been 
moderate for some time past and it was 
not much improved at the lower figure. 


were 


15 Botanicals—Weighted Index 
1926 Average Prices Equal 100 


CANTHARIDES—The small amount 
of current business induced a competitive 
situation on spot that resulted in a further 
reduction in the price of Russian flies. 
Whole flies were offered at from $1.65 to 
$1.70 per pound and powdered at from 
$2.00 to $2.05 per pound. Chines flies, 
however, were firm because of the higher 
price of silver exchange in the primary 
market. There were no open change in 
prices however from the previously quoted 
range of from 95c to $1.10 per pound. 


and were sustained by a steady movement 
of stocks into consumption. Reserves 
here were not large. 

COLLODION—Prices for this ma- 
terial were reduced slightly to the basis of 
12c to 13c per pound for U. S. P. The 
flexible grade was offered at from 14c to 
15c per pound. This is the first recorded 
price change on this material for a con- 
siderable length of time and is a reflection 
of the development of local competition. 
Following the decline the market became 
steadier. 


15 Medicinal Chemicals—Weighted Index 
1926 Average Prices Equal 100 
1928 1929 1930 1931 


1932 1933 1934 1935 























1998 19299 1930 1931 1932 1933 1934 1935 
| wa 
100 | ! | | 100 [| 
auadiddl i | 
oof TLL ett || wo} | 
40 | | || 40 i 
of || ol || 
0 ul | : of | 














| 


|| | 
Ae 


eu CUSETR ETE 























May ’35: 36, 5 


The Drug and Cosmetic Industry 


643 





(ol) eee 


| BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 





THE WILSON LABORATOR 








4221 So. Western Ave., Chicago, III. 
also 


816 First Ave., New York 
24 Oregon Ave., Philadelphia 
869 Folsom'St., San Francisco 
1807 E. 9th St., Los Angeles 
619 Clark Ave., St. Louis 


STAI Ie WIC Io III Va IIIT VINTON Oooo 


a 
: 
: 
Bi 
B 
: 
: 
: 
: 
: 
: 
5 


eels 
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| Floral and Aromatic Raw Materials | 
Perfume Oils, Turtle Oil 100% 


| LILAC FLOWERS ESCO 


Lp Price: $30.00 per Ib. Trial ounce $2.00 
os) A high grade flower oil for extracts, 
; faithfully reproducing the exquisite 


odor of fresh lilacs. 


in SEEBACK @, | 


E 920 Broadway, New York 














Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


° 


Your inquiries are invited 














GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 
for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &CoO. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC. N.J. 








Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 


ESTABLISHED 1851 


Philadelphia Los Angeles 





Chicago 
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Fine Aromatic 
Chemicals 


Perfumers’ 
Raw Materials 


Face Powder Base Z 


[To improve your face powder 


Cremolin 
To improve your lipsticks 


GENERAL DRUG COMPANY 


170 Varick Street New York 


GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
Business Established in 1869 
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PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 
903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’’ 








Do Your Customers Complain 


Your Creams Feel Harsh on the Skin 

Your Creams Have a “Drying” Effect 
Your Lipsticks Are Not ‘Permanent’ 
Your Lipsticks “Dry” the Lips 

Your Lipsticks “Don’t go on Smoothly” g 


TRY A SMALL PERCENTAGE OF 


BALENOL 


(A BLEND OF CETYL ALCOHOL AND HOMOLOGUES) 
The Perfect “Razor Lubricant’ In a Brushless Shaving Cream 
saben 
[SAMPLES IF,gYOU WISH 


CHATOM SUPPLY CO. Inc. 


520 N. Michigan Ave. Chicago, Ill. 











nonymou 
Sui mercer S 


UyntneticU 








ISERMANN 


LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent sweetness. For Perfume, $22.00 per |b. 
For Powder, (Lymar F. P.), $12.50 per Ib. For Cream, 
$11.00 per Ib. 





Samples on request 


Van Dyk & Co. 


Incorporated 1904 


Pioneer American Manufacturers of 
Aromatics 


Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 








ix SEYDEL CHEMICAL CO. 
DislL Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTIMOL 


A preservative of high efficiency 






Economical and harmless 


Leaflet on request 
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ABBOTT 


CHEMICALS 


SYNTHETIC MEDICINALFCHEMICALS 
Acriflavine Neutral 























Acriflavine Acid 
Barbital 
Barbital Sodium 
Benzocaine 
Chloramine 
Cinchophen 
Neocinchophen 
Phenobarbital 
Phenobarbital Sodium 
Procaine Hydrochloride 
Procaine Base 
Proflavine 
ALKALOIDS AND ALKALOIDAL SALTS 
Berberine Sulphate Acid 
Berberine Sulphate Neutral 
Berberine Hydrochloride 
Colchicine Alkaloid 
Colchicine Salicylate 
Ephedrine Alkaloid 
Ephedrine Hydrochloride 
Ephedrine Sulphate 
Hydrastine Alkaloid 
Hydrastine Hydrochloride 
Lobeline Sulphate 
POWDERED AND SOLID EXTRACTS, 
CONCENTRATIONS, RESINS 
Arbutin 
Podophyllin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 







ABBOTT LABORATORIES 


NORTH CHICAGO, ILL. 





IMPORTERS | iesaies 


Gum _ = sei 














COSMETIC --- CERTIFIED --- 
VEGETABLE 


we 00 OuR Pant 


COLORS 


CREAM FOR CREME NAIL POLISH 
Saponine—Chlorophyll 


INTERSTATE COLOR CO., 


7 Beekman Street New York City 
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Professional 


Service 


Classified 





Business Opportunities 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 
SpecIALists IN ViTamMiIn ASSAYS 
FoRMULATION AND STANDARDIZATION 
or MepIcinaL oR CosMETIC 
PREPARATIONS 
114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 


Chemical Engineers 


Patents 


PATENT ZH, POL ACHES 
YOUR IDEAS 
REGISTER YOUR 


BROADWAY 3 
TRADE-MARK ev 












3isy NEW YORK 


REG. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 


Send me a simple sketch or a model for 


Confidential Advice—Do It Now! 














Inventions patented, trade-marks procured, low 
rates, write today. Samuel Goldstein, Registered 
Patent attorney, 275 East Gunhill Road, New 
York City. 





Classified 








General Testing Laboratories, Inc. 
COSMETIC CHEMISTS 
Specializing in Permanent and Finger Waving 
Solutions, Hair and Scalp Treatments, and 

Facial Cosmetics. 
Over 5,000 analyses of cosmetic preparations 
in our files. 


525 Woodward Ave. Detroit, Mich. 








GEO. W. HOOVER, ms, mo. 


Formerly Chief Drug Control 
U. S. Department of Agriculture 


Consultant 
DRUGS— MEDICINES—FOODS 
ABEL AND FORMULA 
REQUIREMENTS 
Insecticides, Fungicides, Caustic 
Poisons, Cosmetics and 
Toilet Articles 


Tel. Dist. 1169 Shoreham Bldg. 
WASHINGTON, D. C. 








LAWALL & HARRISSON 


Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, os and Water Analyses 

egal Testimony 


214 South 120k Biseat Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foon, Druc, anp Cosmetic ProBLEMS— 
ComPLIANCE WITH OFFICIAL REQUIREMENTS— 
Meetinc New anv ANTICIPATED COMPETITIONS 
wiTH ImpRoveD AND New Propucts 


39 West 38th Street :: New York 








H. A.Sem, Ph.D. E.B. Port, Ph.C., B. Sve. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
eo Extracts Toilet Preparations 
pices rugs 
erases siedinioes Special Formulas 
Pyrethrum Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 
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Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announc ement on Page 619 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FOR SALE— Rebuilt viseolizers and homogenizers, 
all sizes from 50 ga o 800 gal. Write for prices. 
Address Otto Biefeld i Ww tertown, Wis. 





FOR SALE: Pc ony Mixer 15 gallon, Interns ational 
Dise Filter 20” os is Automatic Filter 13’, priced 
for quick sale. CaPhenin Chemical Co., Waverly, 


owa. 





Machinery Wanted 





WANTED: Two flat box dustless sifters, several 
ball and chaser mills, also two powder filling 
machines. State particulars and cash price. Box 
983, DRUG AND COSMETIC INDUSTRY. 





Situations Wanted 





Young Man, wants position with opportunity to 
develop his abilities. 8 years experience in Cos- 
metics, Soaps, Drugs, Oils and Food. Has had 
charge of equipping and managing laboratories. 
Desires position in tage a control, research or 
analytical departments. Moderate s alary to start. 
Willing to go anywhere. Box 971, THE DRUG 
AND COSMETIC INDUSTRY. 


Graduate of Pharmacy, Reg. N. Y. 19 vears ex- 

ceptional and wide experience as fe a sr and 
chemist in charge of manufacturing laboratory. 
Compressed and coated tablets. General pharma- 
ceuticals and specialties. Wholesale, retail and 
hospital experience. An excellent executive, char- 
acter, sober and industrious. Box 987, DRUG 
AND COSMETIC INDUSTRY. 


PRODUCTION MANAGER, 11 years cosmetic 
and pharmaceutical experience, desires position. 
Has had charge equipping, managing, purchasing 
of well-known national product. Can supply excel- 
lent references. Box 986, DRUG AND COS- 
METIC INDUSTRY. 


PHARMACEUTICAL EXECUTIVE AVAIL- 
ABLE to some pharmaceutical manufacturer seek- 
ing an experienced man in sales, merchandising or 
advertising. Over twenty years experience in 
various branches of drug industry. Box 979, 


DRUG AND COSMETIC INDUSTRY. 





CHEMIST—10 years experience cosmetics, per- 
fumes, tooth paste, shaving cream, production and 
laboratory work, wishes full or part time position. 
— cy THE DRUG AND COSMETIC IN- 
US 





Man with 25 years experience in wholesale drug 
and sundries as buyer, price auditor, sales and de- 
partment manager, desires position. Box 972, 


THE DRUG AND COSMETIC INDUSTRY. 





ASSISTANT PURCHASING AGENT, 11 years 
experience in cosmetic industry, desires position. 
Furnish best of references. Formerly with one of 
largest cosmetic houses in world. Box 976, THE 
DRUG AND COSMETIC INDUSTRY. 
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MARVELL PHARMACAL CO., Ine. (Member of 
A.P.M.A.) 55 W. 16th St., New Pharmacal, 
Cosmetic, Face Powders, Mme an Formu- 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. _ Colloid Mill 
used in making Toilet Creams and Ointments. 


Correspondence solicited. 





A reliable business man with capita) looking for 
proposition of merit. Either - etabhakes business 
or new product needing ca promotion. 


Box 961, THE DRUG AND “COSME TIC IN- 
DUSTRY. 





SPECIALISTS in Cosmetics and Cosmetic re- 
search. Analyses made—Formulae developed— 
Packages designed—Sales plans formulated. Orig- 
inators of ten facial treatments and a neck treat- 
ment. Originators of a special cosmetic service for 
the Hands, Arms and Back. Originators of a new 
all-purpose make-up Kit. For sixteen years Paulian 
has specialized in cosmetics only. If you are having 
trouble or if you want new money-making ideas, 

: , : : A 
write Paulian. Sy Drug & Chemical Co., 105 
North First St. . Louis, Mo. 





JAVANESE MEDICAL HERBS. Medical Indus- 
try in Java offers all kinds of dried and extracted 
Javanese Medical Herbs, Extract of Fresh Henna, 
etc. Manufactured under supervision of a medical 
doctor. Inquiries with quantities wanted invited. 


Write Box 968, THE DRUG AND COSMETIC 
INDUSTRY. 





Products your labels, your formulas. | Packaged 
ready for consumer. Southport Chemical, Manu- 
facturing Chemists, 261-D Greenwich Street, New 
York (Established 1914). 





Opportunity to buy este ablished cosmetic manu- 
facturing business or will consider chemist or sales 
executive as partner. $3500 required. | _Box 985, 
DRUG AND COSMETIC INDUS 


Thoroughly experienced SALESMAN with execu- 
tive ability wants to represent drug manufacturer 
in Chicago territory. Well ig gar d with drug 
outlets in Middle West. Box 984, DRUG AND 
COSMETIC INDUSTRY. 

An American formerly in production and sale of 
cosmetics and toilet articles abroad would like to 
meet a salesman with sales contacts to discuss pos- 
sibility of jointly offering a toilet goods line in this 
country. Box 982, DRUG AND COSMETIC 
INDUSTRY. 


Have a liquid chocolate laxative and body builder 
Only one of its kind. Seeking capital for promo- 
tion. Endorsed by physicians. Box 981, DRUG 
AND COSMETIC INDU STRY 


Manufacturer awaits offer on new improved depila- 
tory, no sulphur, odorless. Patent Pending. Mar- 
ketable for Chain, Drug, Department and Cos- 
metic Houses. Box 980, DRUG AND COS- 
METIC INDUSTRY. : 





ABSORPTION B ASE—Finest grade, attractive 
prices. Standard and to your specifications. IM- 
PORTED WOOLWAX—Containing over 25% 
cholesterin. Samples on request. Parker Manu- 
facturing Co., 144 Seventh Ave. So., New York 
City. 








WANTED: Permanent sales representatives, side 
line or main line, calling on physicians and dentists. 
Real profits and repeat items Sales average 50% 
of calls. Ointment Specialties, Manufacturers of 
Epsoglystine. William G. Withrow Co., 910 So. 
Olive St., Los Angeles, Cal. 





PHARMACEUTICAL MANUFACTURERS in- 
terested in selling and manufacturing their special- 
ties in Italy can easily obtain representatives 
+ a pore the publication ‘‘Ufficio Pubblicita 
Medica”’ of ‘Santo Vanasia’”’ in Milan. Santo 
V anasia, 16, Via Accademia, Milan, Italy. 
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Meet Me at—~ 


stiles Uaate 


Every day, at luncheon, cocktail hour, dinner or 


after the theatre you are sure to meet a friend or 
acquaintance at the Little Venice, 


Will li 
batudtsisstiie, 


For many years known, wherever cosmetics are made 


or sold, as Ernest's, the Little Venice is more than 
ever the rendezvous of out-of-town business men 


in the trade and the regular meeting place of those 
in the city. 


| CHICAGO'S : tA MU} A table d’hote lunch at 75 cents and dinner at $1.25 
|) that you will talk about to your friends. 





MOST IDEAL LOCATION FOR EXHIBITS, a Music at di 
| usic at dinner 
MEETINGS, CONVENTIONS hg After theatre entertainment 
Hotel Sherman has a tremendous appealtothe 1\§ 4 
business man visiting Chicago because of its interest, 4 ‘ Ask for Henri 
its versatility, its splendid central location, its fine | Ni \ 


food and its moderate rates. f} 


Conventions and meetings of any size-whether large or i fe 
ittle 


e 
small— find unusual features at Hotel Sherman. Available (jaf CVLLCEE 
in the Exhibition Hall on the Mezzanine Floor are39000 | 
square feet of exhibit space. Full details on request. el 
bil 126 West 13th St. New York, N. Y. 


1700 ROOMS FROM{250 ei : 
Wii One block from 13th St. entrance of express station 


HOTEL SHERMAN th on 7th Ave. Subway. 
{Index to Advertisers k 
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WHITE AND YELLOW FONOLINE (PETROLATUM U.S. P.) 
FOR SUMMER EMERGENCY OINTMENTS 


The demand for relief from vacation casualties such as insect bites, poison ivy, sunburn, etc. will 
soon be at its peak. 

White and Yellow Fonoline (U. S. P. petrolatums of soft consistency) are particularly well suited 
as bases for many salves and ointments used to relieve seasonal minor emergencies. The soft consistency 
of this special type of U. S. P. petrolatum is essential to the required easy spreading of many such 
preparations. 











KAYDOL ORZOL PURITAN 
U.S.P. Heavy U.S.P. Heavy U.S.P. Heavy 


ERVOL BLANDOL 
U.S.P. Light U.S.P. Light 


CARNATION KLEAROL 


“DAUGHERTY” BRAND (ALL USP GRADES) 


AMBER LILY WHITE 
EXTRA LIGHT AMBER SNOW WHITE 
CREAM WHITE ALBA WHITE 


ALSO CERTAIN SPECIAL GRADES 


SONO-JELL—Base for liquefying cleansing creams, pomades, oint- 


ments, etc. 
TRI-OL—Base for soapless oil shampoos. 
DEO-BASE—A completely refined white mineral oil having the physical 


characteristics of kerosene without kerosene odor. 


L. SONNEBORN SONS, Inc. 


Refiners of White Oils and Petrolatums 


Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 215 West 5th Street 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL CITIES 


The Drug and Cosmetic Industry 





